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This is the vast sum of money allocated to date by national advertisers 

for full-colour advertising in WOMAN, ILLUSTRATED and JOHN BULL. 
It would have been larger still, had we been able to satisfy a// requirements. 

As it is, this money is the measure of the confidence national advertisers 
place in the power and influence of colour in ODHAMS BIG THREE. 

Bookings for available colour space in 1956 should be made now. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98 LONG ACRE, LONDON, W.C.2. Temple Bar 2468 


—— 
y — ————— —————— ————— — a 
4 - fo: ‘ Po ais — |. i: igen. : oe 4 ied 
ie a A ee a Wee . » 
: } o,9 3 ~ ‘ee ; 
5 J 26) ; ae ¥ ; run 2m . 
rll my | 
, - . = ; —* « “a - J 
a ~ “. bei. oe ae 
E | JOHN Uh calehes the eye! ‘ 
Ms Piles “ 
rr. ee ‘ae 4 a Tae a a? BT a 
oe F ear Cy _ 7 t a 3 ae * f 
BS me ze —_ 
g ae: a ILLUSTRA 8 
$3 ft 3 “arm 
> le in — 7 Be : , ; foe 
as | i? : ey ag. ss ree “a, he ‘i Y a m J ; 
ae | a" * = 
} 4 , y 7 wv “ 
’ 
bs 
he 
sist —= 


ADVERTISER'S WEEKLY 


= ldverlisin 1g 
LONDON & MANCHESTER 


Incorporated Practitioners in Advertising 


Ads help growth 
of multiples 


“Greater standardisation of 
consumer goods and uniformity 
of demand brought about by 
advertising create the best retail 
trading conditions for the big 
multiple stores,” said Douglas 
Overall, in his presidential 
address to the Chartered Auc 
tioneers and Estate Agents’ Insti- 
tute at Oxford recently 

The growth of multiple trading 
had been influenced by the in- 
creasing demand for consumer 
goods and the drawing powcr of 
well-known names, he said. 

Distribution and retailing had 
become more a problem of or- 
ganisation, and it was the multi 
ples, with their large capital 
resources, who were more readily 
equipped to meet the collective 
demands of the community than 
the private trader. 


‘Spring’ slogan for 
Sewing Week 

Sewing Week, 1956, will begin 
on March 3. The slogan will be 
“Sew—it’s Spring: Sew, Save and 
Be Smart.” 

Two window display banners 
will be issued instead of one. 
One will feature haberdashery, 
the other fashion. They will be 
designed with a theme in spring 
colours. 

The event is organised by the 
National Needle Arts Bureau, 
Ltd. 


Guide for 16 mm. 


film users 

The 16 mm. film division of the 
British Kinematograph Society 
has a brochure, Good Presenta- 
tion, to provide a guide for al! 
users of 16 mm. films and equip- 
ment. With the aid of diagrams 
it discusses the training of pro- 
jectionists, the maintenance of 
equipment and film. 


To The Editor .. 


Contest provides 
stimulus for 
students 


Sin,—It seemed a _ harmiess 
idea, our competition for a poster 
to encourage boys to enter the 
building industry. 

I am surprised that W. B. 
Grimmer (July 14), who is pr 
sumably an advertising man, 
should feel it to be a waste of 
time to advertise for what we 
want. It is, of course, not the 
competition which is expected to 
recruit the apprentices, but the 
display of the posters at carcers 
exhibitions and similar functions 
which it is hoped will prevent the 
claims of the building industry 
from being overlooked. 

Mr. Grimmer suggests that | 
should bend my efforts toward 
increasing efficiency in the build 
ing industry and bringing dowr 
its prices. In the /liustrated Car 
penter & Builder we do indeed 
try to do just that. 

But this does not seem to hay 
much to do with the merits 
demerits of the competition. | 
Mr. Grimmer were to read the 
terms of the competition for him 
self, I do not think he could 
quarrel with it, because he would 
see that it is primarily directed to 
students in the art schools and the 
painting and sign-writing depart- 
ments of the technical schools, to 
whom, I feel sure, he would not 
deny the encouragement whict 
such a competition affords. 

ArTHUR WaTTs 
Editor 
Illustrated Carpenter 
& Builder 


In defence 
of mobiles 


Six,—I think it rather danger 
ous for anyone to criticise 
theories of modern art in such 
harsh terms as your reviewer of 
John Lynch's Mobile Design. So 
often what the advanced artists 
have thought to-day, Scunthorpe 
and Palmers Green have tended 
to think five years afterwards 

Whether one likes to acknow- 
ledge it or not, the fact remains 
that much of advertising art that 
is now regarded as “sound” 
would have scared the daylights 
out of our grandfathers on the 
score of flying in the face of the 
acknowledged theories. 


It may be that it comes easily 
to an advertising man to regard 
mobiles as no more than sales 
boosting gimmicks. But there are 
others who do, in fact, derive 
! d from the pro ductions 
f the accepted masters in the art 

nd have no hesita tion in recog- 
ng how gstheticall; repre- 
tive of the 20th-century 
de of thinking they are. 
Dr. Erich BECKENDORFF. 
ts jers Green 


spiration 


Training for 
all on TV 
is needed 


Sir,—It was pleasing to learn 
from your leading article last 
week that a College of Advertis- 
ng is “ not just a dream.” 

With the arrival of a new 

m in this country it is 
nt that we should 
have sound facilities for training 
new entrants into the advertising 
industry 

One cannot blame agencies who 
are letting the tea boy “have a 
go” at writing scripts for TV 


doubly importa 


THIS WEEK 
Humour in Advertising— 
page 146 
NEXT WEEK 


Direct Mail feature and Wales 
and Border Counties Survey 


commercials because there is a 
serious shortage of trained talent 
in this field 

But I do feel that too little 
effort has been made by adver- 
tising to educate people to the 
requirements of TV. Compared 
with what is being done for the 
technical boys, education for 
idvertising men is practically non- 
existent 

The programme contractors are 
doing grand work in training 
camera men, vision mixers, pro- 
ducers, etc. There has, of course, 
been the Advertising Practi- 
tioners’ Television Group training 
course but here again. the 
emphasis has seemed to be more 
on the technical side. 

Let someone now get down to 
the task of training the copy- 
writer, marketing man, space 
buyer, yes, and even the account 
executive, to the “ mysteries” of 
commercial TV. : 

Barry EDWARDS, 
East Finchley, London, N. 


Jury 21, 1955 
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Incorporated Practitioners in Advertising 


Space buyers v reps 
match 


represent the space 
buyers and repr — ves in the 
cricket matc h to be played at the 
Old Finchevans Club on Wednes- 
day, July 27 will be chosen from 
the following: 

Space buyers: L. C. Nash 
(capt), LPE; B. Spice, J. Walter 
Thompson ; W. Leutchford, Col- 
man, Prentis & Varley ; S. Stock, 
Erwin Wasey; B. Croucher, 
Erwin Wasev : W. Russell, Ser- 
vice Advtg. Co. ; H. Lee, Rumble, 
Crowther & Nicholas ; D. Adams, 
Erwin Wasey; J. A. Carpenter, 
Young & Rubicam; E. Keeble, 
Benson ; D. Anns, F. C. Pritchard, 
Wood & Partners; E. Groom- 
bridge, Foote, Cone & Belding. 

Representatives : A. Black, 
T. B. Browne; R. J. Bowyer, 
Lutterworth; A. Brown, Hulton 
Press ; E. C. H. Butcher, Sunday 
Express ; J. P. Clayton, Glasgow 
Daily Record ; J. Cummins, Not- 
tingham Evening Post ; G. Doyle, 
House and Garden; H. H. C 
Gibbons, Berrow's Worcester 
Journal; Bert Hardy, Reveille ; 
G. Reid, Vogue ; M. J. A. Walters 
(capt.), Sheffield Telegraph. 

Umpires will be Dan Warnock 
(TV Commercials Ltd.) and Gerry 
Quye (Aberdeen Press & Journal) 


cricket 


Teams to 


Advertising’s 
big guns 

“Salesmen are supported by 
advertising in much the same 
way that infantry is supported by 
artillery which is used to soften 
up resistance,” Leslie Price, a 
member of the Publicity Club of 
Leicester, told a meeting of the 
Leicester Salesmen’s Educational 
Group. 

“The big guns of advertising 
soften up sales resistance, create 
and maintain customer accept- 
ance, thus making it easier for 
salesmen to mop up orders,” he 
said. The fight for markets was 
won by vigorous and sustained 
attack. 
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on Tyneside Wow Than eer before... 


ies are calling out for still more men 


NORTH-EAST WORK PICTURE 


IS ROSY 


yr nt en 
erlond Dur- 
he North 
6, the lowest 
19 
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peTween Moy ond June unemplo 
Northern Region—Northumb 
hom, Cumberiend, 


Riding—tell by 2,015 to 19,90 


recorded in any month since July. 
The reduction would hove been 
the Cent ce of Informot nb 
that about 980 workers were unemep 
os oa re 
¢ 


These stories and 

picture captions anes 
appeared in the Re - 
same day's issue 

of the “Shields 

Gazette” (7th July, 1955) 
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TWO OF THE WES 
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INSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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ADVERTISER'S WEEKLY 


A BUSINESSMAN SPEAKS 


MR. VICTOR GARDNER, PUBLICITY MANAGER OF THE BENJAMIN ELECTRIC LIMITED, 
says: — e of the reasons why “‘Organisot Methods on my Advertising Schedule is because 


‘0. & M the only magazine which, by using stered post, ensures that it does reach the top executives 
in industry, commerce, and the public services 


MR, R. A. BUTLER, CHANCELLOR OF THE EXCHEQUER, in a foreword to the Spring Issue of 


 Orgaisatio on and Methods '’ said:— 
. A publication which will serve as a forum for the exchange of the latest ideas and information . . . Certainly 


! shall watch its progress with keen interest.’’ 


LORD CHANDOS, in a message to be published in the next Issue of ‘‘ Organisation and Methods "’ says: 
"". .. The Magazine supplies a need. | wish it every success; it should be widely read and supported."’ 


The print order for the Spring Issue was five thousand. The unprecedented demand has made it necessary 
to increase the circulation of the Summer Issue to ten thousand copies which will include every member of the 


Federation of British Industries, every Local Authority and the Secretary of every Hospital Management Committee. 


May we have your space requirements for the Summer Issue which is to be published on the 19th August, 
1955 ? 


Basic page rate £40. 


ORGANISATION AND METHODS (0. & M.) PUBLISHING CO. LTD. 
3/4, Clements Inn, London, W.C.2. HOLborn 6817 


ee 130 Pe ne 
cael _— 
a il » ‘ 
— j ey g £.' 
ae 2 a . = = 3 ; ee 
‘ . ‘ ' "Bhs ea nek 
——— A a BS ee 
te - 3 Lage 
ie wae .e Ef . ae 
— A : - : 3 ae" 
— * ae ~~ AR Ri , - 
5 re } g wae ; Pa <a 
pe ie tee a > "a 
¥ f . «A : es ’ 
: * oe 4 
a . =. au 
-= i * = 94 . a . 
= Maro, ; ss 3. 
q r , in , a " “. -s a bi “ha » =. Me. . 5 
ef ¢ . * me" f g Ah iec er 
: : ae . - Dee | aes ach 
; ; ; on Sa - a : Ly —- ae is 
a : me, ‘ 74 x Pe fe “% i 
Jj Pa. 7 wee : > ’ ~ pe RE, 4 
. - a oo rg eS z | i. 2 
; ' 7s “ghege xy tS hy ~ ee a » BS ee A 4 oy . 
. ’ a x fest Lah ‘ 7 Y= 5 ‘ ‘ ee 
. oe Le me PS 8 gee sali 
| se ll. ee . 
SS wy : : a My, : ay Bree’ 6s <x oe aC ; f * ae 
> os : L Se ig ea a ae t ? : ES a 
ae i 77 —a iy = ‘ ; J 
; : > ee. “i. © 2 Hos Si 4 o =, : ‘ é 
a , Se 2 MA —— ale , 
- . Bois — aii la oo x 
* . : x 7 hy ¢ » : 6 ae ae Bip _ i ‘® > > - 
7 * — a * : i SS -" 
p — ae ats” ra >) ~ ; 
: 4 ih mm ™/ . : ' : ’ g " " 7 ree 
ad ae iM iy ne . 4 ey - - ;. ~ . _——/, ag 
4e aig < t- 7 s > aS D. AA 
————— a hy ee - tis ae 
, - ae ’ Oy, - — 
: a; \ fs | a ; ic} 
. a 14 eS a Ln% 
a4 % aa -* > . 4 ! 
& 4 2 a e: sag 
“ i eo. bo = —— s aay 
= ide’: 
: Sa 
oe 
: 2s 
. A 
Pe ae 
s 4 ite 
‘an wa: 
: — 
m3 a 
ioe 
a4 aa 
“ ee : 4 
” 33 
i Ae 
| ee r 
> eh 
a 
ee ie 
‘Car 
ie ' 


ADVERTISER'S WEEKLY 
JuLy 21, 


Advertiser's 


Weekly 


The Journal of British Advertising & Marketing 


{80 Fleet Street, E.C.4 "Phone: Chancery 
52/6 A Year Post Free 55 


THURSDAY, JULY 21, 1955 


1,000 execulives from indusiry invited to 


ISBA Conterence Frances faerie Seauty Soap- NOW IN ENGLAND 


EFFORT TO BOOST PRO}. CTIVITY AND al oe ran cate 
PROMOTE THRIVING EX? ORT TRADE 


NVITATIONS to attend the Incorporated Society of 

British Advertisers’ Conference ai Hastings in October 

have gone out to over 1,000 senior executives whose jobs are 
normally remote from advertising. 


The invitations to the confere: ites of which are 


[Thursday to Saturday, October 6 to &, were signed by Clif- 
ford J. Harrison, the new ISBA pres 


They are an effort 
promote increased productivit | a more thriving 

port trade 

he executives include factory 

WOrkKS ™m inager 5s 4 

4 folder, listing the themes of i Jeath of ——— S 
the four sessions, has also gone 
out to members and others. 


( ‘ S pear this week-end 
It reveals that one se , the 4 H ell 
nird, on the Saturday messing, ee London jaunce for new toilet soap 


be devoted to “The future of H. Sell, chairman of 
mercial television.” € lied on Monday, aged Heavy advertis week. The campaig 
Speakers will include Sir : , . was a nephew of the London and Sout! i - half pages 13 in. by 
bert Fraser, director-general of ‘ t the firm, which is one to launch 9 Colget 8 11 in. triples in Lond 
Independent Television of t St advertising agencies, Cadum toilet soap in: y. papers and large spac 
Authority, Norman Collins, t n 1869. McCann-Erici vincials, county we 
Associated Broadcasting Co., 1 Mr. Sell has been  Ltd., handle local papers. 
Ltd tanley Maxted, head of } e f the board, he has not Cadum is It is understood that ez 
a department at the t active part in the busi- as a leading b . year there will be a 
J. Walter Th mpson C oO Ltd - nes " has been managed Advertisine Pa paign to back natior 
ind a panel which will include ve aint in years by Miss tion 
‘rlisers—among them Geof- , 


idvert . a The copy theme is 
Ire Todd, research manager ol! y ; Late Philip Emanuel famous beauty soap 

the Imperial Tobacco Co., and Hirst has agreed to accept Philip Emanuel, former ad England Retailers 
chairman of ISBA’s research inship of the company —_yertisement director of Odhams launching area have been 
committee—agents, and a film j n to continuing as Press Ltd.. died last Friday plied with colour disp 
production expert . 


ge director Tributes are on page 132. material 
P. G. E. Warburton, immediate 


past president of ISBA and now 7 HI { D VER TI SING M 4 N _- a0 UIDI Ir ¢) 1 STR oO i oO G Y 
a Vice-president, will preside over 


iis session, which will have par Oo os S Oo ach , re, puce 
ticular reference to the needs of Sb LE L E UT oe ) 
he small advertiser (uly 23 - August 22) 


cw t posted over 
Themes of the three other ses- aK Any zodiacologist (pronounce it zoe- bee , bo tries to tell 
sions will be Friday morning Pia dee-a-kollow-jist) if he is honest, must 
October 7) “The advertiser's invariably state the uncertainty in map ) ; —_— oF . » ase Om 
esponsibility in industry” , Fri ping out a course for Leo subjects because basically |/- per thou # ‘ ulation of jm 
day afternoon: “The need for re- there are two sorts of Leo types—the leonine and the blic ’ ent a good buy 
search in marketing” ; and Satur- j te. The difference is primarily one of similarity 
day afternoon: “The advertiser, 
the advertising agent, and ‘the 
Joneses.” 


Although the conference is for Pp U B L l Cc Ss E R Vv | Cc E 


advertisers, a number of agents 


. robably Capri 
however, one may draw general conclusions 


lify them accordingly 


cornu € al 


The official journal of NALGO - 
Reginald Harris Publications Lid., 3, Stanhope Row, Mayfair, W.1 GRO 38 
@ Continued on page 14 
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DEATH OF PHILIP EMANUEL 
‘A greal man in 
advertising’ 


AS; British advertising lost onc of its best known and most 
ys widely respected personalitics last Friday, when Philip 
ng Emanuel, for 37 years advertisement director of Odhams 
Press Ltd., died. 


Until a similar honour advertising movement as a w! 
conferred on H. G. Sawai He was a chairman of 1t 
recently, he was the only honorar Nationa] Advertising Beney 
: member of the Advertising A Society, and for a consider Th Imet for Batchelors peas is being supplied to retailer 
ciation, period produced Summer Pie, * Th is printed in colour and consists of a green backgroun 
a Mr. Emanuel, who dicd proceeds of which were in aid j helors Peas’ in white. A repeat supporting streamer 
+ home in St. John’s Wood, w NABS eath w green corner flashes showing the cans of 
* H Among other offices he held . natural colours complete the main peimet. 
u Lic were president of the R 
; Odhar 


Advertising Club, wt 


~ Aird toon and chases) EARLY REQUESTS FOR MORE 


and the advertisement committe oe cea . ORES 
liedon the Peniodiel Proprio As” MARKET RESEARCH COURSES 
ady ciation, and of the Audit Bur : - - —" 
me of Circulations Within a few days of the closing of the Market Research Society's 
tor The funeral was on Mond unmer school at St. Hugh's College last Saturday, requests were being 
On Golders Green Cremator made for similar courses to be run in the future—a sign that that 
fr Those present included ourse was successful, Say the Society. Some 40 men and women 
- , f Emanuel, his son, and itiended the course, which lasted for six days. 
Oo members of his family ; y cla practical experience in the field 
CW —" Oe “ ts kind in Europe, if All Reg aye were required 
ress : i was arra conduct ten interviews in Oxtord 
Philip Emanuel. : Dane and W } P af ‘ eoretical and Tuesday was devoted to disc 
(joint managing irectors i x e of the appli sion of field experiences 
in 1951. Born in A Odhams, E. L. Shard, H. L. Se lapel ile Me Re io a tage eo 
Mr. Emanuel came | son (also representing J. S. R solution of the evening by a _ debate 
in 1899 and join and C. E. S. Wood (di t 1S Lectures “Motivation Research.” 
Newnes Ltd. as E. H. Hull (advertisement ractical work On Wednesday and Thu 
manager. He suggeste tor, Daily Herald), Harris k s opened on sessions were devoted to applica 
mation of a Mancl lish (advertisement di th a speech of tion of market research 
which he later contr Odhams Press), John Ros chairman. H niques to problems of the 
1906 to 1914, in addit ee ie - inager ; ‘ in outline of industry llustrated by 
senting a number Herald), C. Bronkhurst (adv vered by the strip—and advertising h 
comeetag journals ment director, John Bull), G D ; Pickard ro Fes ~ the space has 
He also founded | ( Rollason (chairman, Tothill | \ é‘ were formed. relation to the press, maga 
mercial Advertising Agence Lid) B.. WwW. 4 Cooke ( MI R nm ad even posters, cin analy radio and 
which he sold to Osborr managing director Tott P . ~ od nie Sunday, vision discussed tog 
Peacock Ltd It w Ltd.) ; G. Lindley Sparke ail ene? of the with the latest research 
invitation of Julius | man, National Advert des ort yg d = ties ed iad the = ‘ct 
joined Odhams to take arg I. M. Ure (general secretar ‘ ( aan ae : the th at the 1 ose ar h r an give 
the advertisement side of Miss B. S. Fielding (assist we ecg rene lent ese Ht Sinai baie “ail the adi 
Bull secretary), Reginald Har ae Aw te a 7 Fi a. a s d ~~ with n a k 
Mr. Emanuel always took representing Regent Adv e de cw s tua- neces ~s ag ith te 
keen interest in the weilfa of Club). and C. Harold Vern C ¢ suppo ed by given on Opy esearc! 


Honorary member of the Advertising Association: Friend of NABS 


The following tribu P he was its chairman Ir Ha Ka advertisement 
Emanuel has been aid served on the AID con é j i Oo Pre write 
president of the Advertising A 14 years and played a gre I ng Philip Emanuc 
tion, Norman Moor the formulation of the Br Cod 7 ment directo ik 
It was a great Slow ¢ toh of Standards in_ relation f Odha P will be felt as a 
of the passing of my if | Advertising of Medicines and 1 who knew hin . 
Philip Emanu that eg kind ments, first published in 1948 ’ le in advertising = 
man so well known | { in its subsequent operatior vas only a name 
so many years in adv He was a founder memb f { credit. was in- "i = 
His connection with Adver Regent Advertising Club and w ’ know nd mentioned 
ing Association goes back the club’s representative mn Assoc ‘ vements and Charles Bronkhurst, advertiseme 
very carly days, wh t ‘ tion affairs for many year = d per es te ‘ + “John Bus 
member in 1924 of he B sh In recognition of his gr SET VIC ’ : conversation Sn) cee Salle aaa aie 
executive council for , ir to advertising, Mr. Emanu W Pt } wd been my under and in close association wit 
national § Advertising = Cony GlecteG an honorary member of ihe 68 i i for almost 25 philip Emanuel for more than 3 
held that year at Wembicy He w Advertising Association s y | ‘ close quarters - a aa Gas eaneen an 
a member of the executiy nm the first to receive ed value of 13 wise ‘" , “ oe 
tee of the Advertising Assoc , tion and, indeed ¢ only honorary iynamic sting and kindly mar would lik ; “9 
from the incorporation of that body member up to a week or two ag whose sec 200d deeds to so Many gt 4 ned th - 
in February, 1926, right up to his He also took a very great and who cam with their troubles nd affec f ev 
retirement from business continued interest in U work of will nev ae kemcves re a onan jiieeteiaas alt 
I think that his chief rest was the National Advertising Beney Lif » y exc g with of theme eth wheel Ran 
in the advertisemen nv gatior Society, in which he served the off Ph I In 1932 he said ontact all facets of the adve 
department fe first became a of chairman, and in the work of t! ( - i ; From that tising eae 
member of the AID comn ABC of which he was cted j h ent he was my 


< 
- 
223 


1937. and for five years from chairman in 19% guide nd sellor ¢ all the * Continued on page 136 
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EXCHANGE OF FILMS, FACILITIES AND IDEAS 


ADVERTISER'S WEEKLY 


NEW INTERNATIONAL AD FILM BODY FORMED 


Rank company is 


British member: 


Headquarters here for first year 
The International Screen Publicity Association, with com- 


panies from Belgium, Canada, 


France, Great Britain, 


Holland and Switzerland as founder members, has been 


formed. 


The Association, which 


short films, exclusive 


In a statement announcing the 
formation of the body, J. Arthur 
Rank Screen Services Ltd. this 
week said that up-to-the-minute 
merchandising facts and figures 
relating to screen and TV adver- 
tising are to be circulated to the 
members, and advance informa- 
tion on new ideas and technical 


75th anniversary 
of first Benn 
publication 


The Cabinet Maker and Com- 
plete House Furnisher, published 
by Benn’ Brothers’ Ltd.—the 
first Benn journal—has celebrated 
ts 75th birthday by publishing 
Furniture and Furnishings, 1880 
1955” in magazine format separ- 
ately from the weekly issues 

This special publication of 128 
pages reviews the development of 
the furniture industry from a 

rgely handcraft basis to its 

esent highly mechanised state 
ind tells the story of the parallel 
growth of the retail trade. There 
f also articles about the 
in the bedding, furnish 
ng fabric, carpet and other floor 
ndustries, all of which 
are in the Cabinet Maker's cover 


chan 


ve 
eS 


covering 


ige Many firms have tied-up 
with advertisements in colour to 
publicise the story of their own 
development 

The Cabinet Maker was 
founded by Sir John Williams 
Benn The “birthday” therefore 


marks the 75th anniversary of the 
foundation of the House of Benn, 
1 now controls 14 trade and 
| journals 


is non-profit-making, aims to 
provide an organisation for the exc! 
exhibition f 
services throughout the world. 


ge of advertising and 
ties and television 


dev nts is to be regularly 
exc 

™( { the main purposes of 
the A ation is to enable 
me offer their clients an 
Op} of expanding their 
OV irkets.” 

Mi ship of the Association 
is to one representative 
cK n each country 
I [ embers are 

B Belgique Cine Pub- 
licité . ( ida, J. Arthur Rank 
Scree Advertising Services of 
Can i.; France, Publicité 
Jean ul ir: Great’ Britain, 
J. A Rank Screen Services 
Ltd. ; t ind, Cefima-Film ; and 
Swit Central-Film 

Tt itement praised the 
work vo men. “The launch- 
ng Ss new project was 
lare i¢ to the efforts of 
Cha Ruedi, of Switzerland 
J. H Piperno, of J. Arthur 
Rank een Services Ltd... 
I carried out all the 
nit le-work of getting the 
As formed and in 
x t said 

T} t general meeting of the 
As will ne held in 
Lond n Thursday to Satur 
dav, September 15 to 17 

N nanent headquarters 
MA t up, and the secretariat 
“ ‘tated yearly from 
cour to country. For the first 
twel\ nths, it will be located 
at ft J Arthur Rank Screen 


Servic Hil! Street building 


Direct mail tie-up 


An interesting 
press 


tie-up between 
and direct mail 
unusual full-page 


1c tr le 


lies | nd an 


4 party of Display 
Main Hall 


fand im tre 


Gallery 


Craft Ltd. employees visited 
that was espe 


IPEX and the company’s 
designed and built jor 


the exhibition 


CY 
ie 


Constructed of ¢ 
designed to 


posters and 
ments, this me 
has been ere 


Station The 

fo Start at a fei 

of the ground 
harrows The 

by Leon Goo 
design of the ! 
ofhcer Southe f 


Ra 


| ' 
Monotype bunch 
At a lunct 
the London and 
type Users Ass 
man, Brigad ze 
Harvey-Watt, 
Monotype user 
countries 
Many of th 
or IPEX 


f 


with trade press 


advertisement for 6B 

appeared in Dra / 

The advertisemen! s j Wa 
post tf 

statement coming ¢ n 
Ballito.” 


your 


The direct ma 6 ) 
form of a dup j } 
a covering letter Ba s 
associates in the h y trade 
that it contained ar thine of 
the case for maintaining the 
hosiery industry at an econom! 
level 


It puts before them “the pos 
to-day a t relat to U 


tion 

manufacture f nvion stockings 
the fallacy of wer price 

scale in view of this f 

und the lesson we can learn from 


the present position if Ar 


IPA to publish 
new bulletin 
for students 


Complete details of the new 
Advertising Joint Intermediate 
Kxamination are given in the 
“Syllabus of Examinations for 
Membership and Associate Mem- 
bership” of the Institute of Practi- 
tioners in Advertising, 1955-56. 

Conditions for taking this 
examination make it possible for 
students to start on the early 
parts of the intermediate before 
their National Service call-up if 


they have the necessary educa 
tional qualifications 
The intermediate will be held 


next May, and both the member 
ship and associate 
finals on April 17 


membership 
and 18 


A new Bulletin, to start in Sep 
tember, is among the s« ce 
which the IPA is offering to 
registered students, the abu 
reveals This will contain in 
formation about § facilit to 
students, notes on sub the 
syllabus, answers to que s fron 
students, contributions from. the 
branches and other point | 
interest 

A course ol lectures ! 
students in the fina! examinations 
will be given at the IPA head 
quarters during the autumn and 
winter Moreover, those seck 
advice on study ma arrang 
appointments with Institute 
education officer, wi will ar 
range for students outside Londor 
to see the appropriate branct 


honorary education officer 

The svilabus also gives deta 
of the final examination as well 
as reproducing the members’ and 
associate members’ fina! cxan 
tion papers for 1955 


Brillo on TV's 
first night 


The name of one advertiser who 
has secured time on opening 
night of commercial TV 
September 22-—is revealed by 
a trade advertisement announc 
ing that a Brillo soap pads spot 
will be shown. 

Brillo’s agents, Saward, Baker & 
Co., Lid., say that a spot has 
been booked between 10 p.m. 
and 11 p.m. 

The spot, which will be filmed, 
will be the first of a weekly 
series for Brillo. The exact 
form the spots will take is not 
yet known. Philip Harben is 
featured in some Brillo press 
advertising. 

A full page, taken in the trade 
press this week, gave details of 
Brillo advertising for the next 
12 months. 


ina 
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ADVERTISER'S WEEKLY 


Co-operation on research 
is pattern to-day 


MEDIA OWNERS PROVIDE VITAL FACTS 


The contrast between the pattern of present-day advertising 
and that of 25 years ago was outlined by Clifford J. Harrison, 
the newly-elected Incorporated Society of British Advertisers’ 
president at a joint meeting of the council and executive com- 
mittee following last weck’s avnual meeting of the Society. 

Co-ordinated action papers and periodicals of t! 
and responsibility to give facts found 


owners the 


bodies, such as ISBA and *xpression in other fields of 
stitute of Practitioners in Ad licity. 
tising on surveys int In 1938, at the invitation 
provide advertisers w the concessionaires of R 
about readership, view Luxembourg and Radio N 
listenership was a featu die, ISBA and the IPA 
very good feature f planning and conducting a 
to-day, said Mr. Harris tical survey of the size 

But it was only wit! ences listening to radio ( 


tion of the 
culations in 


Audit 


1931 


Bureau 


that 


Britain with particular ref 
to sponsored radio 


began to recognise the v The concessionaires paid { 
advertisers’ needs for { all, content for ISBA and lf 
joined in a common end to take sole responsit 


provide a reliable yard conducting the surveys 


It was the media ow ing the findings the halimart 
advertising agents who authenticity 
a large portion of the Cinema screen advertising 
quired to finance the went on, had provided 
ever” national survc) another instance of co-op: 
readership of news; between the media owners 


periodicals that was tising agents and advertiser 


and conducted by th: "In essence this amour 
3 7 realisation on the part of 
Later, he said cerned that joint resp 
awareness of pub! for fact finding is really 7 
parcel of advertising 
@ Continued from future,” he pointed out 
: _, ——— spoke 
ISB A . i yg cordial relations betweer 
“ ‘ conters : and the IPA, as could be 
will be invited to the recent co-operation in f 


session 


lating joint recommendatio: 
The 


conference various aspects of 


cor 


comprises Wn television 

(Yardley’s), ch The directness with wh 
Chilton (Horlick’s).; B. Vs joint ISBA/IPA standing c 
Wright (ICI); A. R ‘ tee was representing the 1 
wick (Gillette): I advertisers and advertising 
(North Thames G cies to the programme < 
Clifford J. Harris H tors is an important cont 
Roger Wimbush (| to the new advertising patter 
Wood (Hovis) Mark claimed. 

(Lyons): Miss F! Hi “Indeed, if their recomme 
(Coty); Alan Wi tions are accepted, they w 
tor, ISBA): ¢ of mutual benefit to the 
Kinloch confer gramme contractors and 
and assistant with whom they deal,” he 
and Hereward P 


relations consult 
Convenors tor 


‘Vogue’ launch 


are, respective! M Sed e 
wick, Wood, © Chilt fashion colours 
Hardern 

There will be a « The new autumn fas 
on the Thursda even , colours, called “marigolds “ 
“social function on Frid be launched in the August 
evening, and a buffet dar of Vogue with an edit 
Saturday evening feature. A full-scale pron 

This will be the first c en supported by stores and s 
which ISBA has held s > its throughout the country is 
Jubilee Conference in / launched, and to date some 
it is possible that it m ne held stores have promised 203 window 
henceforth at regular intervals, displays to back it 
states Commander Kin!och Full colour enlargements 

Advertisers, not necessarily Vogue's cover will form ti 
members of ISBA. wishir centre-piece for the windows, sup 
further information, should ported by streamers and cards 
tact the conference secretary at with Vogue quotes. Eighty-three 
Imperial House, 1584 Grosvenor manufacturers have made mer 
Road, S.W.1 (Victoria 8314, Ex chandise to match or to blend 


127) with these colours 
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m” Ve yn 
ros Mr 
win 4c 
Roy Uliyett in ‘T 
9 ; o> 
: oy Diaat in wo 
More sport iters and car- 
nists have ! to contribute 
this year's Fred's Cricket 
Match progran 


Vest campaigns 


for fruit milk 


i Mi Agr Ire 

; } ; re ne | ng 

i 1it-fla ired 

k P have ady 

t ost e new 

\ al ifact $s ol 

produced a 

fepicting ten 

gens iW 

x raspber! 

ede lamson, plum 

g ¢ i pineapple 

Mos e strips in 

At th Home Coun 

es Da sing a fruit 

flavoured a ), by means 

f van strip collars” on the 

ik bottle ad doorstep can- 

vassing 

The manufa ers expect that 

once > M s’ regulations 

have been clarif ed. most dairies 

ind milk bars w market the 
new drink 


"Tl 


Wilson's full colour cover for this 
Wilson has also given his original 
after the match 


Freds’ programme 


Roy Ullyett, of the Daily Express 
Bruce Harris (Evening Standard) 
will also contribute 

The match is to be played at 
Hurlingham on Wednesday, Sep 


tember 7 
Th latest list—up to mid-day 
r Tuesday—of those who are 
supporting the programme is 
B Peas Ltd Berrow’'s 
Newspapers Ltd., BBC Publication 
( , ntis and Varley 
Frank I Ur 
Herbert G Ltd. 
A. H. Know Ltd 
Ellis Lloyd Advertising Ltd 
C. Mitchell & ¢ Ltd 
Napper, Stinton, Woolley Ltd 
Cecil D. Notley Adv sing Ltd 
F. C. Pritchard, Wood and Part 
ners Lid 
Reming Rand Ltd 
E. W. Sellar & Co., I , Stephens 
Advertising Serv Ltd 
S. D. To & Heath Ltd Town 
nd-Smith & Hardy I 
Willing’s Press Service Ltd 
More incentives 
H. Dawson Salmon (Argus Press) 
ni nees th I low ng idd { ynal 
a Clarkson, on 
he Agents, and A. H 
for the Press, have a £5 
ne rat of sc ng during 
th The repres of the 
side sc , the lowe e will 
pay his £§ NABS; George Burn- 
side (Leg cholson & Partner 
Ltd.) w ah wo guineas for the 


first maiden over 
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¢50 for 30 minutes of TV 
ads at Radio Show 


Advertising films for commercial television will be shown to the 
public on the TV screens at the Nationa! Radio Show to be held at 
Earl's Court from Wednesday, August 24, to Saturday, September 3. 

After earlier statements that it was considering offering facilities for 


showing commercial TV films, the Rad 


Industry Council this week 


announced its rates and terms for showing 


In a letter to advertising agents 

who haye shown an interest in the 
project, the RIC has stated that, 
s usual, the BBC will be provid- 
ng the programmes for the 
Band | internal exhibition net- 
work 

“But although it was originally 
hoped that those responsible for 
commercial TV would provide the 


Balloon test for 
TV transmitter 


An RAF barrage balloon, 500 
ft. above the site of the proposed 
Midland Commercial! TV station 
at Common Barn Farm, has been 
used as a transmitter to test the 
suitability of the proposed boun- 
jaries for reception 

An ITA spokesman states : 
No details can be given until 
analysed, but we 
major difficul- 
ountered during the 
viewing should be 


“‘Iringe areas. 


reports ire 


ns in the fringe area 

Hereford Oswestry, 
er Northampton, 
eltenham and Leamington. 


Extensions to 
Barnes Studio 


Barnes Stud 
ntre for TV ¢ 
d Advertising 


yse down f 


the operational 
mmercials Ltd., 
Features Ltd., is 
three weeks for 


ructural alterations and im- 
provements 
Proudlock, managing 


R ger 
lirector, states: “Because of our 
business expansion it has become 
extend our existing 
lises. When we have finished 
this work our studio should be 
if the best equipped com 


essary to 


nercial studios in the country.” 
The new studio will be func- 
tioning in the middle of August 


House organ aids 


store launching 


week Marks & Spencer 
extensions to a 

As part of the 
30,000 
news- 


Last 
Ltd opened 
store in Slough 
launching programme, 
ypies of the company’s 
paper, St. Michael News, were 
printed with eight pages incor- 
porating news stories specially 
angled for Slough residents and 
distributed in the area. 
in the paper 
ties at Marks & 


c 


insert 
the facil 


Spencer stores 


alternative programme, this is not 
the case. and the Council has itself 
to arrange programme material 
for Band I,” said the Council. 


GALLUP OUTLINE TV 8: 


Tt ternative programme will 
not ilate the actual ITA 
pr ves. The Band III pro- 
gr which will be run 
thi ree times a day from 
1] » 10 p.m., will consist 
m documentaries, con- 
tit 1 celebrity interviews, 
tray s, captions and items 
prod in the RIC exhibition 

Up ) per cent of the time 
will en to one minute, half 
n quarter minute film 
dver spots. Rate for the 
“ days (30 showings in 
il ng the pre-view day) 
ha fixed at £50 for one 
n s, £30 for half minute, 

r quarter minute 

{ ommission of 15 per 
cer e allowed 

S the programme will 
be by ballot. Films have 
to m. and of a type suit- 
ab ise with teleciné equip 
met lour films may be 
acc but any film featuring 
a fi gaged in radio manufac 
tu not be shown 

I State that they expect 

the bookings this 
S 

Methods of pre-testing tele- 
vision commercials, measuring 
their sudiences and assessing their 
impa:t and “activation” value are 


described in “TV Research and 
the Callup Poll,” a description 
issued by Dr. Henry Durant, 
director of services, offered by 
Social Surveys Ltd. 

I techniques are proposed 

t story cards and the 
machine In 


G Te 


Manchester studio 
work to start 


Work will begin within the next 
three months on the building of 
Manchester's new commercial TV 
studios on a site off Water Street. 
It is understood that programmes 
will be put out while the overall 
plans for the studios are still 
being completed. 


evoter 


the former the “contact” is asked 


to look at some six sets of story 
cards, either photographs or illus 
trat which tell the story of 


th commercials 
f © same way as a strip 
cartoon, and is questioned about 
what she recalls, what she thought 


ce programmes or 


in 7m } +t 


This replica of f al 
British trawler ¥ } er- 
hithe Studi sh 


Trawlers’ Fi 
Nine TY spots 
for trawlers 


Work on t fa 
scrics of I TV 
spots for t I 3 
Federation s! } t 
hithe Stud \ 
replica of tl | 
British traw ’ 
the studios. 

Nine spots 
seconds, four ! 


one of 60 sec e 
pr duced ove . 
days, all dire 
of Rotherhit! 


Dolan Day j 
Stewart Ltd 
Mr. Brya 


Rotherhithe S 
ing down at 
for two week 
negotiations 
the making 
IV producti 


of them, and 
voter mecasu 
an audienc n 
shown progran 
mercials 

Audience m Yr 
Durant beli« ' 
be a laree 
probably condu 


tractors. 


With the 
method, the t 
specified address¢ nd ; 
whether a T\ f 
whether it is t f 
call, which st i 
gramme it 1s tuned t 
are viewing and t f 
people 

On the stren f their 
General Election TV 
Social Surveys are satisfied that 
there is no method su; r to tl 
coincidental call cither f 


accuracy or speed. R Its would 


normally be availa! within 24 
hours or within tw to three 
hours of transmission where 
required. 

Other methods f audience 
measurement are sided recall 
and commercial noting checks 


. 


The former, in which the contact 
is questioned about the degree to 


SEARCH 


ADVERTISER'S WEEKLY 


AA will found 
library with 
gifts of £1,000 


Gifts of £500 each have been 
made to the Advertising Associa 
tion by Major G. Harrison, chair- 
man of London Press Exchange 
Litd., and by the LPE board 

Purpose of the gifts is to found 
and equip a Library of Advertis 
ing at the AA headquarters in 
Bell Yard 

Norman Moore, AA president 
said this week that it was 
a deep sense of gratitude 


he was able to announce the gifts 


with 


thse 


Thanks of members 


“We have had other gencrous 
gifts of furniture for our coun 
chamber and offices from a | 
number of individuals, firn 
affiliated organisations, and 
we can found a library of w 
we can all be proud 4 
bers of the Advertising A i 
tion will wish to join w 
expressing our sinceres' | 1h 
for these splendid gitts ! d 

Wm. ¢ Thiclé, cl 
the AA education cor 
the past 
had become “incr 
scious” of the i 
a well-equipped | Ady 
tising, not onl t t i 
use Of members of the A 1 
tion, but als i 
especially out Lond 

“I am most grate! Major 
Harrison, and t in ! n 
London Press Exchan, f 
enabling us, | J 
gifts, to bring su 


four years it 


being,” he said 
METHODS 

which he or she car t 

programme, has n emy ! 


by the BRC 
past 16 years and by § 


contin $! 


veys in the Radio Luxem! 
sudience studies 

It provides scope | col 
related informatior uc 
readership of papers and 1 
zines, cinema - going, pe 
characteristics, buying habits, et 
Commercial noting check 
vide an extension of th 
and involve ascertain 
hour how the contact s; the 
previous day during the hours of 
transmission 

To test impact and activation 


ymne method combines question 
ibout contacts’ reactions to com 
mercials with a pantry and bath 
room check to discover 

brands have been bought. An 
technique, the name recognition 
system, asks the contact to state 


what 
ther 


what products or services are 
marketed under certain trade 
names 


With a third method the con 
sumer index, housewives are ques 
tioned about non-durable goods 
bought over the past seven days, 
durable goods bought over the 
past three months, and intended 


purchases of durable goods 
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S. A. Green joins 
DTV board 


S. A. Green, company 


and associate dir 


the board of Dudley 


cent Ltd. Mr. Green has t 
DTV for 18 years. Apart 
devotion to the financial 
Green s 
motoring and gardening 


advertising, Mr 


* * 


Wilfrid EF. Rolfe ho 
board of Masiu 
Ltd. Mr. Rolfe is direct 
of copy He joined 
Fergusson (then Lord 
in 1940, leaving shortly 
to serve in the Royal 


to the 


returned in 1946 


Mr. Rolfe began his 


career in 1927 
* * 


N. B. Livingstone Wallece 


was appointed to a sea 


Brothers Ltd. board 
assumed directorial c 
of their journals 
Gas World and Th 
In view of these inc 
sibilities, Mr. Wa 
quished the manag 


Hardware Trade Journa 
be undertaken by John Ve 


joined Benn Broth 

Vestey has previously 
ager of the Electri 
Electrical Journal) 


World and The Chem 


. * 
At a meeting of th 
for the Prevention 
Fleetwood Pritchard, 
the Society's nat 
committee, accepted 
honorary treasurer 
7 * 
Roles & Parker 
organised their PR 
an independent divi 
pany New execu 
Hoffman, formerly » 
Industries Group 
Stevens, for the lo 
assistant editor rf 
Machinery Journal 
* * 


Associated-Rediffusion 
appointed George A. Las 
newly-created post of 
advertising H Was 


ment manager ha 
post of  telev 


manager 


ippointed advertisement ma 

he TV Time Mr. Wa 
heen a member of the ad¥ 
nent department of Assoc 
Newspapers Lid. for mor 
years 


* * * 
R. Hutcheson, editor of 4 
Shop Magazine (Associated 


ih beer lected » th 
i! of the Institution of Produ 
Engineers for 1955-56 
* * - 


John R. A. Barnes has 
smiths’ Advertising Agency | 
copywriter On demot 

rom the Fleet Air Arn 
n turn as tractor driv 
ctory hand ind = teacher 
inally went up to Cambridg 
oined Smith's after previou 
xperience 

* * 7 


Geoffrey Freeman, son of Robert 


Freeman, left last week for An 
He will spend the rest of tt 
n New York, except for a 
veeks in Canada, studying TV 
zeneral merchandising practic 
luded in his programme wi 
field work with the tyre divis 
he United States Rubber Cx 


Two for V&V 


John MeL. Morrish, who 
ngaged on public relation 
Aims of Industry from 194¢ 
1954, and then worked as | 
notion manager for Modern 
phones (Great Britain) Ltd 
joined Voice & Vision Ltd 
iccount executive 
Michael Sherwin, who wort 
the Foreign Office and 
public relations with 
Western Electricity Board. h 
oined Vox & Vision 
* * * 


Geoffrey Jaggard and Brian Begg 


have now taken up their apy 
ments with Associated-Rediff 
Ltd. as head of viewer relatior 


press officer respectively 


Jaggard’s responsibilities lic in 


fields of public relations 
will handl correspondencs 
viewers and special PR pro 
Mr. Begg, who has been 
BBC Publicity since 949 


supervise press relations with Hugh 
Findlay helping with press matt 
ind Miss Sally Sutherland deali 


with programme publicity 
* * * 


Geoffrey Collingwood, form 
senior representative for Ue 
Home Journal, has been appoint 
dvertisement manager for H 
Beautifu 


 s 


IPEX last week Chatting here are 


), R. E. Dangerfield (Temple Pre» 


(Amalgamated Press Ltd.) 


® Continued from page 132 
Philip 
Emanuel 
Ww nen men of fine char icter 


Philip Emanuel was, pass from 
amongst u they are remembered 


by the inderstanding 
they h relationship 
Ww 
we ‘ ‘ 
To th 
brough sometimes 
llun humou t 
lway warn pathy, combined 
with courage and optimism 
H gener \ > h 
id f d d f x 
A n he knew was lavish. H 
was j j i ming, and few 
p knew of ir f his kind 
ness Dd Y r grateful rh 
{ will hold 1 in affec 
n b Cc 
He had ndefa bh ver|gy 
1 worked hard H was imt J 
with the need for humar ‘la 
p ff itt and 
build t t 1 
had a p 
win friendshiy 
Th ju 
work Ww » 
r wo I d 


He was delightfu mpanio 
whos viw vile j 
> n vere A 
led b his country and 
d He w good Ik 
" ger I disc 1, senous 
ne P 
t y y k j ) els 
A } was sc SIV 
} T . by he she to LC rf h 
\ mS WOrK W 
“ i ack w 
j « f the | wife, whom 
Il know Vv ” lally gay 
hin by r iers jing c 
courag n dc I hip 


. t ring to 
Cornwa He joined the J. Arthur 
in 1946, and 
was assistant to Sidney Wynne 


nublic relations office 
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fe Miss Iris MeBain, space buyer of - 
ey ste) ‘ d a 1 dinne > 
ie ts 19 M Jueer Hote ; 
iia ct f Mf j r departure to ee 
es a ha ndin sitcase gh 
ke es |: | H. Bye, f advertisement a 
% * ie Mancl tor f 
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wish ’ eee 
irs: John C. D. Dodds has ij the us 
al eee f British Overseas Fairs Ltd 
fin ® l ng j rial a 
} d. | , y for the British Ex n s 
: ur ( nhager ptember Over ann.’ 
-_ , ey. Mr. 600 British ind ts and manu % 
ae Denis i (| will be exhibiting their ~ 
3 t Meta i} Cor hagen M: 
Pes 15. G. R. Dodd who vorking with H. W. - iy 
: oy four y Bawden, inf officer of the oe vie eS be 
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E ¥, Miss Susan Roberts has joined = 
by : Grant Adv ng Ltd. as account - 
ee P — _ \ nd pyw r. She was “hs 
es } ql f isiy with Clifford Bloxham ix 
Te . & Partners Lu nd London Press Ea 
a. fm : j Exchar Ltd Digby Robinson, ; 
see - jm, ’ N iso JO d S$ an accour | 
a af - KCK d g ip head. was 
ic 4 — Z “et ri \ \ with Georg Newnes 
5 ak : ' t : Ltd “ King creauy sid 
fa ae 4. ) 4 . - i? D. Chancellor 
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a . 2 
ee, , be Anthony P. Jeffreys, a director of David Chancellor, who was 2 
tm. G. S. Gerrard, Ltd.. London adver Ss i dice 7: 
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3 NEW RESEARCH 
AND 


MARKETING SERVICES 


| A CENSUS OF DISTRIBUTION 


Many advertisers are by no means fully informed abou: ion pattern of their 
products, especially those whose sales are made throu Yet such inform- 
ation is essential to all marketing plans. We are offerin | quick method of 
checking distribution in any part of the country. The sto roduct is checked 
by actual purcha d the information obtained reveals 


a) Percentage of shops in stock 

b) Percentage of shops out of stock 

(c) Percentage of shops not stocking 

d) Percentage of shops who have ceased to stoch 
The information is obtained very quickly and the cost is / I s on grocers and 
£35 per 100 calls on hardware retailers and chemists, exclus: purchase of product. 


2 CONSUMER PANELS FOR PRODUCT TESTING 


We have five consumer panels, each of 500 houswives repre iass market classes 
B, C and D. Research through these panels is operated on a | and the response 
is between 60°, and 70”. The panels can be operated on a rey national basis and 
are ideal for obtaining quick reactions to problems concerning | The basic cost 


per research per panel is £75. 


3 COMMISSIONED RESEARCH 


We have a large field force of trained investigators in all parts of the country supported 
by a team of qualified research officers. We can undertake national research on any scale. 


Fuller details of these services are given in our 
‘Research Facilities’ and a copy will be sent to you ont 


CONSUMER RESEARCH LIMITED 


GLEN ISLAND—MAIDENHEAD- TELEPHONE MAIDENHEAD 1120 
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ABC figures continue 


upward trend 


KEMSLEY PAPERS SHOW INCREASES 


Sales of newspapers, as revealed in the ABC figures for the 
first half of this year, continue, om the whole, to show an 


upward trend. 

The Kemsiey Newspapers 
group has registered a number 
of increases over the past twelve 
months, among them the Sunday 
Times, which has gone up by 
28,477. the Empire New r 
88.650; the Sunday Graphi 
45.565; the Evening Chror 
Manchester, by 20,790; and 
Evening News, Glasgow 
38,462. These increases 
the first half of 1954, wher 
papers were not members 
AK 

Westminster Press Prov 
Newspapers Ltd.'s publ 
have all, so far, registered 2 

Among the per 
Odham’'s Picturegoer 1s 
42.250 and Melody M. 
22,674 over January-June, 

As explained last wee 
figures for national news; 
affected by the strike 
missing issues, the averagc 
taken on the issues that 


the 
Standard 


Contributing to the gaiety of 
Soho Fair, the “Evening 
supplied restaurants imroughout 
Soho with this table ornament. It 
is a miniature of a Paris kiosk 


Raymond Duveen 


Last week we reported that Ray 


mond Duveen, a_ director of 
Mathew Crosse Lid., is to establish 
a public relations division for Scott 
Turner & Associates Lid 

Mr. Duveen asks us to point out 
that although he retained his seat 
on the Mathew Crosse board when 
he joined his new company, be 
played po part in the day-today 
affairs of Mathew Crosse 

Mr. Duveen has since 
from the board of his 
company 


resigned 
former 


LATEST NET SALES 


The 


Brylcreem 


window 


Jan.-June 
1954 


F eople 

Daily Herald 

Vanchester Guardian 

unday Times 
Empire News 

Sunday Graphic 

Sunday Chronicle 

sunday Sun (Newcastle) 

Sunday Mail (Scotland) 
Daily Dispatch 

Newcastle Journal & North Mail 
Sheffield Telegraph 

Daily Record (Scotland) 
Press & Journal (Aberdeen) 

Western Mail (Wales) 

Evening Chronicle (Manchester) 
Evening Chronicle (Newcastle) 

Star (Sheffield) 

Evening Gazette (Middlesbrough) 
Evening News (Glasgow) 

Evening Express (Aberdeen) 
Northern Daily Telegraph (Blackbu 
South Wales Echo (Cardiff) 
Stockport Express 

Vacclesfield Times & Courier 
Manchester Weekly Newspapers 
Weekly Journal (Aberdeen) 

Cardiff & South Wales Times 
Yorkshire Observer 

Telegraph & Argus (Bradford) 
Keighley News 

N. W. Evening Mail (Barrow-in-Furness) 
Barrow News series 

Darlington & Stockton Times 
Wiltshire Gazette (Devizes) 

Ayr Advertiser ee 

Fife Free Press ‘ 

County of Middlessex Chronicle series 
London Counties Newspapers 
Liverpool Daily Post 

Burton Daily Mail 

Evening Express (Liverpool) 

Eve. News & S. Daily Mail (Portsmo 
Liverpool Echo 

Manchester Evening News 

Tipperary Star ioe 

Aldershot News 

Ashton-under-Lyne Reporter group 
Banbury Guardian 

Barnsley Chron. & South Yorkshire News 
Bucks Herald 

Burton @bserver 

Camberley News 

Eastbourne Gazette 

Eastbourne Herald Chronicle 

Essex Chronicle series 

Grantham Journal 

Gravesend & Dartford Reporter 
Hampshire Telegraph & Post 
Hertfordshire Mercury & County Press 
Herts Advertiser & St. Albans Times 
Maidenhead Advertiser 

Newark Advertiser 

North Devon Journal- Herald 

North Wales Weekly News series 
Worthing Herald and Shoreham Herald 
Yorkshire Observer Budget 
Methodist Recorder 
Field 

Manchester Guardian Weekly 
Scottish Home & Country 
Picturegoer 

Mickey Mouse 

Melody Maker 
Poultry Farmer 

Mother 
Civil Engineering & Public Works Review 
Fishing News 
Fish Selling (contrelied circulation) 
Electrical Power Engineer 
Journal of the Royal Sanitary Institute 


20,946 


15,076 
88.65) 
34,059 
39,971 
18,587 
438,357 
415,892 
90,605 
31,230 
83,704 


997 
4,22 


14,055 
9,758 


a & & 


hereto 


sem 


oH SODA wY—& 


x 


§,075,351 
1,759,098 
156,154 
606,346 
2,049, 880 
220,056 
830.631 
220,819 
650.317 
463,675 
136,984 
109,031 
345,441 
71,840 
84,254 
289,631 
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Display, posters, 
ads support 
cricket contest 


Topical interest is being main- 
tained in the Brylcreem County 
Cricket Cup awards by a window 
display with the actual cups which 
is travelling from one big store to 
another. 

The display includes photo 
graphs of last year’s winners 
against the cups they won ; actual 
stumps and cricket balls support 
the photographs and cups. A 
score-board is also available for 
the stores to chalk in the latest 
details of the best performances 

Country Laboratories Ltd., the 
makers of Brykreem, originated 
the scheme last year. As in last 
year’s awards, a supporting cam- 
paign in national and provincial 
papers and large-scale poster ad 
vertising has been carried out. 

A four-sheet “Cup” poster, 
printed in ten colours, is appear- 
ing on railways and London 
Transport sites featuring J 
Wardle, the winner of the bowl- 
ing cup, with two young admirers 
and the slogan: “Men of to-day 
. . . and men of to-morrow use 
Brylcreem, the perfect hair dress- 
ing.” Brylcreem agents are G. S 
Royds Ltd. 


Kemp group take 
show stands 


The Kemp’s group of publish 
ing companies are to take space 
at a number of exhibitions as part 
of a general promotion campaign 
The first show will be at the Hen 
don Show next month, when the 
Hendon Directory will be 
featured. 


Golf 
NAGS summer 
meeting 


Even the temptations, and pitfalls 
of Royal Ascot did not stop a fine 
turnout for the summer meeting of 
the Newspaper and Advertisers 
Golfing Society at the Berkshire last 
week. Results :— 

The Times challenge cup and 
replica, red course: T. A. Wilkins; 
runner up, G. Selby Lowndes; best 
first nine, G. H. Dunbar; best 
second nine, R. H. Garey. Daily 
Mail challenge cup and replica, blue 
course: J fter; runner up, H. D 
Varley; best first nine, A. 
Mclsaac; best second nine, A. W. 
Dykes. 

Foursomes.—Daily Express cups 
and replicas, red course: G. W. Bell 
and Dykes; runners up, Mclsaac 
and H. R. Simmons; best first nine 
G. Houghton and J. B. Melhuish 
best second nine, J. T. Patterson and 
Rafter Scolland quaich and 
replicas: blue course, D. J. N 
Flower and E. C. Millard; runners 
up, Dailey and E. D. Olden (Mr 
Dailey, the Berkshire professional, 
played as substitute); best first nine 
J. H. Tilbury and J. L. Verrinder 
best second nine, Dunbar and 
P. W. G. Needham 

The prizes were given away by 
the captain, J. B. Melhuish. 
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One person in three 


reads the 
Sunday Pictorial 


Yes, it's an established fact With an audited net sale of 
over 5,500,000 one person in every three of the entire adult population 
reads the Sunday Picterial. No national campaign 


is complete without it. 
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Diploma examination results | Agency outing 
TOP PRIZE GOES TO LONDON STUDENT : : 


Successful candidates in the four divisions of this year’s 
Advertising Association's diploma examinations are given 
below. First three places in cach division are also listed. 


Prizes are award t three in Division “D” only 
Only the first priz ed a distinction 

W. H. Dowse 1s otion department of J 
Matthey & ( Ltd n refiners J. H. Chathar 
employed by ti t wher , n “= 

€, as a ber of 
public relation | the Standard Car R 
external house W. Walters-Pag 1 point-ot Seuart A = “2 
sale expert, is J Abbey Display Cx Ltd ; =i “=~ 
C ’ wnnua LI LINE 


> a wnRoOre . ; ; 
Prize winrers and successful candidates in all four divisions 


AW ARDS ONDON P. JR B p 
3 Gaad “et 4 J > I k iwiai “an 
Division “D” irah : ( ve _ . 2 J. R. Clucas, K Cor I LONDON eo 
Ist Prize inea Pa CE B ct Day, M P. A. De R Good P. D.W.B le, M 
« ; ¥ G } : 4 irnacie, SS 
Dowse, 11 ( RA t Miss} ~ c .. ' W G. J. I. King. Miss M. I des 
H s, Mid n D eo = Aas G M ~ H 1 rt - M S. Ma t J A, Mil 
2nd Prize A. F.L. G M ces K.J H Mk f P. G. Natal, P. J. Reardon, Miss 
Chatham 22 I K. A. Hart, P. W. Jor Dp. J I R | : J. L. Wood 
4 . , 
Leamington S y. R. E. M JR. M Ss. M.M \ ( : ‘ J. R. Adams, M M. 
and W. Walters! K. A. McK NR. Rae, LRP Mics SS x) ieee af Aker, F.C. Atkin, G 
y , oh! 
Princes Way, | Turner, G. G. Wet R Bolith a - - , : 
Thee was a MANCHESTER D Ss. W CCA Y oe eee ee os = s 
place, and both C Pa ‘i W. | BIRMINGHAM Croft, Miss S. M. Dale. Miss P. } 
awarded a se oe MN du G. K P J. S. Brea roa, & ©. 5 M. S. Gedve. J 
guineas. There 5. N. Smut E C . M C. Hart, B. S. Harv 
third prize Divisions “C” & “D” UBLIN G M. S. Helliwell, ¢ 
Ptiioe thre cnet sions “C” & “D Pa Ee 3 * ~ ' I Hi M J. W. Hun 
other divisions Pa n both Divisior M LEEDS uir, J. : a. ae n, K.S 
\ Mu J. Nutter. S. Paniab | J 
Sladek, H. Ta Miss J. W P F.A.J } {E.  Parker. C.J. Proffitt, P. M. Revei 
Division DUBLIN Rodg V. Wood |. Ree, & B Rime, A. D 
1. R. Whitlock Pa n h D ‘ ( LIVERPOOI Roberts. P. H. Row D. R. She 
, “ 1¢a 
Road, Hem H Gan Pa I PLR , n N. F. St y. J. Shire, J. P 
2. A. J. Andrews : MANCHESTER Sweeting, G. B. Swinyard. D. H 
Close, Lyttleton R Division “C” Pp Tr. Hodgkins M Thorpe, D. Trevill, D. G, Turnbul 
N.2 —s f oe ‘ 4 Waley, B. G. Walker, D. | 
3. (equal). G. G ; 4 Andrew PM NORWI right 
dG. Donald Clarke, J. V. Cook. W. R ae BIRMINGHAM 
errace ba D> ‘ wiod. R. 3 D } d 7 KR 8 “ ( ip eS ’ 
Dublin. and C. ¢ Franks, TJ. S 1 mo | P. SHEFFIELD P og eS Trotmes. - 
Balalaima, P.O. S " R. P. H | Pa \ ( | IN. Sumnr A J Wood _ 
nesburg, South Al H. R Le A Jj. M - vey Miss D. M. Wa W COVENTRY a 
E. T. Page, A. G. Penr G - Pa E. G. Andrew 
Division Room, F. H. R i BH VERSEAS--JOHANNES ( f 
oor ; DUBLIN 
1. N. R. Gomn > M. J. Warwick Pass: K. J. ( P 
f \BERDEEN ’ i 7 J. Nolan 
Gardens, Ilford, > GLASGOW 
2M P. Davis Pass: Miss S. J. Gil Divisions “A” and “B P M | M. Bick I 
Cott Cden hs COVENTRY ONDON | Mink Wiha 
as r R (sy , B . 
N.W.4 omen R. C. Franci M D I B LEICESTER 
3. P. J. Bond, 4 p : Pa j pPoM Pass: N. N. Ford 
Muswell Hill. I . ! IVERPOO! O'K PR . . LIVERPOOL 
Pa A. Crouch-Smith P ‘ Ml Good Pass: H. P. Evans 
Division “A MANCHESTER : Pass: D. D. O'Sullivan, J. | 
1. J. Clark So Pass: W. G. Ashton, R. F. M Pass in “A - lI 4 Thompson 
wood Park. Net ; Brough C. Mvyerscough. D. D Mee, J. P. Simons MANCHESTER 
S4 Powe BRISTO! P. te gad Donoghue 
ean Be G Pa » divi R a H. C. Clements, R. M 
Road, Droylsden, nr. M INTERMEDIATE R. Jordar ena taliaccn as 
3. K. R. Warr, 7. kK Division “ B” COVENTRY NORWICH 
Road, Fishponds, B I I ywwing have obtained the va . D. | H j G P G.T.B 
; ; | , ee eetift 1 vay “ 4 Sristow 
Other suce . Certilica peat A NOTTINGHAM 
LONDON 1. Pass in” B , L. G. Windybank 
FINAL , Good P H. C. Ba Pc <a SHEFFIELD 
Division “D" - l . . i’ I " Bu r, i FE S aah P R. Slingsby 
% i » renee yer AR. N ©. W. Palmer, Vb. SHEFFIELD H. T. Drake. OVERSEAS CEYLON 
_ diplor 1 oO Ad Pp Mi R Schun ' M — Selling > : f 4. H. Prins 
+h ciation Farling CRS if ’ B JOHANNESBURG 
- C. B : Pass: R. T. Jones 


| CAMBRIDGESHIRE TIMES GROUP “te? Difice: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 


AB. : : London Representative: WW. H. WALMSLEY 
r = Figures Copies 69 Fleet Street, E.C.4 Tel. Fleet Street 9353 
an. to June 1954 ’ Weekly Northern Representative: ARNOLD ELLIS 


64 Cromford House, Manchester, 4 Tel. Blackfriars 6967 
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7 out of 10 


ven out of every ten of the readers* 


4 


se 


Investors’ Chronicle are directors or exe: 


Nice 


in industry, commerce or finance. 
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The only financial weekly with an A.B.C. figure (july-Dec., 1954. 22,938). 
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A.B.C. netggles for six months Jan.-June, 195 


142 


The outstanding fact revealed by the new A.B.C. figures is that the 
Odhams Big Three each shows an increase over the figures for the 
previous period. 


Colour and monotone bookings for 1956 are, as 
koaow, very heavy. If you wish to use 
time best suited to your plans, I suddest 


you may already 
the available space at the 


it would be advisable 


for 
you to make your reservations as soon «as possible. 


HARRIS KAMLISH, ADVERTISE EAIRMAROI ESSMIRIMEUNMNOER!, LONDON, W.C.2. Temple Bar 
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~TLLUSTRA 
973,538 
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‘ - Talking Points. - . 

Advertising provides the best line 

VOICE OF THE §=fo fish for customers spin, 2:20 Milos 


Publications painted a different 


ADVERTISER 'TYHE fish people really have has r his ¢ iple had i — et Se aanenee. 


He said consumer goods, such 
their troubles. as food and cosmetics, are adver- 


As plans develop the significance 


grows of the Conference of the As reported last week, the hes £ children tised by posters “But not so 
incorporated Society of British trawlermen of Britain have What do the pram and cot ™any as in Britain we do not 
Advertisers. raised the temperature in Ice tk think of that ? spqil our best places with 
It can never be a small occasion ind. Now the retailers in cauaiy od mgs ' 4 or 
in the advertising calendar ‘hese islands are under fire fo: MARKET MISSED tt as 4 ae Bag 
when those who pay the piper failing to appreciate the value URING as hos jc og s 5: we ond vertans 8 
decide to sound their own tun of advertising. | ) the ivy demand Ht the _ a age all 
but the broadening scope of th. Fish Trades Gazette asscrt tig senting official views, the poster 
Hastings gathering of adver- at advertising is the artiller oce irucced “OS een EE Rew 2 
tisers promises an event of dern selling, and regrets that , nge of Ger tough time, too 
particular value. etail outlets consider it a mixed ; 
In the initial stages an attendance ssing.” was ‘a OFF THE RAILS? 
of a few hundreds was en- rhe journal then makes a point e at RITISH Railways will not 
visaged. ‘Now it is announced lich most advertisers wou!d ran allow the display of “jobs 
that over a thousand invit: id it worth while to talk about t t end ist vacant” posters on their stations 
tions have gone out. 1 think about ' Reason ‘Because we need 
The most encouraging feature is Its columnist who signs himse!! g ling workers ourselves.” they say 
that the invitations will go no sces says : “May I suggest that : vs U r Comment in a national daily 
to the “politicians” of advertis arger part of the money ava , Brita ast newspaper: “It is impossible to 
ing, but to works managers on le should be spent in advert bm? hide the fact that other jobs are 
other executives in industry no! g to the trade.” going. People read newspapers.” 
normally concerned with « 4 sound approach. For t e tax and . ‘ 
keting. $ means advertising, to use | : er Tt 
As a result this Conference wil! rds, “could become the fis ght su; as ee 
be one of the finest pir ‘ ade’s sales manager.” — i . _ = — -y- al 
ublic relations for adverticdee ’ ed url t erence between the London 
vor there could be no better GROCER’S GROUSE h sound distribution newspaper strike and that in 
operation than a demonsiratio 'TYHE long-term value of g Sydney, Australia? 
of the role of selling to the me: and voucher schemes ADS IN RUSSIA In London, managements and 
whe organise the production methine which can be d a HRORTS one ig men accepted the “no papers 
line. issed ad infinitum | 1 a a " = situation and the only emergency 
. , Newspapers are apt t : " nag - enterprise was shown by the pub 
The major task tical of such marketi iit con lishers of tiny sheets with scant 
: *thods Perhaps because the news 
The aim of the Confercoce + el their aaiteiinn ual ahoate om is at In Sydmey two cight - page 
be to help and guide on sucl ing power ed to bold journals soon appeared—one a 
references, commercial tcc, _ However, " several’ _pertinem Te EN compe aetert by the sub 
vision and the special prob: ints are posed in a paragraph i: . Mt services lishers, the other a _ journal! 
- e Manchester Guardiar brought out by the striking 
which face those who ad\ertix ie te toen ahi n canvases \ Russian j egate at a journalists and printers 


in the trade and technical press : 


»> an astonished man in a Nor 


The fact that attendance will be London suburb. He handed hin re ’ 
mainly confined to advertisers in j.1f\@ pound of margarine a -WMORROWS TOPICS 
no way detracts from ity im ucher for a further , - x 
portance. Indeed, the abs luced price. When the house © A device being developed for © Ambitious plans are being 
of controversy on the varying ides's wite returned she tel use in American supermarkets made for London's Hair and 
and conflicting yroblems toned to the erocer t in vill display for 10 seconds Beauty Week to be held next 
of advertisers, agents and marearine on the we every three minutes groups of March. In addition to press 
media owners may well con rder. She vathered that shi advertisements for 18 national and point-of-sale display adver- 
tribute to the serious study of t the first to do this and that dvertisers at a time tising there will be “Miss Hair 
~ ha ag _ of selling in scores does not think mus ot : ’ and Beauty” contests in many 
Ps ‘ vile? sOan r < the J 
ardening mar ets. f * this publicity scheme. + “4 ¥ icrOs ~ boroughs. 
ISBA feel that the time has come intic has been reshaped, @ The Institute of British Laun 
when an exchange of views PLANNING Moured and scer and re- derers will have spent £20.000 
. . . ~~ if contained e «WV, 
among advertisers themsel) es ERE’s an interesting piece packed in ¢ Compe 1] : 
, a eresting piece mm sels tieen. Ceidleatien on collective advertising by the 
would be of definite mutual Sinn . nent : . , lo = - the \ , 
value To are ths i copy ire an advertiseme levelo ats in Britain end of the year. They will be 
e. secu € e widest n a weckly newspaper . urged to spend more in 1956 
\ possible expression of opinion “It's eA han eighteen mon © Heavy advertising following the . ‘ ine i 
: within this framework they sace that ne black bae ushered — ar _ — ete a ~ @ Capacity of the newsprint in- 
ro . . . . e , - ri . i i i 
; have wisely invited all adver- little Peter into the world And on VHF radio Rin gece " dustry in North America _ 
ss tisers whether members or not. they did so want to wait d as TY ts es on oe ae eee 
bet , 1, two b roth : ‘ sets. i 
All in advertising will take a keen N two bef . ine ary “ “_ = Cm — 
interest in this Conference. For a, Seen, Ween @ British manufacturer > pre = : ae a - 
- cots, and etceteras all over ‘nuracturers are pre Britain that rationing will end 
expressions of opinion at to say nothing of the addition paring wide range of foods before 1958 
Hastings may soon afterwards expense packed in tubes to meet the ie 


be lines of marketing policy “How different the story would challenge of f gn imports ROUND TABLE 


| AMARKET OF JEB. EE... 1700000000 


24: MILLIONS BUS ADVERTISING  ?#5sengers 2 year 


ADVERTISING DEPT. B.E.T. FEDERATION LTD. STRATTON HOUSE. PICCADILLY, LONDON. W.!. 7e/: MAYfair 8886 
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voething 


has sent up 


verage sales 
‘e last 
conths 


O41 


10.588 
Lo 


207,129 


nfirmation by 


! Cireulations 


IF THE MASS MARKET 


A HULTON PUBLICATION - Advertisement Manager: REG LEVI, 43-44 Shoe Lane, | E.C4 + Telephone: CENtral 7400 


* lvertisement Controller George A Cooper 
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How to use humour successfull 


. in an advertising campaign 


4 
N his recent book, “Ser By HERBERT DENNETT. is imitated by Guinness when the 
as Humour Stephen P iieadiiies untitetts dnitin Dood tad sealion says, “"/ came ashore on 
opens with the startling ee ene a porpoise to get the Guinness 
tion that “the day of | Only those who have attempted 
humour ts declining majority of present-day adver legree are, for instance, Such parodies will appreciate how 
" tising levity es twists of well-known light a touch is needed to attain 
hs pronouncement ko love this standard, but the very extent 
true of the somewhat This is net to say that the : . othe f Carroll’ al k sh uld 
h Ps f lid , mar or a o arre $ Original Work snou 
humour of the universit umour is not often well done, nc . » 
4 . r ex which parody encourage others to strive for 
zines and the politica! and the touch both light and — hy parod he ve 
F oan . ae ‘ { with pun We're worthy parodies of the yet con 
but fortunately for the sure. The inference is rather i - siderable untrodden arts of 
p.ain knock-about hu that far from becoming barren , daily Bovril Seatedhend P : 
evokes a ready response and desiccated, the wide field ‘ ~. of the name of the Th a a ae 
plain knock-about pe of potential humour open to the wthy, and the &P illo Mg ten mag en ; : Qe 
° ‘ : : . k _ tte » “Ee a) 
int the eaet matorit advertiser contains many fertile | _the better for cas a te wd he the d Bn: 
potential market acres as yet little cultivated. ortant to note ow ~ c ~ y . 1s ~ 
A When did an advertisen ; ee ee as , 7 a gy he 
ny survey of humou serie . 1 ancient stock rave done in their story of the 
tisine should necessa: based upon the delightful Simy : ngs in our es Hook with the Crooks 
ugainst a [ramework story technique of Archit questing copywriter 
in general. It will tl Marshall last appear? How oft t:de worse than Subject of parody 
ered that advert is the malapropism, the spi ome such book 
writers, when chargé as oy _ called up: nd Meanings of Would-be parodists might with 
heavy duty of being work for the advertiser ind Name by great advantage study G H 
for the most part One of the most effe Ha ive. published by T Vallins’ book “Sincere flattery 
trodden paths in th though not the most con \ Lau from cover to cover, not omitting 
English humour at forms of advertising humour St ) iss Of humorous the serious introduction to this 
pun, the parod the parody Its application var idap ( Tubular Furni- light-hearted subject of parody 
nonsense verse ac greatly both in = quality and e tl est form of all His portraits of such modern 
} u i Fran and __s figures as the conductress, school 
¢ Gas Boa ish in on their mistress or soldier in Chaucerian 


g-continu eme-word with verse are delightful. The humou: 
Killing 1 rds with one as Mr. Vallins himself points out 
iherm depends upon historical incon 


gruity for its effect—an effe 
which is heightened by the appea 


In full ¢ hrottle of unfamiliar spelling and strange 


FNESEND | , words to the eye ; 
joa : More ela are the recent Here is a fruitful field for 
. Stork” parod f lega hrase experiment for those copywriters 
g The as that reckless whose Middle English is up t& 
bandon tha ks the humour standard. Later in Mr. Vallins’ 
n full throt “Mr. Justice book is a stanza, in parody of 
fo i Sir Mark One Coleridge’s “Rime of the Ancient 
ilways cal spade pade Mariner,’ which should be a gift 
er é ace,” give the flavour of | for the razor blade people! 
© cops I} headlines too, More popular tor advertising 
ire a JOS Pr lence for the purposes than the parody is the 
toast and Stork nd “Even the pun, probably because it is % 
Baffins are boff easy to perpetrate. (Pardon the 
A parody n ¢ an imitation “plosives” as the phoneticians cal 
f @ particula ide or profes them!) The essence of the pun 
sional jargor of a specific jis the ever-present double 
piece of literat In the second) entendre. Here are some of its 
clas the parable Lewis simpler applications in the service 
Cart j the perfect of advertising 
model, for the original ts A fat chance of slimming 
ius! nse Start witt (Ralle Health Appliances) 
Gu es pe rhaps one of He fell on Aus feel iu 
the most s { parodists of France” (Linguaphone) 
liice, and old example of Take the floor the large 
their work i alion share floor’ (Ronuk) 
well illustrates their technique If the mame of the product can 
f ks here's nothing like be worked into the pun line. so 
Guinnes ‘nh oysters, Of much the better 
course said Alice, “but what's Sharps the word for tofiee 
he gun f this Christmas 
CHATHAM = i se np page with Put Blackbird at the op of 
2 aturail said ss the seaiion, vour Christmas lists 
OBSERVER 4 wig Start spooning with Shred 
This is in the true Carroll tradi- dies 
ton. Some of Carroll's own puns More subtle is the phrase the 
Head Office: MAIDSTONE 5388 Londen: 80, FLEET ST. Central 7500 were atrocious if stood alone, but gas people use; chalked on a 


in their context gratefully 
accepted. Even this characteristic @ Continued on page 1/48 
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POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION LONOON POSTER ADVERTISING ASSOCIATION LTD 
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N his recent book 
Humour,” Stephe 
opens with the startling 
tion that “the day of 
humour ts declining 
Ths pronouncement 
true of the somewhat 
humour of the unive 


zines and the political 
yut fortunately for the 
pan knock-a it hu 
evoke; a read PoNnsc 
plain knock -about pe 


form the vast 
potential market 


mayorit 


Any survey of humo 
tising should necess: 
against a framework 


in general It will t 
wered that adve 
writers, when cha 
heavy duty of 


for the most part 
trodden paths in t! 
English humour 

pun, the parod 
nonsense verse ac 
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By HERBER! 


How to use humour successfull 


in an advertising campaign 


DENNET I, 


advertising manager, Austin Reed. Ltd. 


majority of 
tising levity 


This is net to say that the 
humour is not often well done, 
and the touch both light and 
sure. The inference is rather 
that far from becoming barren 
and desiccated, the wide field 
of potential humour open to the 
advertiser contains many fertile 
acres as yet little cultivated. 
When did an advertiseme 

based upon the delightful “Sim; 
Story” technique of 


present-day adver: 


Archiba 
Marshall last appear’? How oft 
is the malapropism, the spo 
ism or the gaffe called upx 
work for the advertiser” 


One of the most effec 
though not the most comn 
forms of advertising humour 
the parody. Its application varies 
greatly both in quality and 


CHATHAM 


OBSERVER 


seeree I are, for 


stance, 
of we Known 
It's Bovril or 


mar I a 
xample which parody 
i with pun Were 
dail Bovril 
he t the name of the 
fuct t wthy, and the 
k the better for 
I portant to note 


of Whese paro 
1€ ancient stock 


i 1, ings in o ian 
| questing copywriter 
| ght do worse than 
ig ome such book 
, and Meaning of 
Phrase ind Name by 
Hargra published by T 
\ Laur 
Su 1s Class of humorous 
idaptat Cox Tubular Furni- 
re use the s est form of all 
V ariat i Fran and 
¢ Gas Board cash in on their 
ng-continu eme-word with 
Killing 1 rds with one 
Therr 
In full throttle 
More ela are t recent 
Stork” parod f legal phrase 
gy It as that reckless 
ibandon tha ks the humour 
t lull throttie “Mr Justice 
Incoenito ind Sir Mark One 
h rvs ca pade ade 
er é é the fi ir of 
. - Tt ead n too 
ire a , lence r the 
ist and Stor nd “Even the 
Baffins are 
A parod be an imitation 
( a particul: ade or profes 
siona argon of a specific 
piece of literat In the second 
class the parable Lewis 
Carr i the perfect 
model, for the original ts 
1 nonse Start wit 
Gu es perhaps one of 
the most s sf parodists of 
lice, and old example of 
heir work “/ ealion’s share 
well illustra heir technique 
Ti eres nothing like 
Guinness wilh ovsters, of 
‘rse i Alice, “but what's 
he gun for 
To he he ovsters with 
furaliy said the _ sealion 
shar] 


Chis is in the true Carroll tradi 
ion. Some of Carroll's own puns 
rocious if stood alone, but 
in their context gratefully 
accepted Even this characteristic 


is imitated by Guinness when the 
sealion says, ““/ came ashore on 
porpoise to get the Guinness 

Only those who have attempted 
such parodies will appreciate how 
light a touch is needed to attain 
this standard, but the very extent 
of Carroll's original work should 
encourage others to strive for 
worthy parodies of the yet con 
siderable untrodden parts of 
Wonderland 

Those versatile punsters Accles 
& Pollock have been one of the 
few firms to parody the distinc 
tive style of Pepys This they 
have done in their story of the 
Hook with the Crooks 


Subject of parody 


Would-be parodists might with 
great advantage study G. H 
Vallins’ book “Sincere flattery 
from cover to cover, not omitting 
the serious introduction to this 
light-hearted subject of parody 
His portraits of such modern 
figures as the conductress, school 
mistress or soldier in Chaucerian 
verse are delightful. The humour 
as Mr. Vallins himself points out 

depends upon historical incon 
gruity for its effect—an effect 
which is heightened by the appea 
of unfamiliar spelling and strange 
words to the eve 

Here is a fruitful field for 
experiment for those copywriters 
whose Middle English is up t& 
standard. Later in Mr. Vallins 
book is a stanza, in parody of 
Coleridge's “Rime of the Ancient 
Mariner,’ which should be a gift 
for the razor blade people! 

More popular for advertising 
purposes than the parody is the 
pun, probably because it is % 
easy to perpetrate. (Pardon the 
“plosives” as the phoneticians cal 
them!) The essence of the pun 
is the ever-present double 
entendre. Here are some of its 
simpler applications in the service 
of advertising 

4 fat chance of slimmine 


(Rallie Health Appliances) 


He fell on his feet ow 
France’ (Linguaphone) 
Take the floor the large 


floor’ (Ronuk) 

If the name of the product can 
be worked into the pun line, so 
much the better 

Sharps the word for toffee 
this Christmas 

Put Blackbird ai the top of 
veur Christmas lists 

Start spooning with Shred 
dies 

More subtle is the phrase the 
gas people use; chalked on a 


@ Continued on page 148 
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POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION LONDON POSTER ADVERTISING ASSOCIATION LTD 
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Humour in ads should 
be crisp and succinct 


schoo! blackboard: “Silence in 1953 this campaign was in full 
this class of refrigeration flower, and the colour page re 

Strictly, perhaps, twist wit, but productions must be seen to 
also to be classed with the puns appreciate its full glory 
is one type of humour developed ‘Schweppshire Facts and Figures 


by Schweppes “How many (all apocryphal), “The Schwepp 
Schwept ays to Christmas’ shire Post,” and “Schweppshire 


Photo-murais und hweppes thirst X1 Shows the Way” are three among 
5 Sometir the of the , 


point an uproariously irresponsible 
advertising nis Shared between methods of commenting satiri 
s the text i the illustration, as in cally on our modern way of life 
Trans arencies the Guinn lour page depict- in the interests of soft drinks 
p 2ate ing a balancing act by a whole But in almost every second 
cRELLY OF PCTIOFMEES. Above the line there is also a nonsense 
tandard Guinness slogan parody on the name of the pro- 


. e Cnn — — the duct itself. Of these there seems 
— in black anc white and colour Hee six children 10 be a0 timit—from_ Samuel 
d ; t <- 
hat advertising schweppes Hospital. 

_—e a at — = Of shorter duration, but highly 
aoeene ro "Cl fell ine original is the Accles & Pollock 
}00d Husb in C oe 'S  campaign in which they guy their 
Lh . Fa My te = already curious name: “Hackles 
yy ; _— i Ea esson = & «6Lock-up By using half-a 
a j Aost of the raw — ~~~ Virgil's dozen different type faces for the 
‘ snd applied to modern Variants the effect is heightened 
Older advertising men will re- 
Varying from normal member the phenomenon of a 


eally good , great London store that pros 


there is a spice pered through the years without 


liculo it is the depar- any visible advertising means of 
n varying es the support. But the post-war world 

rey , 4 -* . > 
a ’ de cted which gives evidently brought such changed 
> are made by he mind that pleasant jolt in all conditions that the policy was re 
pes of wit versed—and Bornithology was 
“ he pur jolt is usually born. “The Star Tern,” “The 


delib ‘ly used ambi- 


cer i single word Wrenown (or Jenny-sais-quoi) 

s ™ whict are excellent examples of this 

a ra lously ; th ng of the rest original aviculture. Nor have the 

é cn f e sente is clear and firm failed to learn that the side 
4 normal, Att ver end of the 


long comment upon the modern 


umorous sc is that full world pays off even in an adver 
fledged nonser which mean- _ tisement: 
(CS p A 7 hes ar te Gee “Chick-a-biddy: too young 
In this field tsmanship still counts — ” Adwartis aan 8 meshected to fly alone, this bright- 
PaRE : his ie setae — field of eyed little bird may be pr 
Autotype be he principle of a good job init Son a aad eek pelled by either parent. Its 
eT : , ae ee ? clear, artless song of ‘Shan't 
at a fair pric rvice to the client. Hundreds as med oe ee on a high note is Fre (al 
VL ¥ - oupec .) 7 ha . , “ * 
of executive n hard pressed, have learnt to prose (or something like it) and pA at a “Coo . . . coo” of 
- P ne = ste : erse (or worse) . i 
rely upon Autotype. This happy state could not One of the foremost exponents Full marks. 
be maintained without Autot ’s unique equi f the first class the creator (A second article on humour in 
ype q — of the now legend -y county of advertising by the same author 
ment, years of -iilised experience, general Schweppshire. Fri 1951 to will be published on August 4.) 
efficiency and sympathetic approach to clients’ ar 5 
roblems. Quite ly w ed i 99 nerte 
- beans y we are unmoved if you 22 experts on sales management 
think we are blowi our own trumpet too 
. : , , successful Sales \fonagement, edited  advertising—the latter written by 
vigorously. The a er to that one is a trial order. ey my oy xed Ta) Pep” OP. L. Stobo, assistant managing 
We are on our toes reaching out for it Price 30s ’ director, S. H. Benson Ltd. One 
, HIS is a ful collection of the points Mr. Stobo makes 
le is that television is not a medium 
of articles brought to- of record: 
gether between two covers and, “The viewer who is interested 
as the cover notice Says, IS in an advertiser's Message cannot 


“a text book with a differ- refer back in order to check the 


ence.” dimensions, the colours, the price, 

The 22 contributors are execu- oF even the name of the product 
tives of outstanding achievement oF service being advertised. This 
in the field of sales management is a limitation of television adver 
and the titles include: Direct tising compared with printed 


Ask for price list and illustrated folder mail advertising ; How the adver- media, and + pee wae — 

“ , : ” tising agent co-operates; and How be recognise y the advertiser 

dre you interested in giants ? to reduce your pr = wr here costs. from the outset and overcome by 

THE AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD There is a special article deal- simplicity; repetition and miemor 


ing with films and sales promo- able presentation of the advertis 
WEST EALING, LONDON, W113 - .- - EALING 269!-2-3 tion and another on television ing message.” 
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How to ensure against 
press misrepresentation 


In order to provide responsible journalists with basic data about the operation of their new 
cathode ray tube componer's olant, Pilkington Brothers Ltd. arranged « corcfully planned 
‘our—and took the party by air. 
HERE is far more to ; 
ning a press visit 
sending out the invitations 
laying on a few drinks 
achieve the maximum put 
with no unfavoura 
“boomerangs” a visit m 
worked out as carefully 
meticulously as a_ ful 
advertising campaign. 

A good example of how 
tive planning can result 
smooth and happy press d 


a recent trip to Pil 
Brothers Ltd.'s new cat! 
tube components plant 


Helens, which was orgar 
their agents, F. ¢ P 
Wood and Partners Lid 
was by no means a 
spiravion 

Initial planning bega: 
end of last year I} 
discussed between 
client and in Februar 


(though it was an emergency 


. of the local newspapers in the 
@To stress how the national Liverpool and St. Helens area 


interest is being served by The trip was planned for May, 

Pilkingtons in their Ravens- the press party travelling up by Jou 

head plant and indirectly to rail, staying a night in Liverpoo! al] 

aim at removing from the and refurning by rail the follow rou 

public mind any false impres ing day. But the best laid plans their «¢ ( 


sion connecting Pilkington can go astray In this case the 
Brothers with the Mono- troublesome Gremlin turned 
polices Commission cathode in the form of the rat! strike 
ray tube enquiry. 


up wer Strateg 
located inswer 


Alternative plans had to he any quest 


ons 


‘ t cf iN 
sentatives of the pub comparable to rail and ¢/ iter 
section of F. C. Pritch 
and Partners travelle Several copics of the action Wood took 
Helens to discuss th ‘lan were prepared in tabulated ided fy 
detail form From it everybody con ens As it 
Full length discu: cerned with the trip could asce! eat treed 
1in at a glance who was respon sgotigees 
They were armed ible for what—from sending ou! SOREEERCLOFY 
recorder which took d nvitations, to organising the 
plete two-hour disc painting of white lines on the 
the heads of the cat factory floor to guide the Cost of trinsport 
plant and directors journalists round the plant + 
tons The objects Because many sections of the t covering 
were discussed, timin, factory are extremely noisy it was s el accom 
ties talked over. In decided to dispense with the t vou estimated, 
photographer went ' ustomary solitary guide. Ir £202 f : 25 people 
plant experimenting stead, journalists were allowed | - . the tri but the agency 
ing and positioning + travel round the plant individu . ch : Dakota 
many technical difficu t ally At strategic points com 22 There no hotel 


overcome in taking | é petent personnel were placed | pay, m ive meals 
in a busy modern mas inswer specific questions. Jou ns-—-and w haps was 
tion factory nalists on the trip spoke extreme nost importa tor of all 
When they returned to Lond highly of this arrangement 
the agency men had a < te 
record of what was discussed Range of pressmen 
From it they were able t . 
material for use the j It was agreed to invite repre 
and formulate the action pla sentatives of the trade anu 
It was agreed that the « nical press, radio, science, indus 
of the visit should be trial and political correspondents 
@ To obtain the maximum fay- from the national press, the Press 
ourable publicity for Pilking- Association and Exchange Tele 
ton Brothers and for the new graph, magazines dealing with 
Ravenshead plant, thus un factory management financial 
derlining Pilkington enter publications and representatives 


Jury 21, 1955 


journalists were able to spend one 
day on a story instead of two 
For the few weeks prior to the 
visit a constant stream of letters 
flowed between St. Helens and the 
Savile Row offices of the agency 
To make doubly certain that 
everything went smoothly, all the 
men on the gates of the giant St 
Helens plant were informed of 
the trip and told which gate 
visitors should enter by; a 
Pilkington man accompanied the 
coach from Liverpool airport to 
the factory to make certain the 
coach driver did not lose his way ; 
and it was ensured that the 
factory should be kept as clean 
and tidy as possible for the visit 
On the appointed day nearly +) 
journalists met at 7.30 a.m. at 
Waterloo Air Terminal. At 9.05 
a.m. they took off from London 
airport, landing at Speke airport 
at 10.25 a.m From there they 
travelled by coach to the factory 
where they were welcomed by 


D. V. Phelps, director 
Development of tube 


Final point in the factory tour 
was an exhibition showing the 
development of the cathode ray 
tube. At this point drinks were 
served The party then re 
boarded the coach for the Pilk 
ington head office where lunch 
was had in the directors’ dining 
room. After the lunch came a 
press conference. The executive 
manager responsible for the com 
mercial control of cathode ray 
tube component manufacture, for 
sales development and for pub 
licitvy, R. F. Leather, Dr. W. R 
Bulcraig, the works manager, and 
Mr. Phelps answered questions 

By 6.15 p.m. the London 
party were back at Waterloo 

Air Terminal armed with large 

envelopes of information and 

pictures of the Pilkington 

Cathode ray tube plant. 

The trip was not specifically 
designed as a news story The 
real objective, with the Monopo 
lies Commission report in mind 
was to supply background 
material for responsible journa 
ists. The immediate results were 
not important, although most 
papers gave it good coverage 

But as a public relations 
scheme the trip was a success 
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MR. DALE CARNEGIE wrote a book on the s | over 5,000,000 
copies. People detin:'cly want to be liked —and they like !» tial 

This proves, © rse, that advertising is a very hum | or an advertiser 
has to win friends influence people —or go out of busines». | tis he todo it? 

Find a body veral million readers. Confirm that | ire well above 
the national averay: ‘1 income and in education. Make sur kind of people 
who, in their turn, » ill influence others. And, above all, 1 | they are the 
kind of people whe » il really read what you have to say to t just glance at it, 
and forget it. Take other words, The Reader's Digest, « ritten to be read, 
bought to be read, )1ssed on to others to be read. Here are : eople with whom 
it is well worth your while to make friends. The sure way to r | ifluence them is 


through their favourite magazine— The Reader's Digest 


NO WONDER THEY CALL 1} 


The Reader's Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 


e2oond colour you want at onty £25 
per page —215 extra for half a page. 
tull colour printing on The Reader's 


BLEED? 


COLOUR? 


CERTAINLY! 


OF COURSE! 
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Ringing the bell 


wilh butter 


By STUART LEWIS 


knew a \ poet, 


I ONCE “that’s interesting It's T) 
copywriter who use Keats.” : 
plague his colleagues And Keats it was. 


There is no moral to this story 
except perhaps that copywriters 
should keep their verse, and othe 


fragments of his own 
Scraps of paper wou 


mx thrust into the unsus; people’s, to themselves. At least 
hands of artists, it illustrates the difficulty of exe 
account executives, 


cising pure, objective criticisn 
brisk ct One is all too prone to like 


with the 


“What do you think of 
After a time the critics b 
demoralised and acqui 
habit of saying that ev 
was absolutely awful! 


Then one day the 
duced yet another piec 
and put the usua 
“Pretty poor,” said th 
critic peevishly, “Oh 


PRINCIPAL 


BRANCHES 


dislike a work of art, commerci 
or otherwise, for reasons qu 
unrelated to its intrinsic valuc 
For instance, if one hates cat 
one tends to dislike a post 
which shows these bétes noir 
If one admires Avis Scott, or D 
Dower, one looks with gratituc 
at posters which show thes 
people 

If one loves France and the 


The requiremen! 
was for an ey 
catching poster that 
would acquaint the 
public with t/ 
name of the pr 
duct, the nature 
the confectioner 
and the appearan 
of the packag 
With this “Cover 
Garden por 
scene T. B. Br 
Lid suCccesstu 
filled the bill 


expunged from ever 


! do) one warms 
poster with a 
ental feeling 


wher great designer 
‘ ic points (as I 
k 5 e McDougall 
critic S$ too often 

“ gh 
The artist who designed the 
new poster for butter has rung 


a whole peal hells with me ; 
for this job +s a truly con- 
tinental look ind feeling. It 
does not meter in the least 
whether the artist lives in 
Montparnasse or Morden: he 
has done the trick. 


Some may s it the highly 
DOHC DO a magenta 
rie for a ll not a ypeal 
r-buying women, and par- 

not tk : ers who tend 

put the progeny on 


No dream child 


| suggest that many mothers 
be sick and tired of the 
children of hoardings 
ind mav well r ond to the 
ithentic little-b« hness of this 
In spite of 
his triangular and other 
tormalised feat . he is the 
quintessence of junior male. 
if | were a chen! | would put my 
money on this ter with great 
confidence 
It is gratify record that 
the boy has made to say 
Coo—-delici Butter” and not 
M-m-m hat cliché of 
food advertising which should be 
copywriter's 


butter-goreging cl 


MANCHESTER 


112 HIGH HOLBORN. 


BIRMINGHAM 


W.C.1. 
LEEDS 


WATFORD 


vocabulary If there is any 
criticism of this poster it is of the 
word “delicious,” which 1s a 
grown-up’s word. A small boy 
would be far more likely to say 
“lovely.” 


(Talking of Mmm I see 
it has strayed from the food 
and confectionery field into the 


@ Continued on page 154 


Going the rounds 


Stuart Lewis has never seen such 

a rotary picture before Every 

thine seems to him to be going 
round at a vast speed 
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“A SOLUS TRANSFORMATION” 


BEFORE AFTER 


Mata? 
a r Pad 


“a were 
hg 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how « dereliet wall can be 
cleaned up and re-modelled to become an attractive poster position—and at 
the same time greatly improve the loeal amenities. National Solus Sites are 


available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND - LONDON - W.C€.2 TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS: T. A. ALLAM ( Managing Director) SF. CARTER - PW. FELTON © R.A. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD. 
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Tie up all your PF 


OUTDOOR ADVERTISING. 


RRR AQ, 


Mills 


J THAMPTON ROW 
~ LONDON WC. 


‘ERTISING AGENTS | 
pvt a 


67, 69, 


Telephone * 


OUTDOS: 


.Ge OF 
COMPLETE © aes 


MANCHESTER | 


Ma Poster Services Ltd 


») jo 4 Bootle Street, Deansgate, Manchester 2 


Added Value to 
Your Posters with 


Our ornamental Gardens 


PADDINGTON 0186/7 


HARROW BILLPOSTING 
37 SPRING STREET, W.2 


"Servet fe tweweet 
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A poster with a picture 
that keeps going round 


Fh ES TS IS PR wy 


5 
ee & 
SR ie 
a + 
P: 
OOTAS 
4 
PLES 
6 Cena ee ee 
- (~a = ~ 
' a. 
in ler setting The pos has great 
ws tira impact and has produced a tonic 
he f effect on at least one jaded eye 
a ne Fearlessly riding my _ cont 
r Keg nental hobby-horse I draw atter 
a. ‘ tion to the new Henrion design 
p for Philips “Philishave” dry 
shaver 
ith . . 
> Everything goes round 
e , 
Kilt A Starting with the words before 
C the picture, let me point out that 
suit, cing “rotary action” is the story. Turn 
ve fir On ing to the picture let me add that 
ed c I have seldom seen such a rotary) 
his AINE picture before Everything, in 


te is a ting cluding the dry-shaver 


go round at 


appears to 


tremendous speed 


i Ca av of ex y the face of the dry-shaving man 
and arkle might well have been inspired by 

i me 5 ns evera a main-spring. As for the colour 

anada Dry ; cts in a nove @ Continued on page 155 


Hair glamour on Tube card { 
Mim Jour KEG Hair Cream 
smells wonderful! 


smart 


cream seems, to 
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Stuart Le to have wried over from the confectionery field In 4 
: , — — 4 view he appetite appeal is strong % q 
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The eyes have it in ‘skin 


What to buy! 
stretch’ corset poster “ 


Where to gol 
What to see! 


POSTER ADVERTISING 


provides an essential service 


IB Dial Stretch 


Extensive use of 
vhite space against 
hroad colour 
figures was the 

rmula adopted by 
J. S. Blair & Son 
Ltd for their cur 
rent poster for J. B 
Dual-Stretch’ cor 


sets The two 


‘o the community 


Sh effields 


Pe woe mmm 


figures are identi- 
cal except for the 
angle of the eves 


Poste: rtising Contractors 


mee 1852 


1 clever combination of royal , me, it 1S not easy to 
ue, black and rose pink—ait 1s n that 
nendously effective * * - ; 
te : > mace oy 
[his poster is a eee” UBLE-CROWN for J. B Publicity Ho! vall Street, Birmingham, 3. 
* * D ' t 
ch corsets strikes a 
[HE SMARTIES series (one of 5, ial note. The two girls - -— _ ———— 
ma best confectionery campaigns n glossy armour plat ng 
va — — ngs B sri ay 1 ’ mye Ww satin capes and spotted | 
et paneey - = = nom. ince KK to be better equipped 
; and girls who juggle wit! { Martian bull-ri 
: irtian bull-ring than 
ured sweets have made their fins British hondoir to which 
petitors think—and think on Beas 
similar lines = , . 
mention names, Pascall’s ; poster insufficient justice 
pape Oe ; : ha jone, in my view, to the 
ngs to mind, and Mackin orate TI ieee 
opy story 1 Oo 
‘Fruito” with its market ser re . i , He, he 
ter balancing a tower of opr “oo by ict 
cts on his head; also Anglo ie 7 he ray “oe 9 
i lave ,secr eV ype 
Chewing Gum with its jug . - ‘ - “) saa : 
ng commissionaire. All these | a : 7 = 1 bel - sai 
ters are attractive in their owt we COTRANG ANG DEtCvVE 


way, but if I were a sweet manu 

turer | would be inclined to 

off juggling for the time 
being 


26, PROGRESS WAY, 
CROYDON. Phone 2624-5 


* ” = 
THE PROBLEM of poster design 
s usually two-dimensional, some 
trmes three-dimensional, and on 
rare ocasions largely one-dimen 
sional. For instance, a giraffe is 
clearly more physically fitted to 
in ll-inch double in the news- 
papers than it is to a poster of the 
mmonest shape. Yet the latest 
Tootal 16-sheet contrives to show 
1 full-length giraffe who is wear- Prt" 
neg three of the well-known ties. a 4 

Leaping the bus 
The design is completely suc 
cessiul, Dut not so ingenious as 
xc ~=«Brylcreem  busside This 
shows the Famous Cricketer (or 


Specialists in Exhibition 
oO 
} 


Feature Construction, 
Stage Decor, Scenery 


Me | | ANCASHIRE || 


5 Feature or Exhibition— 
4 TER CouNTY 
THE (DEAL pipe 


“1| ON ICE! 
bé 


te 


We have completetequipment 
available as supplied to 


ASHIR 


( 


ymeone very like him) leaping pAN P RADIOLYMPIA 
e whole length of the bus in . BSTERN RADIO EARLS COURT 
der to catch a jar of the no less NORTH ‘L / 
a et ee ee ee ee der ae at eee RTISING DAILY EXPRESS FOOD FAIR 
bvious, is well in sympathy arranged for this Royal Agricul POSTER ADVE THEATRES 
with the Brylcreem audience tural © ety poster produced by ASSOCIATION No. | 
Wait for it' “Don't get caught Rud . idvertising Agency ——— 
out without Brylcreem.” from a design by Wolsey : ee ARTE I RAO 
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When Poster Advertising is 


properly 
come up to expectations. 


planned it does 
Poster Advertising whether 
used by itself or as comple- 
mentary to other adver- 
tising, can be a great force 
in any highly competitive 
market. It is probably the 


most economical of all 
marketing mediums. 

Sheldons are pioneers of 
this form of advertising 
and during 115 years have 
planned campaigns of all 


sizes—national and local. 


Seldons It¢ 


Sheldon House, Queen St., 
Leeds 1 


THE BOUR\I MOUTH TIMES” LTD. 
congratulates t. M. PADDOCK LTD. 
on the publicction of their “ Double C’’ * 


HOUSEHOLD 
EQUIPMENT 
NEWS 


Every year the | ’ 
Times Ltd. and { 
Hardy Press Ltd 

of periodicals 


Increasingly pub! sare 


ing the Double ( rolled Household Equipment News, 
circulation) meth of a new monthly designed to 
bution show buyers the latest selling 
In wrappers imprinted [ lines in Household Goods, 
lishers’ names t Gardening Equipment, Elec- 
Double C. publica list trical Accessories,lronmongery 
buted directly by B emouth and Hardware. 


into G.P.O. mailbags few feet 
from the presses 

Thus, Bournemouth saves | 
lishers’ time, trouble, and money 
in two ways. Printing costs are 
minimized by Bournemouth’s and distributed under careful 
“one shot” production dis- control. 

tribution, storage, and staff costs Modern newspaper format with 
are reduced by a smooth running 2-colour cover and large page 
system including iddressing. size. 


Brief and factual editorials 
together with comprehensive 
facilities for obtaining further 
information. 

Circulation 13,500 guaranteed 


wrappering, and franking, which Information of E. M. Paddock 
has processed millions of such Ltd., Blackfriars House, New 
mailings during the past twelve- Bridge St.. E.C.4.) (CITy 
month 6289 ; Fleet Street 3994.) 


* ‘“‘ Double C’’’ = Controlled Circulation 


issued by THE BOURNEMOUTH TIMES LTD 


TIMES/HERALD BUILDING, BOURNEMOUTH WEST 
WESTBOURNE 6327! 
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A poster that tells a 
story of progress 


N an endeavour to keep the 

travelling public informed 
of progress on the extension of 
the Liverpool Street-Shenfield 
electrification to Chelmsford 
und Southend (Victoria), the 
Eastern Region of British Rail- 
ways has designed and issued 
4 new poster 

Produced by the public rela- 
tions and p city officer, Eastern 
Region, the poster (which is to 
it monthly intervals) 
is printed by the department's 
own silk screen section at King’s 
The design is based upon 
a simple line diagram which re 
cords geographical progression of 
the work under five separate 
heads Bands of colour are built 
up as work completed and 
there is a colour key identifying 
the different types of work listed 


Cross 


Down and up 


For foundations and wiring, the 
lumns in the line diagram are 
sub-divided into down and up 
nes he building of t three 
" 


of the overhead struc 


tures are also shown separately 
I the right of the pos is a 
chart which shows 


sections 


temperature 


antitively the percentas of 
rk completed under the differ- 

heads At the foot f the 
ster another diagram sh the 


us Components of the over 
sad system 

The poster is now be 

ved at a number of 
id the first issue wou have 
been posted on June | but was 


Stations diagrams 


Polish poster | 


One of the posters to be seen 


> 
at the recent exnibition of Polish 


Polish Cultural 


ee ee ee 
ELECTRIFICATION 


SHENFIELD EX TENSIONS 


PROGRESS 
at Ist JUNE 


~h.. 
SHENFIELD 
—' 


This poster is to be reissued 
monthly in order to inform the 
publi ‘ of progre ss 


delayed owing to the rail strike 
This is a development of the ide 
adopted last year of exhibiting 
showing p 
gress of the track st ibilisat 
work on the line undertaken pri 
to electrification 

So far as is known, this is the 
first time that endeavour h 
been made to represent progres 
major work in this way 
either in this country or else- 
where 


of a 


; 
t Mediaeval style 
- "Np as YAY ont 
RS ie 

: 


FESTIVALS IN 


BRITAIN 


Desiened by Byrne and Woud 
huysen Ltd for the British Holi- 
days and Travel 


poster has an 


{ssociation, this 
engaging aura of 


the Middle Ages 
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a $ Sunday and Daily 
 § in the next three pages 


al 


, i BEV 9G NEWS 

a MANCHESTER | ‘ 

a EVENING CHRONICLE ‘76,01, 
289 631, 790 THE AR 

BB EVENING CHRONICLE 232,727 
B® 277,406 | aw. . 

core me" * 5481 | NOR. “FRN DAILY 

Be SOUTH WALES ECHO | TELE: APH 

™ 167,922 113,684 


increase of * 3,458 an increase of %} 5,286 


[a MIDDLESBROUGH ABERDEEN 


ie EVENING GAZETTE EVENING EXPRESS 
m «6116167 83,227 


| of 4 ,442 an increase of + 3,817 
| Kemsley evening papers now seling 561,180 copies @ week more than a year ago 
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ABC Net Sales , 
January—June, 1955 ie pm 
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| AND ALL KEMSLEY MORNING PAPERS Ui 


MANCHESTER 


DAILY DISPATCH 
463,675 


in-voose of 12,243 


NEWCASTLE 


NEWGAST JOURNAL 
136,984 


ase of 5.968 


WALES 


WESTER AIL 
84,254 


_ SCOTLAND 


DAILY RECORD 
345,441 


increase of 7,860 


<HEFFIELD TELEGRAPH I 
109,031 , 


an increase of 5,805 


ABERDEEN 


PRESS & JOURNAL 
i, 840 
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ADVERTISER'S WEEKLY 
Comprehensive survey of 
paper merchandising 


APER plays an increasingly The text is supported by a great 
important part in the life of number of carefully chosen illus 
every member of the cor unit trations, and the book will take 
It is the only < ty that its place, both in this country and 
essential to ¢ abroad, as the standard work on 
one which enters \ p > the subject, unequalled in content 


Well-known figure steps 30) bok and authority 


treatment of 


it oul—in neon "the work os History in the 
TTVHE jaunty stride of Johnnie fine mig Hogs ~~ 


tz ot paper, bu , v . . . 
Walker \s now perpetuated inn ner te it~ rail carriage 
im neon as part of a new factory : 7 a printer's pr 
sign erected by Claude-General ‘ questions \ t NEW set of coloured 
Neon Lights Ltd.. for John . , great ind A carriage pictures has been 
Walker & Sons Ltd... at Kil trades, is likely t | : issued by the London Midland 
marrmnock ‘ 7 book to be i pay Region of British Railways 
The 13 foot high figure, which - ie merchants and t b The subjects depicted are his 
was painted in full detail from a . a na advertising torical incidents which took 
current poster, is mounted on top We ~ Ms publishers, boos t place either in the London Mid 
of the parapet of the building for editors t y land area or in London and a 
to see ; at night, it is brilliantly ’ Mv everyone t} legend giving brief details of the 
by a variety of outlining ; written w incident is printed on each pic 
tubing in normal red, and Cleora r a The book ture Planned by the Region's 
jasmine yellow, light and dark ! : and it is the public relations and publicity 
blue, rose, and sign white. Some Jed at prominent department in conjunction with 
71 feet of tubing is used for the +f Ae industry, ea Artists Partners I td., the originals 
: alone : $ acknowledge were painted by E. Mortelmans 
> rest of the sign proclaims Y ue aspect of pa W. Sawyer, A. R. Whitear, and 
distillery is owned by ’ 5 ah ad H. R. A. Winslade 
Walker & Sons Ltd., Th *Paper, It , The pictures will be displayed 
Scotch Whisky Distillers.” These ‘ ited ; in panels in compartments of the 
letters are three feet high (except of “Johnnie the full oe ee d new British Railways suburban 
the J.’ which is four feet) ni own ove ngmans Gr rolling stock for steam services 


[t's a good job 
eve asked DAM a/v ng! 


Catalogue, showcard, 

leaflet or packaging 

as long as its production 
nvolves the use of 

ome kind of paper or board, 
yu will find it pays to call in 
picers Paper Consultant 


the planning stage. 


Speak to WiiGaes 


Telephone : FLEET STREET 4211 
19 New Bridge Street - London EC4 
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Our clients includ: 
HOOVER (WASHING 
MACHINES) LTD 

SHELL MEX & B.P. LTD 


SHELL PETROLEUM 
co. LTD 


ALEXANDER A 
co., LTD 
INTERNATIONAL 
ER (GREAT 
BRITAIN) LTD 


MASSEY -HARRIS-FERGUSON 
(MANUFACTURING) LTD 


ESSO PETROLEUM 
co., LTD 


ROTARY HOES LTD 
J. £. SHAY LTD 
NATIONAL BENZOLE 
O., LTD 

REGENT OIL CO., LTD 
LONDON TRANSPORT 
EXECUTIVE 


ROAD HAULAGE 
ASSOCIATION 


SINGER MANUFACTURING 
co., LTD. 


J}. LYONS @ CO., LTD 
THE BRITISH LEGION 
PEPSI COLA LTD. 
WELEMA RUBINSTEIN 
tTD 


associated | @\)/ GP} transfers lid 


is quicker — 
more brilliant — 


longer lasting 


unique experience in 
‘r technique can help to 
our marking and display 
ms in the modern and 
nical way. 
OREDS OF 
STRIAL 
ICATIONS 
ude nameplates, operating 
ructions, diagrams, warn- 
notices, etc. 
LIANT POINT-OF- 
= TRANSFERS 
the most effective method 
window advertising. 
IGNS 
Our process with the use of 
rilliant colours ensures per- 
ct reproduction of the most 
intricate designs. 


EASY TO USE 
No special skill is required for 
application. 


Solve your marking and sales 


problems— 


Write or ring today: 


176-188 Acre Lane, Brixton, London S W 2 
Telephone : Brixton 2057 (4 lines) 
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Agricultural shows—how 


to feature farm engines 


This is the season for agricultural shows, and their importance as 

a valuable medium for a big market can hardly be exaggerated. 

The article by a Special Correspondent contains advice about 
Suitable stand design. 


Wt N it comes to deciding is at such events that they dis 
} f xhibit the kind cuss their crop problems, here 
f eng ers use at that they see new methods of 
agricultur hows. ther we harvesting and they are all in- 
hg ealiige va terested in new developments 
= which will save them time and 
nind. Engines are so entirely money. 
cd SUA! CAN How then shall the engine ex 
piece nanimate. SO  hibitor tackle the problem of 
ta wit! t their applica stand design There are two 
nat it ms schools of thought with regard 
ither keé tr g a fashion to the actual display One sug 
window wit! y wax dun gests that the 1esthetic appeal 
of good stand design js all im 
' portant, with the exhibits fitted 
I tiher stationary as it were, into a beautiful pack. 
ve i ature while the other places the pro 
r ft nal duct first, but thinks in terms of 
agric the best display which fits into a 
ropu t f selling theme. very much as a 
ixilia To show headline should lead into the 
i intages copy of an advertisement 
U ide ex The following observations 
act Public Works may be useful to someone who 
B Trad may be given full exhibition re- 
he | sponsibilities for the first time 
M . for a 
lisplay. B s in the agr Dividing the operations 
for f The detailed arrangements are 
+} st numerous, but can be divided into 
ai 40 or more different operations, 
R pecans ~ depending on the product and the 
e f a extent to whic the company 
% an me wishes to exploit exhibition tech 
y | es t nd niques These should be set out 
“ da e on an indicator board into which 
- le te pins can be pressed, the opera- 
{ More a ti ot tions reading left to right along 
wy ee n the top, while down the left-hand 
side should be listed the exhibt- 
ons together with dates and 
in atmosp! of venues 
ind of family zg fun Most important is a “D”™ date 
this is the congre ne by which time all operations 
’ many farming f pie 
Beoy # the count tt @ Continued on page 164 


TRADE MARKS * WINDOW PUBLICITY - PRODUCT LABELLING 
BULK CONTAINER MARKINGS - VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS 
WIRING DIAGRAMS - WARNINGS ~ NOTICES . ETC. 


CALIBRATIONS 


similar events 


— — — ae 
F gir. 
= ‘ 

ee 4 
“a 
‘ Ww \ \ « 
: | ; oa 
: Tiere fe ree 
; * ae Z _ 
. \. a 
| at j 
J J ng  . 
Gn ne 
f ™ oT é 
% \ : il ~ 
p M | : eee 
; RY. ai 
Z AT de Fo 

13 Ze 

is / | cess 

z a 

a ae | a. 

. a we 

ee ‘pet 

i = 

de | Bs 

i : 
a P’ 

7 , 37) 
4 = 

9 g | ‘Sal ey 
3 $ ! Fe 
Lt S | \ 5 Ss 
4 = 

— ! 2, 

: i a & 
“ | ‘ 

o 7 

EY | a 

F , i: 
* i i 
j gs 
| 7 am 
x, 

3 : , E R ~ 
: 5 as = 
+. | ‘ aa eae, . Zz . ; 

a f ie. / ae Best Tastes * ; a 
} a . se | fs bi ae oe ae ee Bay 
is — le. ee 3 3 a bi 
| a he a % | iy Ss : a Rey oe Si + x a } a 

$ 4 - a w+ . A Se, Te A oe + Sia. 

| : — 7 7S | - i ies as ee ee é 

; : 4 7 ‘a . ’ - " = — v4 ‘id *, L 

x 4 Cz - hal, Part Ley 

tc, 2 ee © 

: é oe ag ——— ~ iia aie ; ii 

wi a <3 

af ho & 

c a | ve ees J | 
aa == $e in ll aif 

ier Ai =e, a 
oe Exterior ew ‘ the Petter stand for the Bath and West Show : 
sa The requirement as to devise something that uld be useful for ; ‘ 
pf : SS t Bor 
a a 
oy 


163 ADVERTISER'S WEEKLY 


-COWLING 


‘ 


— - 


TOBACCONIST Ji 

SENIOR 

SERVICE 
Satiify 


IN 
SIGNS 


Every singiec signplate 
. guaranteed for 
3 years 


. The Cowling 
Guarantee 


Every Cowling sign is guar- 
; £ sig e 


anteed for 3 years against 


FADING 

CHALKING 
DISCOLOURATION 
or DETERIORATION 


unless caused by mechanical 
damage | 
t 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation. 


NL. COWLING (CHARLTON) LTD., 
ARMSTRONG GARDENS, WOOLWICH ROAD, 


~_ de di J om LONDON, S.E.7_ Telephone : Greenwich 0051/2/3 
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Agricultural shows—how 


to feature farm engines 


This is the season for agricultural shows, and their importance as 

a valuable medium for a big market can hardly be exaggerated. 

Ihe article by a Special Correspondent contains advice about 
Suitable stand design. 


hibit the kind cuss their crop problems, here 
rs us« it that they see new methods of 


Ww! N it comes to deciding is at such events that they dis 
’ ; 


Z ther re harvesting and they are all in- 
‘< te b ea terested in new developments 
4 +e) which will save them time and 
; 7 30 Cniircly §gquemey. 
; Y sual EXNID How then shall the engine ex 
A Z = 42 . animate. SO  hibitor tackle the problem of 
= Zn | ues quicker — t their applica Stand design There are two 
oj nt Nat it ‘en schools of thought with regard 
| . - P , 9 a fachi to the actual display One sug 
° . 4 aia ion a A Gist t 
‘ more brilliant — nie with oat wan dumm. ges that the aesthetic suneal 
Die | f good stand design is all im 
. cams th the exhibits fitte 
lor portan wit! e exn ts fitted 
m | ger lasting r statior as it were, into a beautiful pack, 
ve if ature while the other places the pro 
i i : : n ft i juct first. but thinks in terms of 
: da unique experience in — 
Our clients includ: | q : agric the best display which fits into a 
~ 4 technique can help to ropulsior f selling theme, very much as a 
HOOVER (WASHING your marking and display Ti s “ headline should lead into the 
CAGES) LTD. | = ts & ol 4 tvantag copy of an advertisement 
SHELL MEX & BP. LTD, ee oF wade -e The following observations 
' nical way. ADlic as may be useful to someone who 
co i. j : Trade , may be given full exhibition re- 
ab ; ' DREDS OF re Ir A sponsibilities for the first time 
ALEXANDER DUCKHAM 4 re : or a oo ; 
Toes ©., 7D. | STRIAL B ; in the agr Dividing the operations 
| the 
ne hep ' [CATIONS col ; The detailed arrangements are 
BRITAIN) LTD | ude nameplates, operating s the st} HuMerous a be divided into 
i ; iat f 40) or more different operations, 
MASSEY.MARRIS-FERGUSON | ructions, diagrams, warn- es -. depending on the product and the 
(MANUFACTURING) LTD notices, etc. in 4 no extent to which the company 
ESSO PETROLEUM 


: wishes to exploit exhibition tech 
@., tm. ; -LIANT POINT-OF- t Th 


, as ts nd niques ese should be set out 
ROTARY HOES LTD , oy RA 7 d re on an indicator board into which 
! .T NSFERS om ‘ ti pins can be pressed, the opera 
com. | ro the most effective method ' ba x, tions reading left to right along 
WATIONAL BENZOLE ; ic} ee st in the top, while down the left-han 
©. LD. | window advertising. P side should be listed the exhibi- 
' + 
tions together with dates and 
REGENT OM CO., LTD. USIGNS — eee 
' Our process with the use of f family g in Most important is a “ D™ date 
. . 5 1s congr ng - which time ! yperatic 
EXECUTIVE brilliant colours ensures per- many farming pcos by whic! ne all operations 
i ° » - ar : 
ROAD HAULAGE t reproduction of the most parts of the cour 1 @ Continued on page 164 


ASSOCIATION : ° 
intricate designs. 


EASY TO USE 
No special skill is required for 
application. 


SINGER MANUFACTURING 
co., LTD. 


} 
j. tvons @ co. tro. | 
THE BRITISH LEGION = [ 
PEPSI COLA LTD. | 
Solve your marking and sales 

| 

| 


HELENA RUBINSTEIN 
t'D lems— 


~_ 


rite or ring today: 


iy 
associated |); yl transfers ltd 


176-188 Acre Lane, Brixton, London S W 2 
Telephone : Brixton 2057 (4 lines) 


TRADE MARKS - WINDOW PUBLICITY - PRODUCT LABELLING 
BULK CONTAINER MARKINGS * VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS - CALIBRATIONS | aa! a 

WIRING DIAGRAMS - WARNINGS « NOTICES . ETC. Essvrioe view of the Petter Sant to Ow ead te sastel fa 


J ‘ ; 
r reme? to devise something that would be useful for 
hte eqguire sey 


similar events 
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COWLING 


— ae 
a 


TOBACCONIST Jil 

SENIOR 

SERVICE 
Satisfy 


IN 
SIGNS 


Every singiec signplate 
| guaranteed for 
3 years 


“The Cowling 
_ Guarantee 


Every Cowling sign is guar- 


anteed for 3 years against 


FADING 

CHALKING 
DISCOLOURATION 
or DETERIORATION 


unless caused by mechanical 


— -_ 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation, 


damage i N. L. COWLING (CHARLTON) LTD., 
— ; ARMSTRONG GARDENS, WOOLWICH ROAD, 
—s ee i -" LONDON, S.E.7 Telephone : Greenwich 0051/2/3 
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+ Ld ‘ int [ prefabdrication was was arranged, with equal 
Presenting farm engines necessal and the stand was emphasis on after-sales service 
tele ped by means of three a most important factor to the 
. vable panels, which formed a_ farmer A service van was 
at agricultural shows _ 9's: owe: linge Saily iwtaled on the sand 
ind tf! Jining-roon e theme was the adaptability 
} tand ad al rooce “Neine or eco It ‘ > 
should be complete and after area sales representative if a per ' L ee ee as a oe ~ of By cecal Pro prow ge ohana 
which no exhibit alterations will sonal visit cannot be made to the ig iE He 7 os ae gi nd nny 2 1 * hs : oa al 
be allowed. On the right-hand show ground. Types of engines ‘*'* sage. nell eumainilllie the dis. oe ae 2 ead poe 
5 1 sec aly aS a Is diesel engine, was portrayed with 
side of the board, coinciding wit! have to be ordered from _ pr: play pic in which a complete its five alternative arrangements 
each particular show, should | juction and the style of finist en yore "2 | dies oat - “5 of drive ti F . 
indicated the types of exhibits. A decided. Transport has to bx ; orsioninres ne > 
system of signals should he irranged, engine covers provided ; ° ; 
ployed to indicate how ea publications printed and accom ‘ Hard selling for soft water ‘ 
operation is progressing f modation booked These are a ’ ; 4 
example, yellow to show action few of the items. If catering is ! See a 
has been taken, orange for in be carried out on the stand, dining a ‘ = 
formation awaited, green for n ind kitchen facilities have to b 
pletion and red where action is allowed for in the design stage 


urgently required Quite early in the discussion a 


model should be made to whict 


Symbols in colour 
y= in be added miniature engine 


As this should take th exhibits affixed in position. This 
of a comprehensive boar is extremely useful not only f 
ing a year’s exhibitions, it sh i physical interpretation of the 
include those overseas. It c designer's drawing board dream 
ful go have a further col but also as an indication fi 
indicate where no action ¢ colour schemes—and for the con 
quired. This ma ind a tractor it leaves nothing 1 
ludicrous, but where a seric chance 


symbols in colour ar 
show the progres: 

a number of varied 
blank space on the board 
confusing ; this | 

pletes the board 


Revelant for elsewhere 


In the case of the Petter sta: 
for the Bath and West Show. 1 
chief requirement was to dev 


Dependent upon the something that would be apy 
shows to be included ! cable to similar exhibitions tay in Permutit's window in Regent Street. London present 
amount of the stand that would, in fact, fit int net f the « aused by hard water and in equall 
available, stand space | three different areas at the thr t fash ws how an improvement can he brought about 
decided and booked major agricultural events B re mode iccurat thed, explore the interiors of water 
vance. A site report cause the bay widths we ind illuminated lettering provides the effect of running water 
and can be obtained different in each case a cert y was designed and produced by Leon Goodman Displays Ltd 
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ar “Reid Walker 
Tisai us : =I House are moving on July 24 
gt ty ] “~~. to Effingham House 
_ Arundel Street, Stranc 
Moved b: the desire to give better service \creasing 
number of clients, we have taken much |. fices to 
accommodate our growing organisation. We \ a visit 


from our many friends and from Companies who tcc! that an 


expanding Agency is a good Agency for then 


REID WALKER ADVERTISING LIMITED 
Incorporated Practitioners in Advertisis 
EFFINGHAM HOUSE, ARUNDEL STREET STRAND, W.C.2 
Press Posters Print * Displays Exhihitivr Radio & TN 
COVENT GARDEN 287! 
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Just a few of the 1955 Events at 


EASTBOURNE 


Sun-trap of the South 


JULY 
18 - 23 Inter-County !cnnis—Combined No, 1 Group 
(Men a: =n) 
27 Eastbour \ i! Dog Show 
0 Athletic Meetuug Princes Park 
30-1 Aug. Tennis iuonal Club of Gt. Britain 
Oxford (Cambridge (Past and Present) 
AUGUSI 
} W 
Tennis Championships of 


Flower Show— Western Lawns, 


29- 3 Sept. Ladies’ ¢ ls Tournament 


SEPTEMBER 
2 ; Tennis ! mal Club of Gt. Britain 
Netherlands 

I ! Lawn Tennis Championship 
17 - ngling Boats 
26 - ni lournament 
OCTOBER 
22 - 23 Pier 
21 - 24 itun » English Bridge Union 
(Provisional Date 
NOVEMBER 
2-3 Ant Flower Show 
For a full list of ev: 


mation about Easthou: 
of Publicity he 


ittractions and any other infor - 
» a line to R. Ticehurst, Director 
happy to assist in any way. 


THE ISLE OF WIGHT 
COUNTY PRESS 


"(Newport. | ¥.. ind 143 Fleet St., E.C.4.) 


NET WEEKLY SALES - 28,544 


(ABC for July-Dec., 1954) 


ISLE OF WIGHT POPULATION - 95,594 
1951 census) 
Proportior py to 3.35 of population 
1/RIBUTION CHART 


COUNTY PRESS pDisTRigUTION CHART 


The Island presents to Advertisers a cross-section of the 
Country in miniature which can be reached by one advertise - 
ment in one paper 
THE TOWNS 
Newport County Administrative centre, and the Island 
market town, also a Garrison town 
Cowes Yachting centre and considerable ship- 
building and aeroplane works 
Ryde, Sandown, Shanklin, Ventnor, Seaview, Bem 
bridge, Yarmouth and Freshwater—residential and 
holiday resorts 


LEADERS 


IN THE 


SOUTH 


[he three evening newspapers of the 
Southern Newspapers’ family are pre- 
ominant in their respective fields and 
together offer a coverage unmatched in 
the prosperous South. 


SOUTHERN DAILY ECHO 


PORTLAND STREET, SOUTHAMPTON 
Teleohone 27272 

[31 s+ Premier Passenger Port, where 
¢ flourish on a rapid!y expanding 
n Daily Echo ” circula’es through 

' mpshire, Wiltshire and the Isle ot 

iding nchester, Salisbur und) other 

ntres 


oO. new Head Office, one of the finest newspaper 
buildings in the Country, will be opened in Above Bar, 
Southampton, before the end of the year 


BOURNEMOUTH DAILY ECHO 


RICHMOND HILL, BOURNEMOUTH 
Telephone 3000 


Bour thi t wealthiest seaside resort, and 
west and Christchurch to the 
ith Daily Echo” serves this 
1 conurbation, as well as ar 


West Hampshire and Fast 


DORSET DAILY ECHO 


ST. THOMAS STREET, WEYMOUTH 
Telephone 804 


vice tor the Count 


Head Office : 
SOUTHERN NEWSPAPERS LTD., 
PORTLAND STREET, SOUTHAMPTON 


London Office ; 69 FLEET STREET, E.C.4 
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ADVERTISER'S WEEKLY 


The ‘Advertiser’s Weekly’ Market Research Team find sales 


opportunities in the SOUTHERN COUNTIES 


diverse and prosperous market 


wit 


HIS area, which, for the 
purposes of this review, 
embraces the counties of Kent, 
Sussex, Hampshire and the Isle 
of Wight, has many advantages 
to offer from the viewpoint ol 
testing promotional schemes, 
many of which are being 
planned or are in active opera 
tion at the present time. It ts 
close to the Greater London 
conurbation; its standard of 
living 1s high; and it contains 
a number of towns (Maidstone, 


Canterbury, the Medway 
towns, Southampton, Ports- 
mouth, Bournemouth, 


Brighton, Hove, Worthing and 


a rising population 


Where the 
ea people live 


pa 
. _ AN effect of the migration 
z ‘ outwards from the centre 
which has been so marked a 


development in Greater 
London of recent years is 
dramatically illustrated in 
Kent.’ 

According to the County 
Report, published last year and 
based on the 1951 Census, the 


resident population of the areas 


Hastings are _ saamaples of comprising Beckenham, Bexley 
many) which fill most. if not Bromley, Chislehurst and Sidcup 
all, of the requirements Crayford, Dartford, Erith, Orp 
The diversity of the region is ington and Penge, has increased 
however. considerable Thus, in One utractions of Folkestone~ Kingsnorth G from 289,000 in 1931 to $15,000 
Kent is to be found an important ! i crowds, the advertiser of sea m 195] 
sector of the London “dormi South Coast region a first-rate test are An interesting aspect of the 
tory’ area Characteristically . , region is the relatively high pro 
much of the region ts rural and of consumer products it cent urban anc portion of elderly residents, par 
residential ; nevertheless, it con aes ; te —- too - eteiiien ticularly in Sussex. By counties 
tains exp » if trie ° on © be missec e dis ution 
a cam pooer moog ay Bay A O onger term basis, no counties @ Continued on page 168 
light engineering in all three id can afford to neglect 
counties the it this region contains 
a inent” population of i 
'¢ i nca million people, close ry - , 
Vast seasonal population pes aiflinn 7 sg | he rect aa Is well sery ed 
The presence of a floating id ! 1S and over CC 
population of immense dimen- Tt tribution of population =. © 
sions in the holiday resorts, which =}, and rural residence bv { "cll imi oe prt advertising 
stretch across the entire length of varie intv-wise In Kent ie } a) 
the coast, is of obvious attrac- approx mately 80 per cent of the 
tion to the advertiser of goods of = po; dwell in urban areas INO advertisers | ng sites of this kind are availah\ 
seasonal appeal who can reach by rison with 20 per cent bie —e on the vehicles and premises of 
consumers at a time when they ;; jistricts: in Sussex the per wie British Transport, which serves 
ire in receptive spending mood. pro; n of people living in ‘sport adve the population of nearly four 
To the marketing man who is_ 1 is relatively higher, Present either a million (with a high average bu 
nterested in testing a campaign.  b« per cent as compared Client in itsel! ng power) by road and ra 
such a population at the height of “ er cent urban residents publicity com These services also cater for the 
the holiday season mav be and Hampshire and the Isle of other sales ef! heavy seasonal passenger traffic 
i-typica but to the advertiser Wig y proportions are 77 per Transport to the many popular scaside 
door advertising resorts 
ence. A poster . 
Distribution of Population by Counties a bus is an adve Provincial bus services 
en ves — All three counties and the Isie 
zh, patter > of Wight, are served b the 
Total # Sex captive” audiecr 
way stations it Southern Region of British Rail 
audience with ar ways. In addition, British Trans 
‘3 a os , ° Male f stand and stare. Ir wilh port provincial buses operate a 
Estimate = ad re \ncentrated transp ¥ network of services from the 
mid 1954 the fixed and mov ng j neg Hampshire depots of Andover 
cite a ee Basingstoke, Baughurst, Bourne 
600) 00K 4 41.668 #20 6S sites provided mouth Farcham I vmington 
956 BOK ) 4 +4) s 1GR thus offer ad t i . : . “ ‘ 
Isle of Wig 37 00M 629 '8 642 949 . wenden i Southampton and Whitchurch 
. ore P Nearly 80 million passengers ar 
#9) 800 44° 446 17.01 I . ye . ” ' carried each vear in the buses of 
r nt usseX arty ‘ 
* Based on County Reports published 1954 seni the Isle of Wight, advertis @ Continued on page |68 
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high—and _ rising 


the proportions of men ar 

women aged 65 and over a: 

per cent in Kent, 13 per cen! 

Hampshire and 17 per cer 

Sussex, compared with an 

figure of 11 per cent for Eng 

as a whole 

Of some half million people 

in this age group, more tion 
one-fifth reside in East Sussex. 
This feature is hardly surpr¢ 
in view of the popularity «©! «5 
region, with its many ame .\s 
and health resorts, am t 
those who are contemp! 


dwellings between 1931 and 195 
are illustrated in an accompar 
ing table 
Size of families 

The proportions of structura 
separate habitations occupied 
one household only varied fr 
94 per cent to 97 per cent in t! 
region. Between 1931 and |19°5 
the average number of persor 
per household declined some 
what; a characteristic conforn 
ing with the reduction in fam 
sizes which has been taking place 


retirement. n the country generally Ir 
Let us now take a look Kent the decline was from 3.64 
three counties in greater d to 3.16; in Sussex East fron 


The number of dwellings 3.46 to 2.96; in Sussex West fron 
county, in the occupat 3.58 to 3.07; and in Hampshire 
private households and from 3.58 to 3.16. 


and the percentage incre An indication of the standard 


Occupied and U:. -upied Private Dwellings 


Number of Percentage increa 
dwellings owr 193! 
Kent 459,622 s4 
Sussex East 187,288 44 
West 98,699 66 
Hampshire 354,102 37 


Source ; County Repor based on 1951 Census, published 1954 


Transpo; :dvertisements 
are seer ‘y everybody 


the Hants & Dorset \ 
vices Lid 

In Brighton S 
Brighton, Hove & D 


carried outside are there to b 
seen by every kind of road use 
and they move through the area 
of thickest population and oft 


bus Co. Ltd. operate down streets where other } 
miles and carry 72 of posters are rare or even pr 
sengers a year. In hibited. 


Wight, 20 million pas 


aatiel aie the SAA Transport advertising can offe 
C e ove n 


much else besides sites on railwa 


> ee te * stations, or in trains or buse 
2s n Kent ' however. Poster positions on | 
port country bus rr end 


sides of roads, on the sides 
under the arches of railwa 
bridges, and on the sides 
British Road Services and Br 
Railways delivery vans, enable 


as far as Tonbridg 
and Gravesend 

The advertisement 
side these vehicles 
message tO passenyc 
get away The 


ts @ Continued on page 170 


A poster site at Maidstone station. Such sites get a lot of attention 
from waiting trave f ire a medium with “time to talk 
Transport advertising fa n the Southern Counties region are 


prehensive 


148 


South region living standards are 


Ti 


—% 


Rar f M 
B a 
i” 47 
ai t 
( 
tne 
kK Ee 
F ’ ent 
x We t 
t if 
4 
ce 


Distrib 


social 


area is provided 


proportions of 
is having exclu- 
e of the house- 
» enumerated in 
Report—namely, 
ooking stove, 
ter closet and 
Kent this repre- 

of all private 
a further 21! per 
except a fixed 
ve figures for 
58 per cent and 
spectively ; for 
per cent and 13 
for Hampshire, 
’ percent. The 

England and 

e lower. being 

20 per cent 


‘ 


ution of 


classes 


\ FURTHER pointer to a 
high standard of living 
purchasing power is pro- 


ted by the 
on of s« 
nty 


T 


ysis in the 


( iss I 
ccupations 

Class Il 
pations 

Class Ill 
lions 

Class IV 
occupations 

Class V 
tions 
Another acc 


illustrates the 


bution of occur 


comparative dis- 
»c1al class in each 


The following broad descrip- 
accompany the 


social class 
County Reports 
Professional, etc., 
Ir nediate occu- 
killed occupa- 
‘artly skilled 
skilled occupa- 
panying table 


C class distri- 
i males in the 


three counties ompared with 
England and W is a whole 
The County Census Reports 
comment that Kent the excess 
of occupied 1 in social 
classes | and II the national 


figure arises 
tendency of t 
and administr i 
live in the att 


and open dormit 


denc V 


mart 
partiy 


tively large num 


offset 


part from the 

professional 
occupations to 
ctive residential 
ireas, a ten- 
by the rela- 
‘rs engaged in 


Juty 21, 1955 


agricultural and comparatively 
unskilled industrial occupations 
In Sussex the social class dis- 
tribution is affected by the extent 
to which many areas are used as 
residential localities by persons 
in the high social grades who 
work in the London area or who 
have chosen Sussex as a place of 
retirement. The proportions of 
males in the two upper grades are 
larger in Sussex than in the Lon 
don and South-Eastern Region as 
a whole and much larger than in 
England and Wales as a whole 


Retired and professional 


In Hampshire residential areas 
close to the defence establish 
ments and elsewhere on the coas' 
attract serving and retired officers 
and other members of the pro 
fessional, administrative and tech 
nical occupations in social class | 
The social class distribution is 
also affected by the relatively 


@ Continued on page 170 


Modernistic 


BOGNOR REGIS 


This year the Bognor Regis pub 
licity organisation have issued this 
impressionistic poster which 
draws forceful attention to the 
wide range of pleasurable activi 
ties provided in the town. 
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POSTER SERVICES 


a 


Attractive Si<«s 
Modern Pres: ntation 
100% Service 


Comprehensive range of 
Public Information Panels 


* 


** WINDSOR HOUSE,” MANCHESTER ST., 
SOUTHAMPTON 


Telephone - 220.0 


The Lea 


154 


ae 


Tell us your ambitio: ind we will 


live and breathe it ve us facts 


A matte: of 


reath of life 
strength and 


and we will put the 
into them. Test our 


LIFE AND 


we will build your sales. Give us 


your account and we will give you 


BREATH 


your money's worth 


RIGGS ADVERTISING iro 


4) Havelock Road, Civic Centre, SOUTHAMPTON. Tel. 20069 


THE 


ASHFORD | |64 


-N1LISH EXPRESS 


ITS 
CENTENARY 
AND HOPES TO GIVE ANOTHER 
100 YEARS OF SATISFACTION 
TO ADVERTISERS. 
Head Office London Representative 


ADVERTISER'S WEEKLY 


gest Circulation 
the Area 


523 ase 
Flat raie °7'6 per s/c inch 


i\GLAND'S INFLUENTIAL 
NEWSPAPERS 


“JAST GROUP 


ndon, W.C.2., TEMple Bar 659! (3 lines) 
ASSY & S.H. ROBERTS 


UST COMPLETED 


L. G. WATKINS 
184 Fleet Street 
London. 

Fleet Street 448! 
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COMPREHENSIVE COVERAGE 


WHEN 


At the Cheapest inch 
rate per thousand 

2 readers in this 
progressive and 


prosperous area 


. 


i 
“se Ve —_ = 


SOUTHER: WEEKLY NEWS 


SERIES 


PART OF THE FAMOUS 
(THE SUSSEX GROUP) 


@ SOUTHERN WEEKLY NEWS 
@ BRIGHTON & HOVE GAZETTE 
@ CRAWLEY WEEKLY NEWS 


26,346 
Head Office : 


An influential Weekly, 
Group which 
completely blank: 
the growing area 
of Sussex 


LATEST FIGU« 
London Office : 


107 FLEET STREET ‘amber of the ARGUS HOUSE 
LONDON E.C..4 pe al BRIGHTON 
Telephone FLEet § 12-3 Telephone Brighton 2716) 


Home a: 


5S pecials 


‘»ort Advertising Agents 


the Art 
if Making Known 


NA INCIAL & OVERSEAS PRESS 

TECHNIK AZINES & JOURNALS 

SALI CATALOGUES 
Wil COLOUR DUPLICATING 


10 BOND STREEF] 


eee 


‘ BRIGHTON ‘Phone 28534 


‘ A great many people 
. on the Isle of Wight 


more than a irter of the entire population 
greater Ryde. They use the 
pping centres and have 
lland stores 


live in and a 
Island's best direct 


access to mair These pe ple 


are readers of the 


ISLE OF WIGHT TIMES 


72 Union Street, Ryde, 1.W 
115 High Holborn, W.C.1. 


S - rd ~ > 


* JBLICITY LTD.. 


ee 


TV licences 


Juty 21, 1955 


leap up in 


the Southern Counties 


employed in de- 

ents, the ority 

f me int social 
il 

F lence of gional 

forded the 

x n licences, and 

$ signit nt that 

M 954. and March 

ces in tnree 

i by 92.889 As 

more 1 half 

be credited to 

I i the Isle Wight 


Review of 
industries 


1 Our picture ol 
a brief review 
lustries 1S neces- 


T 


agriculture and 
ire Of prime im 
de resorts like 
tstable and Tan 


~eee eee 


eee ee ee 


Spotlight on 
Southampton 
HE population of the, 


County Borough of South- ¢ 
ampton is now in excess of f 
195,000. 

With Portsmouth, South- 
ampton is becoming increas-) 
ingly industrial, and in a re-4 
cent statement the Mayor of ¢ 
Southampton said that the, 
population was increasing at? 
the rate of more than 3,000 at 
year in order to supply the) 
new industries with skilled and ¢ 
manual workers. 

A huge power station out 
side Southampton is fired en- 
tirely by oil from the Esso 
refinery at Fawley—the largest ) 
oil refinery in Europe. ‘ 


“=> 


-“7eos 


4 


kerton, Birchington, Westgate-on 

Sea, Margate, Cliftonville, Rams 

gate Broadstairs, Deal and 
@ Continued on page !7! 


Social Class 


--—--%4 


Pr yportion 


Ww rght 4 


Distribution 


eeeees 


per 1,000 occupied and retired male 
in Social Classes 


ul MW it \ 
165 $23 142 124 
196 any 157 10 
193 489 168 7] 
137 $77 119 12 
150 $27 162 128 


iD ER TISLN G F. (CILITIES (continued) 


TRANSPOR I 


extend their 


talk to 
c ce is Of passen 
gers wi na to enjoy ad 
sments part of the 

an of a railway 

are available 
and small 
un tT sites 18 propor 

t ate ffic) in double 
zes, also four 


roadside), and 


sta The *§ 


" sta irge 


First « ounty seen 


Hamps e first English 
county seer st of the trans 
Atlantic vis s to this country 
and tor idy sers aiming at 
either the gd r market or the 
free-spending st population a 
range ise sites exists in 
t elegar eception halls at 
Southampt Docks of the Ocean 
Termina e of the most 
modern passenger and cargo re 
ception centres in the world 

The busine of buying space 


in railway trains, on railway 
stations and in and on road 
vehicles is not just a matter of 
quad and double-crown, four 
sheet and 16-sheet, however 
Some of the most striking out 
side positions (the bus side, for 
instance, with its 17 ft. 6 in. by 


214 in. advertising space, or the 
“target disc” position, a 19 in. o1 
15 in. diameter circle just above 


eye-level on the off-side rea 
corner of the bus) are of such un 
conventional shape and size that 
to advertising agents and de 
signers they are at once a chal 
lenge and an interest 

The bus side site, especially, in 
area nearly half as big as a 16 
sheet poster, and sometimes used 
for the display of a household 
name or a catch-phrase, is a 
moving solus position with a 
design problem peculiar to itsell 

Aid with this problem of 
turning space into a message is 
given, if required, in a special ser 
vice by British Transport which 


includes design, printing and 
maintenance. Under this arrange 
ment, a “target poster, for 


instance, will be designed (to the 
advertiser's brief), printed 
maintained 
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I 
Mm South coast has Europes A Clarion Call 


largest oil refinery 


to Advertisers 


‘The “Home” influence of the 


Dover, Folkestone and Hythe are 


ne 
famous. Canterbury is a centre . 
of the tourist trade {Recipe for heat | 


But we must not omit mention 
of the great naval dockyards at 
Chatham ; the light industries of 
Gillingham; nor coal-mining, 
food processing, paper making, 


local newspaper is of exceptional 


ship building and repairs, brew Portsmout!) | value to advertisers of every type 
ing, light engineering, cement the centre o! , 
making and railway stock. The an area of commodity and service. 


fruit orchards and the hop 
gardens are of international 
repute, and the great market 


where the 


Sg Make your space reservation 
o race 


gardening areas are hardly less and indu-': now, and enhance your sales 
important is rising 
Farm and garden rapidly. quickly and economically in 
Apart from its holiday resorts, ie South. 


including Rye in the east, Hast- 
ings and St. Leonards, Bexhill, 
Eastbourne, Seaford, Brighton 
and Hove, Shoreham, Worthing, 
Littlehampton, to Bognor in the 
west, Sussex has an important 
agricultural industry, including 
market gardening The county 


Re also possesses a growing number 
, of light engineering factories. It 
. has two main harbours, New 
a haven and Shoreham / igsters at Brighton have 
ge: Hampshire's coastal resorts ' ty solving the heat wave The Cit foon Evening Newspaper 
; share pride of place with her P Visits to the dna! ay 
Z sister counties and include South ‘ ently been at record LONDON oft tT ST., E.C.4, Telephone CENtral 2845 
4 sea, Christchurch, Bournemouth levels a 
and the many resorts of the Isle The Largest No uwspaper published on the South Coast, 
oa of Wight Apart from farming ¢ and at that time Kent 
3 and the great naval dockyard at y numbers. fourth after | ——————_ 
Portsmouth, her main industries y e. Lincolnshire and Nor 
include shipbuilding, aircraft, oil — ¢, Again, the position of 
refining (Fawley is the largest oil = Kx relation to the number ne 
refinery in Europe), and railway =o} lings is noteworthy. The e 
rolling stock Southampton is ty farming in the area ce quoup of nine 
famous as a passenger port and as re onsiderable variets 


a trade centre, it is, im fact, a 

gateway for world commerce as ( 
well as being the terminal port 
for the largest ships in the world mpossible in a review of 
At Eastleigh there are important 4 neth to examine in detail 
railway workshops. Ship build- tt es of farming everywhere 
ing is associated with Southamp Southern Counties. and 


BS influcntial newspapers 


A.8.C. NET SALES 


° 


hanges since war 


ton, Portsmouth and Gosport de ¢ in anv fullness the 
. P ¢ s that in recent years have 
Most important industry esu ted from the impact of war 
: un femands 
Despite the diversity of its In East Sussex, travelling north 


. or} > iw 
industries, agriculture is still of © sea. one finds the chalk 


prime importance in the region and farming of the Downs which 

Out of a total adult population of ce eee ee change-over inom 

nearly three million, the total . to grassland and cattle, the Associated Kent Newspapers Ltd. 
regular and casual workers em ext ve ploughing up and corn 4 

ployed on agricultural holdings ; ; NDON: E.W. PLAYER LTD., 30, FLEET ST. EC4 


growing in 1939, the requisition 


are shown in an accompanying the army for use as a 


. ad « S nor A 
— based igs Ay : — , g area, and finally its 

om this it will De secn that ation by the county com 
nearly one-eighth of all regular 


workers in England and Wales ee ee N 8 v l D G E 
were to be found in these @ Continued on page 172 
Regular and Casual Agricultural Workers rt bk E E p a E Sy 


Regular Workers Casual Worker The ONLY newspaper printed in Tonbridge An 
ideal test town for advertisers in a prosperous 


Sunes — Eas S87 es Kentish area 
est 075 1.831 
Hampshire 5,384 5,923 Head Office High Street, Tonbridge Tel 23/8 
Totals 4,725 21,773 London Rep.: A. CLAY, 


Total—England and Wales £53,803 154.258 


80 Fleet Street, EC 4 Tel.: Central 7500 


Source Agricultura! Statistics, Part 1, 1954 
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ADVERTISER'S WEEKLY 


Practitioner 


VICTORIA 


FIR VA 


Telephor 


». A. TILLEY 


in Advertising 


CHAMBERS 
LE ROAD 


BOURNEMOUTH 


ournemouth 2343 


You will find a » 
West Susse» 


HORSHAM ADV! 
The only 


CERT. WEEKLY 
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Southern county draws 
new stocking factory 


rae Most of the farms 
and cott s which were des- 
tr nder military 
ave now been re- 

he stimulation 

ploughing and 

grants, further 

f scrub and 

: cleaned and 

the plough. Farms 

re relatively large 

ars, have become 
ed 


Range of farms 


remain on. the 
last few years 

ng in numbers. 
the Weald clay 

f the farms, in 
range, concen- 
The centre of 

of the district, 

as become one 

i yrtant market 
x, .olding a large 
frequent sales 

| cattle. In the 

1, which in 

is one large 
the farm land 


big nvior factory 
by th oaside 


| nger Manu- 
Ltd., operate 

“ying 3,000 

ng nylon 

I ton, and, in 
d available 


modern 
t has been 
to carry 
ns 
imstances it 
‘ w in other 
M jects were 
ed onder the 
ent s for the 
yut ljustry the 
ties of insion even 
aways land were 
ed. | was found 
f M e¢ would be 


eu j thusiasm of 
the corporat hcals of Mar- 


ir Geria. 
the factory é 
by Klinger Ma 


facturing ( 


reward ‘ 
annual wage 


rome 750.000 


{ Cheerful display 


One of the displays produced for 
Barclay's beer by K. S. Advertis- 
ing Ltd., of Canterbury 


gate, who were convinced that an 
industry of this type could thrive 
and be well supported by loca 
labour, persuaded Klingers tha 
their development should & 
built in Thanet 

At first it was considered tt 
speed of building was a 
important. Final consideratior 
were determined by prospects 
the future and consequently 
factory was built on scienti! 
lines and designed so that 
pansion can take place in a 
direction without interfering wi 
production flow or having & 
move installed machinery 


Every amenity supplied 


Every amenity for the most 
modern production of nylon hose 
has been fitted into the factory 

The value of this industrial de 
velopment to Thanet can be 
glimpsed when it is realised that 
the Klinger company is already 
paying out in the region of 
£750,000 a year in wages alone 
apart from the money that is in 
volved in using the services of 
local contractors. 
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Net Sale in Kent 
KENTISH TIMES 


SERIES 


The eight paper the“ KENTISH TIMES” Series 
circulate throu shout 130 square miles of the 


They're tough and shrewd 


down on the farm 


T.HE countryside isn't all 
vanilla and hay, and the 
golden leaves of autumn spin- 
g down like copper coins. 
here’s more to it than that. ale of 
Ss apt to be hard and earnest . 

{ country folk inclined to be 

ind shrewd. It is not easy 

se them—except through a 

they trust And their 


nust be earned WILTON EVAN 0 . 0 0 0 


Yet daily there is evidence how lew. Meark @ rare good day 26/- PER S/C INCH 
Re provin i press especiall d reckon 


ty with a weekly net 


nella } Give yew 


their regard—by steady, hev a look at orl 
al Service nashinery an’ such ie 
Occasionally this is high m a rare buliever in KEN S BEST MEDIUM ‘ 
ghted. Here is one example up t date Yew've se et 
Few special supplements pub kn if yvew're a . 
hed in connection with agricul- rk farmin’ pay 
ral shows can equal the 24-page \ So you can’t make 
Royal Norfolk Show Supplement he fit? But thousands 
ssued by the Eastern Daily Press terested in the Roval 
Comprehensive coverage N t have relished i. 
I was also the subject 
It dealt with everything from f e supplement in the 
e ntrol of ragwort to deli elg if the Norwich Mer- 


cies for the dinner-table, prov “ 
ng in its comprehensive coverage 
wide are the interests of the 
yside and how admirably No 
‘ 
. 


zeae 


lable centenary 


e catered for by the paper 
gets down to grass roots ( LATIONS FROM the 
coverage Prin ter f Ne 1 
é ‘ ri er of ew Zealand 
What wonderful service some me tive of Christchurch 
of the great provincial news- \,.., ) of the eonienars 
. . .¥ at ‘ Vein “ y 
papers which cover the farming f tk Christchurch 
— uncnc tne irist¢ < 
ireas render to the community. by no means the onl; 
See eee aa ea pated ime y no me he only 
y have built up an appeal noten y feature 


te 


i large extent, 


t in its nature They M les were paid to the \, . . 
~ gga eae chk .- «= Breat ce of an independent ‘8! 
» the farmer in the lan ‘ ' ' . 
a. ie that of hard oca and the dwindling 
ne Ss | ) nara ' 
ae ranks h journals, due to the AA 
Y 


presented with reason and ai 1 of 


, ene malgamations ' ~ 
j ty 4 i % 
And they have their lighter Ps : ~ tonne E P bs Mead, f i } { 1 
Leagan f site we nan ector of the Christ- 
oom ~~ rok i churc es Ltd., put it this I | 4 J | 


ample, is a snippet from an 4. ] 
V ‘ 
{vertisement in the Eastern Dail’ oilman ok dita ; 
> 4 ce oO noueg is _ 
Press supplement 
uf } . most precious f asl ' a a aos . . 
Well bor! is won't be lon pres acul The most «id-ly read and influential 
io Medial Ghee m, and one of the : 
n ifore th orto ? j , . i . F 
he og ~~ OnOW m irious. Strengthened journal } le field of textiles 
Oi dew hully loike a good show F . pe J 7 
€, i provides the 


eid p eet Foy EMMOTT & CO LTO AREMMNGSTREET WEST. MANCHESTER 3 
THE COUNTY OF ' bility of stimulation LONDON % : AVENUE E C4 


t/ thout over-riding it 
MIDDLESEX That responsibility is, 1 think 
j ne bh 


é é ¥ a muitiplicity of 


CHRONICLE] on 


SERIES Jubilee number 
intensively cover the populous ; 
and prosperous area of South- [Ht ‘ ¥%N Jubilee number ot 

West Middlesex “ a rthampton Independent is 
ngecd ethin to marve 
NET SALES All who ee pat 


1 anything to do with 


TMI 


SCANDINAVIA 


Powers 
give you 
Service 


it should feel justifiable pride 
| ind the town Is probably very 


proud he paper With an North America 
A.B.C. attractive cover around 104 pages Latin America 
f sO irs Of Northamptor fe Africa 
136 HIGH STREET ond history 000k te & aan of and in Brit. W. indies 
HOUNSLOW nerd ond piebaien” Gils tr inal Holland 
Phone : HOUnsiow 0016-74 met? at t e — 
London : George jackson, g gt d ka gain ? : 
Clifford's inn, E.C.4 HOL Mii und again in the vears to me JOSHUA B. POWERS LTD. International Publishers’ Representotves 
Founder Member London Suburbon = : a ee : 
end Home Counties Press Grew The advertisers certainly won't 14 Cockspur London, $.W.1. Whi 3366 
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The retail revolution is 
full on in Switzerland 


T would be no bad thing 
if British advertising men, 
and indeed all those who take 
1 progressive view of retailing, 
| began to stop thinking pri- 
marily of the United States 
whenever the subject of self- 
methods and the tech- 
igue of supermarkets come 
ip for discussion. 
I t as the American 
jly is, the fact re 


ONE OF LONDON’S 


SWITZERLAND 


Leading Agencies 


self-service. Those 179 stores, 
representing 60 per cent of the 


NEEDS ANOTHER 


that > and there on the 
ell as in. this 

s exist which 

now obtaining 

\tlantic For that 

the journal Self 

ed its recent Euro 

+ benefit of self 

p ers in the United 


total number, are doing 75 per 
cent of the turnover. One of 
the reasons for the greater turn- 
over is that the self-service 
branches sell 850 lines as 
against only 550 in counter- 
service shops. Nine of the 
stores are “Migros markets”— 


e <ing , ce ADVERTISER'S supermarkets selling 2,700 items 
Copywriter VEEKLY, pa 766, June 30) of foodstuffs and non-foods. 

ever any chance that Biggest of the “Migros markets’ 

this week's Focus is that opened three years ago in 

( it. For in Switzer- Limmatplatz, Zurich. This vast 

- tail revolution” is well store with a selling area of 10,000 

square feet, takes up to £4,000 a 

day. It recently became the first 
Swiss store to pre-pack butch 

meat for sale on self-service 

-evolution” is a But Migros are far from being 

versally used to describe alone in the Swiss self-servic 

» methods—but a Swiss field, although it is probably true 

seit wonder whether ‘© Say that they have hast 

self-service that the term development of the new sysiem 

the coming of mong their competitors 


Bringing prices down 


D er—the founder SWISS co-operative moven 
Misran his man, by selling which is extremely strong «and 
~oe + Seah d tstandingly progressive, is mak 
. ; ; per below competitors’ OU » 
We want a youngish man who has had at sdesed Gat ee i of if great strides in the perfecting 
least five years’ experience working with a 1 al | and at the same =“ SiEservice saiing. 
? — ’ t and prosperous The Basle ¢ o-operative S 
: . > rei > r > 
good agency. He will handle a group of nultiple or tion. To-day it (Comsumverein beider Basel) hs 
ia ae i vice methods are cOMverted many of their " 
accounts and be expected to produce not | on the scoming an in- ranches, and have found 


to the Migros self-service increases sales 
ae tailing assistant by 25 per cent. Oliter 
The Migros people have 300 © °°OPerative Society have five 
stores of which 179 are now @ Continued on page 175 


only the normal run of routine copy on 
such accounts but play a major part in all 
initial thinking for new schemes. This 
agency has a high reputation for its creative 
work and the job is an important one. We 
do not buy our talent cheaply. All our 
present copy staff is aware of this adver- 


tisement. Please write in the first place to 


THE CREATIVE DIRECTOR 
BOX 1460 
ADVERTISERS WEEKLY 
180 PLEET STREET, E.C 4 


potiery section of one of the Migros establishments 
= amy mor ws are sold in the self service branches of Gis retail 
nei orgarusation than in those operating under the traditional counter 


service tem. The turnover is proportionately much greater 


4 eee 
= ‘ “) 
’ ie : 
ll 
o 
AP Oo re ay 
” oe 
Po ‘ ¥ 
ag 
[ yar 
eC 
| matc ia 
) 4 
; a 
ae 4 
oa | = 
ce | 2 
i | ‘ 
ie 3 | LP 
as *y i. : 
Z | , uy 
| ae 
| ag? 3 
+ } f 
~ 
a me 
ste | 
se —— 3 
m » Lo ™ > 7 
ee eo = - 
el b aa “s ; 
$s a a , - . 
, = : 2 oP 
: aor ws ee -—_ , 
a a kn 
a i | 
- “ — - = 
; —t —s ae ‘ bere : 
se . 
fe Se aee fe 
 , . -_ > é ie pe -_ 
Se sae yh =" —— : 
orm ; —s nS Se i: 
be 4 = = 4e a 
a 
a 
a 


Juty 21, 1955 


FOCUS 
ON 
SWITZER- 
LAND 


—continued 


A corner of the 
hardware depart 
ment of a Migros 
self-service store 


mie 


self-service shops out of 35 
branches. LVZ, the Zurich co 
operative, have a superb self- 
service branch which achieves the 
very high turnover of £3 per 
square foot of selling area per 
week throughout the year 

The co-operative shops aim to 
give a high degree of service to 
the customer. They claim that 
theirs are more personal shops 
than those run by Migros. They 
are certainly in no way lagging 
behind Migros in providing the 
Swiss public with attractive 
modern shopping facilities 

* * * 


DURING THE first quarter of this 
year Switzerland imported 1,494 
million Swiss francs worth of 
goods and services representing 
197 million Sw. frs. more than in 
the corresponding period of 1954 
Compared with last year, imports 
of raw materials and manufac 
tured goods increased both by 
quantity and value, while there 
was a considerable falling-off in 
imports of foodstuffs (principally 
cereals) and beverages by quan- 
tity (but not by value which 
showed little change) Exports 
during the first quarter totalled 
1.288 million Sw. frs., 75 million 
more than in the same quarter of 
last year. This improvement was 
reflected in the exports of the tex 
tile, chemical and metallurgical 
industries, while figures for the 
fourth major group of exports, 
foodstuffs, showed a fall 


Most important market 


Western Germany during the 
quarter was Switzerland's most 
important market (167 million 
Sw. frs.) and most important 
suppuer (342 million Sw. frs.). 
The United Kingdom took fifth 
place both as a buyer (of goods 
to the value of 70 million Sw. frs 
as compared with 59 million Sw 
frs. in January-March, 1954), and 
as a supplier (81 million Sw. frs 
4S compared with 78 million) 

* * * 

ACCORDING TO the recently 
published preliminary results of 
an inquiry carried out in October 
last year by the Federal Office for 
Industry, Trade and Labour, 
workers’ wages had risen by an 
average of 126 per cent and 
employees’ salaries by an average 
102 per cent since June, 1939, and 
by 1.6 and 1.8 per cent respec- 
tively since October, 1953. The 


cos ving index had risen in 
rough|, the same proportion, so 
tha erally speaking, there 
wa jecline in real wages 
and s 
Position of wages 

Ir rast to this assertion, the 
trade ns maintain that during 
1954 e real wages of workers 
und a decline. Statistics 
pul by the Commission for 
the Observation of Economic 
Tr suld also seem to indi- 
cat real wages fell by about 
one nt in the fourth quarter 
of i} as compared with the 
corre ling period of 1953. 
Th imission’s calculations 
are ver, based exclusively 
on | wage rates and not upon 
effe hourly earnings and, 
m« the cost of living has 
shig declined since last 
autt 


Gottlieh Duttweiler, the founder, 
of Mier s here seen inspecting 
me of the items offered for sale 
Duttweiler has made a profound 


mpact upon Swiss retail selling 
methods 


ADVERTISER'S WEERLY 


how your advertisement to the shopper 
t s about to spend her money. 
Hundreds of free point-of-sale sites 
ire available to you—gladly given 
ctailers because Redfern Advertising 
Rubber Mats are welcomed as part 
ihe shop furnishings. Colourful, 
permanent, and hardwearing, these mats 
neorporate any trade name, mark, 
or slog 1 a wide variety of colours 
certain that they will be 
.cling as last-minute remjnders, 
day in d day ut! 


REDFERN 


ADVERTISING 
RUBBER MATS 


NOOR MATS + FLOOR MATS « COIN MATS 
DARTS MATS « BOWLS MATS 


for illustrated folder with deta f 
nt point-of-sale advertising mediurn 
ples in full colour of Rubber Adver 
used by some of the most fa 8 


ertisers in the country 


Redfern’s Rubber Works Ltd 
Hyde _ Cheshire tr. 


National Advertisers’ Division 
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THIS \ \ CARLTON PHOTOCRAPH 


NATIONAL PRESS ADVERTISEMENT 
AGENCY: J. Walter Thompson Company, Ltd 
ART DIRECTI¥<« Percy Chuter 


ADVERTISER: The Cheese Bureau 
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¥ THE GRAPHIC ARTS — BSI research into sizes 
-a weekly news survey of printing ink tins 


HE British Standards Institu- one which has certain advantages 
CONDUCTED BY ROGER DARCY tion has issued a British and it cannot lightly be dis 


The setting of this heading is in The comprehensive range of the Standard for dimensions of tins carded. 


Linotype Memphis Extra Bold ne family” includes Mem- for printing inks (BS 2620). This As the densities of inks differ 

Condensed caps and lower case pt | ight. Medium. Bold, and may seem rather ao unimportant considerably and their nature de 

Although the earliest of modern Pxty i sid all * both the sector to concentrate on, but in mands that there should be a 
. Xtra sold, I < 


evivals of Egyptian (being de 


fact the wide range of tins at pre-e minimum of ullage the complete 
signed for the Stempel Foundry 


ind italic forms; and gent used for the packaging of standardisation of printing ink 


n 1929 and later cut by Lino M s Medium Condensed, printing inks causes inconvenience tins will not be possible, so long 
ype) this type has stood the M s Bold Condensed and to both packers and printers in as the sale by weight continues 
est of time and remains emi M s Extra Bold Con storing inks. The practicability of introduc 
ently serviceable J in the roman form The lor { actice ing packing and sale by volume 
of selling ght is is under investigation, Some ol! 
\ d t | | eo wettest et eeee the ‘ey = 7 oe aes 
[ ; . 7 + . even if it should be decided in 
0 neem’ 0 ONE" + Fotosetter allows justification principle to make such a change 
formes before : , a, Sy take a long 
0 GO 4 
. ‘ of hand-lettered scripts Nevertheless, it is possible to 
photographing ; msetting is somewhat faces have been designed for go a considerable way to reduce 
€ nt ¢ ahead of this country in the use on the Fotosetier and the the number of sizes of tins used 
A new method of photograph ; Lnited States, and, of the trend to a spontaneous hand and BS 2620 (Dimensions of tins 
rn TE ag oy formes for plate; } srious systems, the Intertype lettered effect in typ vem for printing inks) is directed to 
making has been developed by f ' setter has had the lead plified in Fotosette: siisee wards this end. It specifies a 
the American firm, Ludlow Typo > me time. This has been d iby 3 limited range of diameters for the 
graph Co. of Chicago. Basically, } ‘Not only has the Fotosetter Emil Klumpp ) tins, as this is of the greatest im 
entire forme is sprayed with @ j,.0n sold to printing firms but A word or ling lina ¢ portance, both to manufacturers 
istant-drying solution con- 4 are a number of typeset- may be set tight © ed it ( and users 
taining lamp black A large 4 ting agencies using the justification bet ‘ ; Heights of tins are not speci 
eraser is rubbed over the surface @ 4... -hine. within limits. to ‘ fied, in order that tins may be 
the “ep ape tags £ rar — ° i addition, special type- length, and stil! jo : selected = provide SS nimun 
ck and a the surface rela j ullage or smal! tins it has been 
vely brig ( ‘inc letters vamaln Joined, even though the line has o4 R ( found that most printers preter 
The iii forme is then , that the height should not exceed 
ced in a special fixed-focus ; the diameter, in order to facilitat: 
ra in a vertical position ‘ removal of the ink from the 
The light source for the exposure Cat ‘nd, batters vemoln Joined, even though the line has ) bottom of the tin; this is less 
disc about three feet in important with the irge? 
eter and revolving around 4 diameter tins 
ens of the camera within an . The height increments selected 
sure Cot Vina: letters vormaln joined, even though the line hos » pander 1ave been chosen with this pre 
The disc is studded with a ? ference in mind, but they w 
iber of ordinary light bulbs permit the use of taller tins 
c rotating, give an even, required 
tly-frontal light of low Coto lima letters Vomaln joined, even though the line be ¢ Omiet ‘ Copies of this standard can 
ensity > obtained from sales branch of 
The opposite end of the camera ) British Standards Institution 
the darkroom A standard — . 
sensitised sheet is — in posi- Cc ‘olin, Votters vemain Jolmed, eusm though the bn: ne 06bt., 4 Cuinness ads reviewed 
45 a pea scacerg 7 —— ] nes of F otosetier Catalina shown here were ; The August issue of ; Art and 
‘ i : point from the 12-point matrix size. 1 ‘ industry, published by The Studio 
shee s developed and fixed in to justify Catalina and still maintain the ; Ltd., contains a six-page article on 
ie usual way and the entire line, set tight, was originally 20 pi } Guinness advertising, illustrated 
xeration is finished fourth and fifth lines respectively were ¢ ’ in colour with many examples of 
An important advantage is that é 24 points. Thus Catalina permits an ext ' famous campaigns Author i 
rmes need not be locked up a 10 per cent of the line length in ar { Per V. Bradshaw 
tightly or levelled. A variation of 2s cig — °y “umes 


S much 3s to Points in height =» “Brush-drawn’ §MONOTYPE’S FIL USETTING BROCHURE 


Trade visitors t \ { wrong reading positives 


re | le > Corporation's st ~ x Examples of work by Mono 
Vickers press for s0Paers colued . well-; } photo are reproduced, including 
I ‘id-established typefoun- on the Mon msetung a double-page spread from the 
Australian paper Pig Mae a go ee | Publicity Club of London's 
Vickers - Armstrongs (Engin- furt Main, Germany, has de minating ¢xarmy “ film innouncer, set in Bembo 270 
ers) Ltd have received an vised a novel typographical idea setting can ac Contained in a pocket is a 
der from the News of Ade with its Kiinstler-Linien. Essen The text matter was composed pamphlet, an edition of Stanle 
11de ne of the leading daily tia these are printers’ borders on a standard M tyt k Morison'’s First Principles of 
wspapers of Australia, for a which give the effect of being board and fil: t a Mor Typography, composed n a 
Scott-Vickers High-Speed Press casua brush drawn. They are photo machin Baskerville standard Monotype keyboard 
The new equipment will consist va » in ten thicknesses, with 169. with headings in Gil! Extra and automatically filmset on a 
four units, with a double corr pieces and different Bold 321 Monophoto machine in Bembo 
Ider, underfed and with provi lengt! They are particularly Display heading reading 270—12 point 
sion for colour useful for advertisements . “Introducing Monoy were Most interesting from a tech 
. - , S: nel's latest ; -niarge rom 24-point con nical point of view is the fact 
UP FOR IPEX clude Me r. r hs nape . eons : Penscript and G that the cover, printed in blue 
4 party from Cross-Courtenay with a slightly square look, and Extra Bold. A ections were made up of repeated printers 
Ltd."s Manchester office visited Balzac, a heavy brush script made using Monophoto correc flowers, was also filmset This 
IPEX, where they met members The firm 1s now represented in tion equipment brochure and the examples 
f the London office and after this country by Caslon Machinery The brochure was printed by should leave no doubt in the 


wards went to see “Wonderfu! Ltd 0, Aylesbury Street, offset lithography from jeep minds of graphic arts people 
Town” at the Prince's Theatre. London, E.C.1 ciched plates made directly from _ that filmsetting is here to stay 
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ADVERTISER'S WEEKLY 


GUINEA-PIGS CHOOSE A PERFUME 


SOMETHING new in the way of At the reception, Ted Jones, b 
promotion had been thought up by = Pa Sew 
Napper. Stinton. Wo ey fa their rent e a conversauion “ 
ete party to launch Ad Walter Beck, managing director 
misation” tes nae Delavell Delavelle, and another director 
duct. This is the perfume that was What a perfume should “do 
selected by seven mal guinea women, and three of the guir 
pigs’ for their womenf pigs, who included a docto 
philosophy, a bank official, and 
economist, were introduced to 
After this f 
in a bath towel, went behind 
screen and proceeded to admir 
to herself the whole rang 
Admiration products, what 
soap bubbles floated above 
another girl acted as 
* * * 


"THOUGH | am all in favou: 
illustrating advertisements with 
tures of good-looking women, | 
that if the illustrations have s« 
reference to what is being ad\ 
used, so much the better I 
therefore with distinct approva! 

I have been looking at an adver 
ment for Sells Ltd. for some of 
shoe trade journals. It shows \! 
Olive Hirst, seated at her desk 
explaining why, as managing d 
tor of that agency, she has the ; 
feminine approach for selling sh 
to fashion-conscious women 


pro 


r 
; 
‘ 
I 


Vanessa Goudvis (le/!) s 
and Judy Roberts demo: 1e 


Admiration prepara 


“sold” even before I had read 
copy 


‘ 


relations depa 


a pretty girl wrapped 


commer 


Speaking personally, I was alread 


ADVERT >.“G MANAGER'S CORNER 


HOLILGAY HAUNTS 
We've all see: the harassed-looking type at 
the summer | the sad-faced nail-biter on the 
pleasure crui the man on holiday haunted by 


the ghost of the job he left behind. 


Could it be you? Or have you discovered how 
much more you can enjoy Mediterranean sunshine 
or Devonshire cider when we have laid the ghost 
of the office for you? When you know that the 
important job you've entrusted to us is going 
ahead smoothly and on time? 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W.! 
Telephone: REGent 3295/67 


H und guests at the James 


, 


praise 
agents 


& GENCY-CLIENT relations are 
I nany Quips as 1s 
rust of the adver 
departments So 
week to listen 
another making 
* comments about the 
its 
informal lunch 
us-old James A 
isiness associates 
ud his colleagues 


pleased with 

f heir enthusiasm, 

d work. Lionel 

Harper, firector, Massey 
H Ferg Lid., summed it all 


been the first in 


exon himself there 
warm welcome 
ss. To prevail 
forced absence, 
f a high order 
er guests in wish 
next five years 


James to 


* * _ 


cel rd of work for 
ivertiser ies behind the 
scion of Clifford J. Harrison (a 
Ltd.) to the 
Incorporated 
\dvertisers. Dur 
of a century 
in of one or 
nittees, was the 
n 1946-7, and is 
uncii T I cr 
irket research 
founder mem- 
is still keeping 
e<hairman of 


now ac 
His interest in 

led him to becon 

ber of Betro, and h 


Betro (1952) Lid He was also 
hairman of Audit Bureau of 
Circulations a 10 years ago. 

4 short time ago Mr. Harrison 


relinquished 
marketing director 


ippointment as 
f Horlicks and 


now acts as adviser His other 
executive j rships are of 
Horlicks Farn 


ind Dairies and of 

h he is chairman 

go he joined the 

Johnson & Son, 
firm 

§ travelled widely 

on business and has written a good 

deal on advertising, marketing and 
market research problems 


Airwick. of w 
Son 18 ox 

board of 8S. ¢ 
Ltd., the wax 


Mr. Harrisor 


al 


+ * * 


@ Lamep to be the first woman 
in Scotland to hold the post of 
advertisement manager on a daily 
newspaper, Miss Lillias T. Murdoch, 
of the Greenock Telegraph, has 
been sworn-in as a justice of the 
peace for the County of Renfrew- 
shire 


lunch 


A. Hodgson Ltd 


Eric Montgomery and his fia’ 

Miss J. M. F. James, af the cont, 

oj a converted horse tram ir 
from 1890 to 1948 


Tram lover 
B RESS and publicity officer & 


Northern Ireland Government 
succession to the very efficient 
helpful F. M. Adams, who has 
reured, is Eric Montgomery. 
Mr. Montgomery entered 
information branch of the Imper 
Civil Service and worked in Londor 
before going to Northern Ireland 
as PRO at HQ, N. Ireland district 
His hobby is an unusual onc; f 
is a tram and railway enthusia 
He first became interested whet 
saw how quickly the trams and lig! 
railways of Ulster were disapp 
ing and organised a commuttee 
preserve the more historic Iris! 
rail and tram vehicles. Belfast Cor 
poration recently took over the saf 
keeping of their collection, out of 
which Ireland’s first Transport 
Museum has been formed 


CONTACT 
WEEK'S WISECRACK 


a“ 


“The managing director 
wants a random sample 
taken of TV research organ- 
isations to find the depth of 
financial activation.” 
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The World’s Top Film Magazine 


1/3 MONTHLY 


NET SALES (ABC) 
1951-1954 (JULY-DECEMBER) 


1951 | 137,110 
1952 | 182,765 


1953 | 230,019 


1954 | 249,098 
£155 per page (from July) 


— ONLY 12/5d PER PAGE PER THOUSAND! 


A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD « 8/10 TEMPLE AVENUE - LONDON EC4: FLE 3514 
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We Hear & 


Second issue of the new Ti ' 
6 . 9 ou . Three British Petroleum films ar 
House Beautiful’ Guzen niernationa intan ¥ chemn te ees te 
© science of the pres co Br y n 
number of articles by expe: International Festival, = 
to go monthly various countries, including or * ey 
“ Stanley Morison on “German | Milner Gray, of Design Resear 
Hope Senutitel » published Study and the British hist Unit Lid., has been appointed desig 
monthly in 19%¢ | There are advertisements fo consuilar jesign aienieat t 
will have been 10 sary nental journals and adv Ja A. Jobling & Co. Lt 
February and July A g agencies. Gazette is published nakers of Pyrex brand oven-tab! 
combined issue H i Stenfert Kroese 1 G y weet glassware 7 = ies 
~ * Leyden Holland « fe P * * * 
The September ic of Design . * * * ee Das W. A. Slow, chairman of th 
will be mainly cor ned wit rail - trad and commerc 3 yubl ty on ttec ) 
way The subject will ment published by the Englist o ( ane av * ‘talk Ay F... 
include the ext jor gauge daily newspaper of M § « certT! re8 . student ~~ Que n at olleg e H - 
design of the trair I The Hindu, deals with wt s = exes sorrvemee S! n Marshall & Snelgrov 
tectur equipr y development which is taki ee ont Ltd., the fashion store of wh ch he 
publicity Th j n in all branches of Indian » director 
4 pages, including f and commerce : Adv , * * * 
idvertising Pays Co-operati Mart _ Production of a colour filn 
* * are the titles of two artic! I ' publicise t resort hei - 
This month the f J fa are 210 columns of adv = s red b _ a To “0 — 
ses ~ oot Th neeen * * “ . * * geres y OULOpC own ounc 
national Journal of Social | hia Seven houses from five — Lilliput 
try appeared ! ) ire featured in Augu Idea n , xe More colour 
Joshua Bierer. |! j 1 Home, on sale to-morrow (| nd : : 
throughout th " An article shows how of y The Scarborough Council pub 
this country and contained in these con a, - nd icity committee is to attempt t 
mum circulator Aiss style homes could be usc vent Ml ncrease the number of colour pag 
M. E. Mievi s country. A £100 prize for tl idver wise in the town booklet next year fron 
Lid., is to hand nt suggestions for improving a five to eight. 
representation fashioned sitting-room Ww a, * 
* . ' offered in this issuc of | , Dewsbury Chamber of Trade hav 
Three 1d = * * * week's Illustrated. appoint j t mit | 
bers of Electrical and # iding The American News, Too Mu — cme poesia 
are to be pub 2), claims a wide circulation i: a pay CXnID - 
27 am 5 ptemb scan capitals, is now being re tf ' 
and . . ioctl te lie eomanen Pom hich w ip The magazine Marilyn Tine beer 
A 24-page illu of has been appointed London page y banned by n Irish Censorsh 
Scotland, descrit of 7 ad - Board 
leading indus up The August issue of The Write , : - * . * * 
ported by ds ub will include an article by H 7. = The ‘ Joel, ché — and mat 
lished in The Times " view Shirley-Long, of TV Mirror largot director of the Kemp's grouj 
this week writing for television ho nber of pudlishing companies, paid 
Won k h day v ( Guernsey n 
week C f advertisir 
\ Augu sue of arrangements fo Kemp's 19S¢ 
Reader's ! lls tt ry ot Guernsey Blue Book Holiday Guide 
di it — * 
A w book published by Fibre 
x glass Lid j with yrced 
tg a cir plastic he chniques o 
f n f } lectro- pplic 
plating an tal Finishing ms * * a 
d copy Change of address: Reid Walker 
y- cer Advertising Ltd. to Effingh 
stionr stated House Arund Street Strand 
der w ra London. W.C.2 (July 23); Charles 
a. Budd Ltd. (printing supply 
s * * 8 St. Joh st t EC. 
les d with “Good Housekeeping” yrial and 
stob n for adv r nts) to 33 
Picture Post iday Ashley Place SW l ‘Gul y 25) 
> ~~ 
; 
WINDOW DISPLAY FOR SMALL = 


Hanover Square 
ire suppl} isin step 
ling to increase demand 


TOWNEND-SMITH & HARDY 


LIMITED 


ncorporated Practitioners in Advertising 
MAYFAIR 4847-9 


window d 7) wa ited at Kemsley House, Sheff 1, to feature 
the small advertisements in the “Sheffield Telegraph” and “The Star 
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EBNWEARGEMEN TS 


For bigger and better enlargements 
for photographic prints in quantity 


CALL IN 


CARLTOGRAPH | 


WATERLOO 6544 


44-§0 LANCASTER STREET 


3 The Parsonage, Manchester 


NDON S.E.1 


kfriars 40§2 


oe oe oo a oe ok ee a Me dC 


290.000 


combined monthly circulation 


SPICK 


SPAN 


Town & Country 
Publications 


COMBINED 


PAGE RATE 


£290 


one addiscombe road 
croydon surrey 


CRO 9377-9378 
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Advertiser's Announcement 


Miss 


TELEVISUAL 


Send today for your cop of 


THE TELEVISUALS PLAN 


(Copyright) 


TELEVISL ALS 
15 BERKELEY ST. 


LTD. 
LONDON, W.l “2fe" 


TELEVISUALS 
FOR 
BIRMINGHAM AND THE 
MIDLANDS 


The first of a series of special showings of 
Televisuals will be held in Birmingham on 
Tuesday, July 26th. Advertisers and Agen- 
cies who would like to receive invitations 
are asked to to TELEVISUALS 
LTD.. 15 Berkeley Street, London, W.1. 
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Samson Clark get 


adhesive 
Samson ( fark & Co. 
en appointed I 

yr ft Ht 1 new i} 


ing mtrodu a 


account 
Ltd. 


ng has been grat j ( 
d already +t 


Trade pre idv 


mth 

introdu: 

Suncrush Lemon 

Kia-Ora Ltd 

“ dr nk Sunc 

th large 
ning pr 
ide camy 


* orang 


i ‘ 
irketed yu 
heir of 


nk h 
Service Adverti 


Marmalade !)o.-' 


sa 


v7 watering 


= |. 
ERs 
Its 
mePs 


Watering-can symbol in Morton 


h Heavy advertising begins 
August for Morton Garden P 
The promotion will use large 
in leading newspapers and 
zines 
Trade press teaser adverti 
the campaign is telling reta 
1 new adv rusing idea, the M 
can which it cla 
“send sales soaring 
To illustrate the garden fres 
of the peas, advertisements wi! 


Agents for ‘TV Times’ 


W. H. Gollings and Associates 
Ltd. are to handle the advertising 
campaign to launch “TV Times 
the new weekly programme paper 
for commercial television. 


ture a tin of Morton gard 
with handles and a spout 1G 
give the effect of a watering 


Masius & Fergusson Ltd. 


are the agents, state that amor 
large spaces being taken 
pages in the Daily Expre 


Radio Times, large spaces 
and black and white in w 
magazines, 13 in. by § col 
by 6 col spaces in some 
dailies, and large spaces in 
a) national daily and Sunday 


papers and the 


trade press 


“; Garden Peas latest campaign 


Dealers encouraged 


to use loeal press 


LOT 


Ww h. 


~ona 
Advertising 11 


Jury 21, 


1955 


August boost for 


. . 

Banner boys’ shirts 

Scheduled during August 

nd design J to capture the back-to- 
scnoo! trad Henry Bannerman «& 
Sons Lid launching an exter 
sive camp n for nn h 

Large spaces are being taken in 
the Daily Mirror, Sunday Pictoria 
News of ti World, The Peor 
Womans Own Woman Rac 
Times and the trade pres 

Advertiser will car©rry r 

g Send ick c 

B r nd ) j 
' 1 ia tre fold 
“ g d s of Bann 
garments for the whole fam 
Agents: A. H. Knowles Ltd. 


Levers promote 
magnum Lux 


In additic to normal advertising 

for Lux largest advertisements 
ken I 

Brot! if 1C1S economy 

. he magn ze packet of 
Lux 

SI S ng ken include full 
eS D Mirror and half 
Da t Ag nts t the 


J. Walter Thompson Co., Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 
spe “WH 
ADHESIVE I 

Ltd. 7 


xpecicd 


‘ATOL PERFUMES for 
n Ser 
H FABULATING 
HINE CO. LTD. i 
H n elec and 
i card nes 
Hec c coms for 
I & Park Lid 
CREENWOOD'S COLLEGE LTD. 
(MANG HESTER) for d 
Macd ertisi td 
pr 
JOHN ROADLEN & SONS rD., 
COOKSON PORTABLE Bi ILD 
INGS., 
cial a 
YORKSHIRE PRODUCTS LTD. 
f W tusing y 


nso r 
NATHANIFL BERRY & SONS, 
LTD ifactur for 
S P Lid 
Campaigns 
Cc. & T. HARRIS (¢ ALNE) LTD. 
4 to ww 
( { i Pork N 
n and Su 


w. (W.S. ¢ “ 


JAMES PAIN & SONS, LTD., sing 


tion dg 
prov nd 
f N ime 
P 2 { 


(Gee 2 ( 


DARLINGTON INSULATION 


co., I TD., using trae und tect 
ard. Baker & 
Lt td.) 
MEDW ay _PAPER SACKS I >. 
i and agt 
f Me ” Pap Sac k 


ee ee LTD. using 


Time n zines, motor 
ing and r I press (Sn s 
Advertsing 

HENRY BANNERM AN & SONS, 

- rD., using da nd 
inda wo ns magazines 

Re Tim nd trad I 

(A. H. Know Lid.) 

BRILLO SOAP PADS, using 
na t pr IT i7i nes ind 
® Co. c il TV (Saward Bak 

Ltd.) 

Ww ‘Al TON HOSIERY CO. LTD. 
us f half-pages nd 
qt D: n Ww n's 1 
zines f Ballerina ny i 
(Brockie. H ’ Co.) 

LEVER BROTHERS, using largest 

$ f Lux magnum 
Dp: ck d ng iJ Walter 
Thompson Co., Ltd.) 

ST. MARTIN CHUNKY MAR.- 
MALADE, ng national Gai $ 
ae don ev ng dt -y 

JI Advert y i ) 

MORTON G. ARDEN PE Rs. using 
half-pag res ind 
Ra 7 t pa in 
colo 1 black and wh n 
womer zr 3 1. by 
5 gis x6c paces in 
some | ional d s ind ze 
spac I her natior daily ar 
Sunday pers and the ide 
press ™M I isson Ltd.) 

WATERMAN “PEN 0. LTD., 
using spaces im national 
da he g Daily Express 
mag i cial papers and 

d [ i mp cam 
paign {to intro new pen 
( D. Notley dvertising Ltd.) 

KIA-ORA LTD., ising large spaces 

Lond ning pr and bus 
wid to f d Suncrt n 
I i. k. (Service Ad ’ 

HORAC e BAT HELOR, nfra 
draw ot pool system ex 
ponent, using Radio Luxembourg 
for new campaign. (Direct.) 

CIVIL DEFENCE (¢ ee 
using 4 nal dailies and 
day g P r f - s 
ind p Py Ever 
Advert Ltd P Saward 
Baker & ¢ Ltd.) 
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THE HULTON READERSHIP SURVEY 1955 
ee CLASS ANALYSIS OF READERSHIP 


+ all men and women 


*CLASS A } 
CLASS A “SB TOTAL 
Number of Informant. 616 > 2.041 
Estimated Population a * 16 and over 1.300.000 AM 00 4.200.000 
READERS OF % 000 V0) 00 
DAILY MIRROR 45 60 , 220 6.7 280 
DAILY EXPRESS i 23.1 300 2 170 25.5 1070 
DAILY MAIL 18.0 230 0.4 590 19.7 830 
DAILY HERALD eee 25 70 21 9 
NEWS CHRONICLE 5.8 80 97 230 £85 360 
LY TELEGRAPH $5.4 460 27.5 800 29.9 1260 
DAILY SKETCH 45 60 1.6 130 4.6 190 
TIMES 17.4 230 > 170 9.3 390 
MANCHESTER GUARDIAN 8.0 100 9 150 5.9 250 
The above is an extract This survey reveals that the Daily Telegraph has 


from Table | of the Hulton 
Readership Survey 1955. 

*Class A readers incomes Daily. To reach this influential section of the 
of £1,250 and over. ; 
Class B readers incomes of 
£750 to £1,250. Daily Telegraph. 


more A and B class readers than any other National 


community your advertising must appear in the 


The paper people trust 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


SENIOR 
PRODUCTION 
ASSISTANT 


for large agency. Good 
salary for man or w 


with experience Ap 
about 30 Write 
details of exy 

etc to 

Box 1425 


Advertiser's Weekly 180 Fleet St EC4 


DESIGNER required w 


prepare ‘ 1 : 

working drawing Ex 

h ate ‘ 

Barrett Bri Londor Ltd [ 

Square, Peckham, Lond St 
Cc. J. LYTLE 


require another 


TRAFFIC CONTROLLER 


with sound Productic awiedz 
and aptitude for det 
ability to work with rr 


supervision 
Write or ‘phone 
J. DAVIS 
2,3 & 4 Dean Street, W.1 
GERrard 864¢€ 


_ABEROGRAPH ARTISTS r 
tera required Tt tilent 
i sense of design t se 
and sunple retouching 
eras W rite 
bi 451 Ad 


Weekly 180 Fi EC4 


184 


Jury 21, 1985 


CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per display panei inch. 
APPOINTMENTS WANTED, 3s. per line, 35s. per display panel imch. All other 
classifications, 4s. per line, 45s. per display pane! inch. Minimam, 3 limes. Box No. 
charge. one lime plus Is. covering povtare Series rates on application: all 
advertisements ander seven insertions MUST BE PREPAID. Address * Advertiser's 
Weekly 186 Fleet Street, London, E.C.4 CHaAancery 8844 (Ex 25 


APPOINTMENTS VACANT 


Situations Vacant : * The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, or the employment excepted from the provisions of the 
Notification of Vacancies Order 1952." 


YOUNG COMMERCIAL ARTIST 


is required by 


large interr i r its Europear 


Or 


BRUSSELS, BELGIUM 


Candidates should have excelle 
at least five years of experienc: 
They should also be able to pro 
rough drafts up to presentatior 


This is an interesting post, wit! 


fications witt 
ng method 
id to convert 


int working 


conditions, and excellent opy mnowledge of 
French necessary 

Applications, which will be har n strictest confidence, should 
give full particulars of qua tior age, experience, and 
availability, and should be forwarded, together with copies of 


certificates to 
Box 1412 
Advertiser's Week!y |30 Fleet Street EC4 


the ability 
national basis 


Lane, London, W.1. 


require 
Account Executive sage sme, 


with merchandising and marketing experience, and 
to plan and service accounts on a 


An excellent opportunity for a man with energy 


Applicants should write enclosing full particulars 
to the Chairman, Alfred Pemberton Ltd., 93, Park the Company's Incentive 


RETAIL ADVERTISING 


Australian Advertising Agency 
(Melbourne Office) has a vacancy 
for young man experienced in all 
phases of retail advertising. 
Applicant must have experience 
preferably in the advertising 
department of a retail store. 
References essential. 
Commencing salary £A.1,500 a 
year. For further details and 
interview apply 


Box 1458 
Advertiser's Weekly 180 Fleet St EC4 


FIRST-CLASS RETOUCHER 
Must sat and experier 


: P Managing Dir 
R 79 

required 
for an internal fortnightly newspaper 
and a quarterly external House journal! 
Applications please in the first instance 
tating age alifications previous 


Stat 
experience and salary requ 
The Personnel Manager 


BLACKBURN & GENERAL AIRCRAFT. LTO., 
Brough, E. Yorks. 


Please mark envelopes Editor 


MODERATELY SIZED PCH SICAL ELLUSTRATOR required 
company (agricultural) ¢ engineer m 
Lond fhice mar for adver Ww jon Inter 
and some : work M pe O 
uit ing m ativ gntsmar a 
xper ce r i J 4 K 
and make-up desirat Wr , trations P ion 
particulars age and salary requir “ R 448. Decca Radar 
Box 1454 Ad. Week 180 Fleet St I Brix Road. SW 
WRIGHT ARTS LIMITED 
Require 
ADDITIONAL ARTISTS 
with extensive experier 
red Pemberton | Gener Sadar Wr 
Ai] Write phone for 
| | an Appointment 
| | WRIGHT ARTS LIMITED, 
49, Old Bond Street, 
| Tel: MAY 1940 
WEST END AGENCY requ 


SENIOR 
COPYWRITER 


Glaxo Laboratories Ltd. offer a 


permanent progressive post to 

and enthusiasm, who should not be over 35 years a mature Copywriter. He will 
of ase. head a team f writers in a busy 
. advertising Department engaged 

on the production of lively 

A contributory pension scheme is in operation. advertising for medical, veter- 
nary, food and agricultural 


products post ts pension- 
able and carries participation in 


Scheme. Apply to Personnel 


Manager, Glaxo  Labora- 
tories Ltd., Greenford, 
Middlesex. 


ARTIST, capable 

k Layout Finist 
t Journal advertisemer 
Brochures. etc Inter 

work, good 


Box 1463 Ad. Weekly 180 Fleet St F¢ 


You 


are young 
keen 
responsible 
conscientious 
know the 
commercial TV 
system 


have some administrative 
and possibly film advertising 
experience 


see yourself as an 
Assistant Executive in the 
TV-FILM-RADIO dept 
of a well-known 


Advertising Agency 


should write (age, main 
qualifications, salary reqd) to 


Box 1461 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


TORZEN CLASSIFIED ADVERTISEMENTS 


MEDICAL 


have vacancies 
for first class, fully qualified 


DISPLAYMEN 


nding 


giving full personal 


G. S. GERRARD LTD. 
require a 


FIRST-CLASS 


COPY WRITER 


A well - known 
Co., 


from 


pharmaceutical 
in London invites application 
experienced Medical Copy 
Writer for an important position 
in their Advertising Dept. Only 


: experience the Der me applicants with previous ex 
S dling a wide + LAYOUT-MAN perience in the work and in lay 
J and be fully conve out and supervision of printing 
= MOSS LECHMUgue will be considered. We want a 

( encing s, which are prepare original visuals and ad man with idess end 6 sound 

gressive, are Detwi 1 £550 and £650 tional and provincial press advertis knowledge of the English language 
. aid for om ‘i r al ‘oe ations. ve agency experience, W ith imagir who can write “live copy 
There is also a comprehensive Pension ent in selection and use of types Apply with full details of past 
cheme accounts experience and salary required to 


PERSONNEL MANAGER, 


history to Appointments Section, Good salary and prospects eX} } 
Personnel Department, 82, Baker day week Box 1497 
Street, London, W.1 Advertiser's Weekly 180 Fleet St €C4 
ippl Genera Manager, G SG 
LETTERING ARTIST needed for com 10, Argyll Street, Oxford Circus, W PRODUCTION ASSISTANT (TL 
mer art stud Write, giving de | quired as an addition to present Stud 
. . alary required | Staff f Ex Dept Exp 
x 1474 Ad. Weekly 180 Fleet St EC ¥ > ai ee n display lettering an Jvantay 
° . ok Fleet SUECS = we ANT A PUBLICITY MAN, aged RESPONSIBLE POSITIOS ; A Fovomsy KM. ~~ 
: é wt show us that he Pr ct M ( Lid, Old Road, I St 
Well-known women's monthly materia grou M 
magazine requires t tect expe 
{ md a guic 
EXPERIENCED “ Bat , ARTIST 
FASHION EDITOR { - \ General Artist required for London 
. ~ Studio. Excellent opportunity for all 
Apply - pores meas age rot “sal 
. oe ae + . und men. Good salary offered t 
Box 1465 o D - “A — . B “~ " : first class Mar 
Advertiser's Weekly 180 Fleet St €C4 AN INTERESTING ©OrPoRr Wy Box 1394 
AD\ ER CISEMENT REPRESENTA- for a :, 
OLD-ESTABLISHED WEEKLY Trade vt cat eatin’ ¢ id ws " Advertiser's Weekly 180 Fleet St EC4 
Paper requires expenenced space rT pr are t 
cakies any tanikeeeiie aaa deel 2$-40. Some experies EXHIBITION AND DISPLAY DE 
k I where tron S xf Apr id SIGNER REQUIRED. Young me 
pr ative , retire. Mar rictes imy ” womar T {fy 
“ 40 preferred Apply W par Apr Jucing “ aw 
feta { car ° jualif week. Can Mill & Displa 
Box 1437 Ad. Weekly 180 Fleet St EC4 Ad. Week Fleet St EC4 B : Ad. W Co. Ltd A K Sur NJ 
r 
OPPORTUNI The f i well-established and 
nat f ! product seeks an 
F R TI E M N Adver depart it Head. The success 
for a it EA A ful ¢ not only good copy 
ns inageme ting 
with West Africa Publicity Limited ee a ee 
ca y xp product having proved to 
end to direct mail adver 
His main responsibility will be to build up and develop 
a creative department within framework of this lising or at least interest in, 
growing, vigorous Advertising Ag in Africa. The this liu taken into special 
appointment, therefore, not alls for overall 
P + ; . ynsiderat S g salary will be in the 
creative ability with the skill or casion to carry out : 
finished artwork, but also the faculty for instructing area f £4,000 year, a generous pension 
and encouraging the competence of others schen red, and prospects of advance 
The job offers rewarding opportur to a young man, ment R ling stones need not 
single or married *rritory creatiy lent 
sant arried, 8 a terre ative tapent ts apply. Rep hich will be treated in 
urgently needed The successful applicant will receive 
the maximum support and a from a specialist strictest confidence hould be addressed to 
London Agency, but the essentia uccess will depend 
on personal effort and such qualities as character, Managing Director, 
initiative and enthusiasm 
£ 
SALARY, PENSION FACILITIES AND OTHER Box 148° 
TERMS OF SERVICE ARE VERY FAVOURABLE J 
Advertiser's Weekly 180 Fleet Street EC 4 
Write in the first instance, in confidence, to the 
Managing Director, Export Advertising Service Ltd. 
22 Old Bond Street, W.1. 


’Phone 
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CHA 8844 (Ex 25) 
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CLASSIFIED AOVERT ISS. 
PRODUCTION POST OF FASCINATING 


Situations Vacant : “* The engagement of persons answering these advertisements must INTEREST 
SSISTANT be made through a Local Office of the Ministry of Labour or a Se ——e Employment 
A Agency if the applicant is a man aged 14-64 inclosive or a2 woman aged 18-59 inclusive ctor of h 

unless be or she, or the employment, ix excepted from the provisions of the ans ee ee ae Nee 


a shin nd manuf uric 
R ired WwW End Notification of Vacancies Urder 1952 a tia veauiogs 2 mes 
equire est nd 


Agency. Manor YYoman. SECRETARY/PERSONAL 
Good Salary. Five-day Leading Advertising Ager ! energetic ASSISTANT 


week. Apply Pr 
nied Account Executive act as fashion advertising. Delightful 
Manager. working conditions and opportunities 
Managing Director of Subsidiary Cor aevencement 1 
mn writing giving full 
4 cluding present salary to 
The Managing Director, “* Cresta’, 
152, New Bond Street, London, W! 


Box 1347 
Advertiser's Weekly 180 Fieo\ St E04 


Company. Preference R ) applicant 


who has proved t f jing up his own 


-_—- Account business mission 
ATTWOOD § STATISTICS URVEYS 

DIVISION exe 

addi mal Research t 


MAGAZINE requires technical feature 


Agreement and P (engineer 


Advertiser's 


LAYOU I ABTwst required LEN OPPORTUNIT 


Box 1444 Ad. Weekly 0 Fleet St EC4 


a x ‘ . COMMERCIAL ARTIST, aged 25-30 
" r r et der t red Adve ement Yepart 

FIRST-CLASS Scr . ‘ y and be ‘ y jetails seq _A ent —— 
aaa é‘ ? ’ ‘ slary r ca 3 shing use 


Anate ¢ t press advert rent The B rt nd ’ 3 letter nec iayout 
pay. ae Box 1475 Ad. Weekly ec ' ee 4 t bility 1 j th wide t 


rougn 


cheme. Can 
age, experi 


x 1465 Ad eekly 180 Fleet St EC4 


AN TOP LAYOUT ARTIST PRODUCTION MAN 


Agency trained man required for West 


tudio in N.W. Lond talogu End Agency to supervise complete 
production of Sales Literature, etc 
. ( _ n { < - 
INTEREST: nf ee and Press Visu ished Sound knowledge of blockmaking and 
+ typefaces essential Position carries 
t . } , 
Rough. Outstandin yItloU top salary. Write fully 


: man Box 1393 
VACANCY Advertiser's Weekly 180 Fleet St EC4 


Box 1486 SENIOR PRODUCTION MAN, wit! 
pre us Ag experience, for large 

° 6 +, + / y in the ( Used to workin 
init tes ty titel Advertiser's Weekly | 8&0 Fieet Street EC4 ae ae = <diee cae ee 
ment store B ‘ scheme inc : Vouchers 
Africa for a young rite, stating experience and 
22-25 age group t a ADVERTISEMENT | REPRESENTA ADVERTISING MMERCIAL Box 1467 Ad. W kly 180 Fleet St EC4 
to the Pubncity TIVE. Well-established . ARTIST REQLIRED. W pale Nh in 
successful cand e ournal secks 


considerable rest pro ved selling ability " 1 I k ss 7 nc a OFFICE OF INFORMA- 


8 
nection with adve 7 at high y x . pe rey ™ » De ue rr 3 red 
play activities of opporte unity and prospects 7 < 
find opportur y yw . m7 A - Apt , A 
» b Getails o the mie Stic Jui prne 

and developing $s Ow Trader, 92A Kensington High Str 
London, W.8 

This post w nt : 
men engaged COPY CLERK required nr 
anxious to prov: by trade peri dical put lishers Ex- ARTIST REOLIRED 

Jling adver ; 

higher sphere } S aed eackoen emontal ; 
possibilities for a ma estes Pebllentinas I 
tive and drive Kensington High Street, W 8 
Phone Western 985¢ 

Applicants shou 
im advertising and 
and some knowledge 
production whilst ex 


n U.K: department score and Opportunity for experienced, 


advantage 


Remuneration wil depend upon YOUNG ARTIST/VISUALISER 


qualifications and experience 
will not be less than £750 per 
annum with free furnished quar : SERVICE MAN 
ters and free medical attention in The Publicity Department f a national 

fri ro ta ¥ ! » or + > 
Africa. Generous a te newspaper has a anc) a young with some knowledge of 
ances and retirement benefits . 
Tours of about 2! months with artist/visualiser, able to produce modert production required. 
leave on full pay and free passages 


visuals and mple, finished artwork West End Agency. Holi- 

Write giving age and full details including letter 
of experience to Box No. 8940, 
c/o Charles Barker & Sons Ltd., honoured. 
31, Budge Row, London, E.C.4. Details, including age i { 


day arrangements will be 


required 


Box 1348 


Box 1491 Advertise: Weekly 180 Fleet Street EC4 Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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JUNIOR CLERK 


| educated to G.C.E. (Ordinary 
| Level) standard, required by 


W. End Advertising Agency. 
ust be keen and willing to 


sarn all aspects of agency 
accounting. 5-day week, lunch- 
eon vouchers. Write stating 


age, education, etc., 


to— 
MODERN ADVERTISING 
SERVICE LTD. 
5, Carlos Place, London, W.|1. 


SECRETARY fer for Adver 
Ma ‘ mportant 


A : 


t Ad. W I St EC4 
ARTISI Exy fing West End Agency 
k Sor k A ge of 

Nc 


y hers Tele- 
pointment GROsvenor 


} 
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APPOINTMENTS VACANT 


ED ADVERTISEMEN 


ry 


IS 


LTD. 


are still looking for a 


TOP-TOP-TOP-Class 


Lettering Artist 


Apply by letter to 


3 Albemarle Street, W.!, or "phone MAYS / 


COMPETENT st‘ 
for Chairn 


Box 1492 A 


LONDON SILDIO 
wit r Big Artist w 
UO experienc 

} tv Ww 


Bensons have a vacancy for « 


DAVID JUDD ASSOCIATES 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Senior 
Art Director 


South African 
office of J. Walter Thompson 


wanted for 


Please write in 


The Art Director, 


Company. 
detail to 
J]. Walter Thompson Co. Ltd., 


40 Berkeley Sq. London W.! 


A VACANCY 
trial He g Dey 

or f I 

I f " \ 
As Ar 


May Hous } 


We 
WELL-KNOWN PUBLISHER 
nicai and ty 


and ‘ 
Full part ar 
Box 1422 Ad. W 


, ° ° ° 
PRODUCTION senior Assistant in their Research | LADY CLERK 
xperienced man re red by London . 
Agency to handle the literature of a ence required of planning, administratio : ha ' 
ber of industr nd technical a . 
~F gg > 4 “ase Be of fora n ol field surveys some practica MONarct 
ce full details eae a edge desirable RESEARCH = ASSISTANT 
Box |352 PI _ 
rtiser’s Weekly (80 Fleet Sc EC4 Write to Mr. Frost 


BOOK PRODUCTION. National BENSON LTD KINGSWAY HALI KINGSWAY ‘ 
paper requir experier i it mar 
O g a maga Apply to M K 
: “ r e ! BK. Ber I 
i Wil 
eel ow A. SECRI | \RY-SHORTHAND TYPIST, PRODUCTION MAN = 
(; ‘ ar i pr _ cts w $ with g od business ex as assistant t 
P ‘ $ r z ive 


YOUNG LADY e la t an erienc 
<P nledge of B Ad. Weekly 180 Pleet St EC4 CHAncery YOUNG 
n ¥ Must be apat STUD! BOY wanted to act as mes- ADVERTISEMENT Ri NTA 
kmakers sete hance of developing TIVE requir \ 
r r I t ar ability Write week | 
B 496 Ad. Week 80 Fleet St EC4 Box Ad. Weekly 180 Fleet StEC4 , Box 1456 Ad. W | MAN 
EXPERIENCED SPACE SALESMEN, ~| | 
sdvertishes Agents, Maddacturere | REQUIRED 
oo y waons TWO NEW APPOINTMENTS | 
Box 4 Ad. Weekly 180 Fleet St EC4 | 
National Service pleted 
DESIGNER DRAUGHTSMAN ( in Advertising Department of 
pamcmencttes Mange - J Lond on TRACTOR DIVISION FORD MOTOR COMPANY LTD., DAGENHAM assist in Ad 
Box Ad. Week 80 Fleet St BC4 Department of large Natior 


Advertiser in North Wi 


Main 


VISUALISER WITH COPYWRITING ABILITY 


—as a senior member of newly formed team 


GREETING CARD 
ARTIST 


Card Manufacturers 
for 


London duties will be 


supervise distribution 


ADVERTISING ALL-ROUNDER with experic’ 


print production as PROGRESS LIAISON AND RECORDS /nc display material and literature 


qsreeting 
4 first-class 


sCancy 


- “ Pisa ‘ Gauien These mew appointments calling for Experier Must be Keen and intelligent 
po -- untage Personality offer first-class opportunities for advancement Write stating age. experi 
M be raed oa Advantages include non-contributory Pension Scheme nce and salary required to 
< work "teed or ts to the Please write giving details of experience and salary required 

right man A. Mason & Co., to Salaried Personnel Department, Ford Motor Company Box 1490 

! not James's Works, Limited, Dagenham, Essex, quoting reference DAR/V Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 235) 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


DESIGN FOR 
TELEVISION 


An opportunity to 
break into the exciting 
new medium 


Associated Reditiusion Ltd., the contractors 
responsible for the ITA programmes from 
the London st n on weekdays, are deter- 
mined to establish high standards in lettering 
and graphic c n 


In particu y want the titles of their 
programm how taste and spirit, and 
they are se p a Graphic Design depart- 


ment, unde guidance of Mr. Howard 


Wadman, | dle this work. 


They can rmanent employment to one 
or two tra ettering men and designers, 
and prob elance work to others. For 
employm rite to Mr. Howard Wadman 
at the ad elow, giving details of train- 
ing, experi and salary required. 


Freelance {| studios wishing to show their 
work shou me for an appointment. The 
number is Holborn 7888; ask for Miss Haskew 


ASSOCIATED REDIFFUSION LTD., 
Television House, 
Kingsway, LONDON, W.C.2 


| 
| 
| 
j 
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Jury 21, 1955 


. APPOINTMENTS VACANT 


Siteations Vacant: “* The engagement of persons amswering these advertisements mast 

be made through 2 Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


SENIOR COPYWRITER 


wn London Agency of medium size which is 
panding ha i Vacancy for a senior copywriter 
tiative and bove all, ideas He (or she) should 

ve had several years’ agency experience producing 
ivertising, be preferably round the thirties and 
move uf to the four-figure salary bracket 

ild have the organising ability to run his 
efficiently as a vital part of the creative 


he Agency 


1494 
Advertiser's Weekly 180 Fleet Street EC4 


EXCELLENT rtunity A WRITER w! 


GENERAL ARTIS LA —eotaallt — 
HOLBORN STUDIO, 


PROCESS ENGRAVERS requir 
nd Inv rk (male 
perience . and 
Box 1506 A Week 
MANAGER i fo —— SALESMEN ° 
. i f Salar 


ter tr 
) 


gio ts, 33 Green I 
LAYOUT VISUALISER 
Shett 1 Ager ( j 


ALL-ROUND ARTIST 
Adver . 


FIRST-CLASS 
VISUALISER REQUIRED 


in a Leading Publishing House 


Work includes important national advertising 
schemes, posters, promotion brochures, etc 
Write in full confidence, giving particulars cf 
experience, age, qualifications and salary 
required to 

Box 1466 
Advertiser's Weekly 180 Fieet St EC4 


Our present staff are aware of our desire to 
fill this vacancy. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Jury 21, 1955 


PRODUCTION MAN 


We need a man for general 
production dutiesin the London 
Publicity Department of 
BICC. He will work in close 
liaison with our advertising 
agents in connection with press 
advertising. He will have had 
previous experience in an 
agency or publicity department 
and must be familiar with pro- 


duction methods, costs and 
invoicing. Please send details 
of age, experience, qualifica- 


tions and salary required to: 


Staff Officer, British Insulated 
Callender’s Cables Limited, 


? 21 Bloomsbury St., London, 
W.C.1, quoting refer. L/3/55. 
: Five-day week. Pension Fund. 


Canteen facilities. 


GENERAL ADVERTISING 
COMPANY OF LONDON, LTD. 


require an experienced Voucher 
Clerk, male or female. Hours 
9.30—5.30, five-day week. 
Salary £6-7. 


Write or ‘phone: 
18 Charing Cross Road, 
London, W.C.2. 
COVent Garden 2881 


PPOINTMENTS WANTED 


—-_-—" REPRESENTA- 
TIVE, National, Provir on 


ncial, or 


and Manchester experience, age 26, 
req r tion Mar rchester Proven 
selling abilit Prefers salary, commis- 
5 } app tment Pr ent salary £800 
p.a. Would like Northern Area post, 
National Newspaper Group 

Box 1488 Ad. Weekly 180 Fleet St BC4 


PRINT PRODUCTION STAFF 
AGE (32) req 
intment Exper 
end at present joint 
mpiete 


MAN- 
permanent 
enced all aspects 

responsible for 
administration of small 


ures 


Box 1499 


Ad. Weekly 180 Fleet St BC4 


EXPERIENCED VISUALISER (27 


) re- 
quires interesting creative and/or 
executive position. Reputable agency 
or a adve rtiser England or abroad 


Write 

Box 1470 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN (21), keen interest in 

advertising but lacking practical ex- 

perience Any vacancies 

Box 1471 Ad. Weekly 180 Fleet St BC4 


AGENCY OR DEPT. Top flight artist 


designer and advertising man 25 
years expenence creative produc- 
tion administration covering ¢very 
branch of publicity and print; national 
and technical press exhibitions, 
posters lispiays Catsiogues instruc- 
tion b ets. etc Contact at highest 
eve i knowledge of enginecring 
and foundry trades. Would like to 
join small agency or publicity depart- 
me where wide experience, mature 
judgment and outstanding ability can 


be fully utilised 
Box 1479 Ad. Weekly 180 Fleet St.BC4 
WILL TRAVEL IN THE U.K.. 


London based Accounts 
(32) with all-round Agency 
Box 1498 Ad 


but 

Executive 
experience 
Weekly 180 Pleet St BC4 


DESIGNER 


Original and talented, seeks fresh outlet 
At pre Art Editor for House Maga- 
zine ge Industrial Organisation 
Previous experience includes Adver- 
tising and Animated Films 
Box 1459 
Advertiser's Weekly 180 Fleet St EC4 
CATALOGUE PRODUCTION’ EX- 
PERT with wide mail order back- 
grou fers skilled services Pirst- 
class and layouts Experienced 
buye print, blocks, artwork and 
pt P Good or, er and 
adve ¢ manager of st 
Box | Ad Weekly 180 Fleet St EC4 
LADY desires enter advertising, 
P_R with view promising career 
Thorougt experienced secretary, 
exte travelled, accustomed hard 
work ! handling large numbers 
put Commencing salary no object 
providing Ag om definite 
Box 1428 Weekly 180 Fleet St BC4 
A YOUNG TECHNICAL ARTIST 
wants t work where five . 
1 Most asf 5 
P cit would e ] 
N Service completed 
Box 1489 Ad. Weekly 180 Fleet St EC4 
“ HAND-PICKED “ SECRETARIES 
available.—The Wigmore Agency, 67 
St., W.l. HUNter 9951/2/3 


QUICK COPYWRITER accepts all 
kir wk at w prices. FLA 
ADVERTISING, PUBLICITY. Experi- 
practical executive, with 
Lor ¢, available to assist you 
wit thing from a assified ** 
to magazir Enquiries in- 
vite W Box Ne 709 c/o 
Wi I 72/78 Fleet Street, 
F« 

FIGURE AND FASHION ARTIST 
mer women's and children's 
Pec 6 Macdona Road, N.11 
Tel.: ENTerprise 1017 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards— 
Christmas, Birthday and 
Special Occasion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 


A. MASON & CO. LTD. 
207 ST. JAMES'’S ROAD 


CROYDON . SURREY 
COPYWRITER, original, widely 
travelled, experienced Best agency 
references 
Box 1500 Ad. Weekly 180 Picet St BC4 
TWO TOP-CLASS ARTISTS seek con- 
tract Successful in all types of 
greetir ar including humorous 
and : at 
Box 1433 Ad. Weekly 180 Pleet St BC4 
WEST END ADVERTISING SERVICE 
requires Freelance or spare-time 
Artists. General illustration, Pashions, 
Retouc! Lettering. SUN. 2940 


PRINTERS 


QUALITY PRINTERS WANTED fos 


established monthly trade paper, 180 
to 200 pages. art paper, 30 per cent 
Monotype 70 per cent advertising 
Run approximately 7.000 


Box 1409 Ad. Weekly 180 Fleet St BC4 
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CLASSIFIED ADVERTISEMENTS 


PUBLISHERS would be glad to hear 
from Advertising Expert w could 
advise on rates and 1 of sell- 
ing advertising, etc 
Box 1472 Ad. Weckly 180 Ficet St EC4 

OXFORD AND CAMBRIDGE FAR 
EASTERN EXPEDITION will test 
equipment in desert ar 
Box 1478 Ad. Week 180 F t St Ec4 

ADVERTISING COMPANY, newly 
established, with tw t ’ 
from national adv 
“ ™ r r 
class know 
busine I 


avon 
im Gsreece ar invit t write to 
Athens _— t (Brit now visiting 
Englar 
Boe 1464 Ad. Week 180 Fleet St BC4 
PHOTO-COPYING Bu consider- 
ing merger A { r Photo 
grapher, with a b f : 
ising in phot f ng 
a partnersh - f ar with 
similar bu r Ww area 
Writ 
Box 1473 Ad. Week I I St EC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature 
Top Quality Black-and-White 
Colour photo litho 
GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 
(Opposite Gt. Portland Sx 


CCOMMODATION 


and 


Scat 


CHANCERY LANE I r 
200 square feet, very | ma 
superb studio Redecora ile 
exciusiv three years ica ‘ rm 
newal option HOL 290¢ 

ACC gen ern gh required, I 
arca P pr tud 
Box 150 ck 180 Fleet Se Ee 

LARGE LIGHT OFFICE, frst Soor 
160 sq. ft.. between Oxf Street and 
New Bond Street. | for bran 
office, suit free lar age 
etc., with central h ng and light 
Use of large presentable reception 
room 
Box 1476 Ad. Weekly 180 Fleet St BC4 

EXCELLENT ACCOMMODATION a 
nominal rent for on 7" tw good 
freelance artist Ludgate H arca 
Some work available 
Box 1469 Ad. Weekly 180 Fle St EC4 

ADVERTISING AG — offer 
Studio space an gular work to 
Free Lance Retow — or V sliser 
Rent £1 per week. Ring Covent 
Garden 0587 

TO LET IN LONDON : Scenic Studic 
two frames, cach x ) ft. with 
every facility EWA, 

Box 1443 Ad. Weekly ) Fleet St BCA 


ADVERTISING MANAGER. Nylon 


Stocking Manufacturer Box 1399 
thanks all applicants Those required 
for interview have n notified per 
somali 

COPY PROOFS BLOCKS 
quickly delivered t+ Distr Messen- 
ger—Regent 1026. 191 Picc 

MISCELLANEOUS 

U.S.A. PIN UPS. Philip Gotlop 
speciahst im glamour p and 
put i photograr BAW and 
Colour), inviees seasesstion _ 
missions for forthcoming ' the 
States Philip Gotlop Pt graphs 
Ltd . 24 Kensington Church &., W.8 
WES 4130 


‘Phone your classifieds to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


MISCELLANEO 


THE ** BUYERS’ GUIDE TO PRINT"’ 


mprehensive Guide for all those 
that purchase printing Price 10/6 
Postag 


paid 
The ¢ Associations Ltd., 


Bourdon St., Square, 
London, 


ounty 
6a, Berkeley 
w.il 


PLEXICHROME 


is a superb new colour 
pr process Full particulars from 
Philip Gotlop Photographs Ltd 

24 Kensington Church St., W.8. WES 
4130 


FOR ORIGINAL GIRL PICTURES 


Pin-ups Figure Studies, cic, o 
Visual Arts Club models singles of 
sets Photo-Union Picture Library 
12 Soho Square, London, W 1 


A.A. & I.P.A. EXAMS 
SPECIAL 
SUMMER TERMS 


For a limited period 1.C.S. Home 


Study Courses for the above 
exams are ava > at reduced 
fees! These practical and up-to 
date courses have been prepared 
by experienced and successful 


advertising men with your special 
needs in mind. Enrol now and 
save precious time-—and money! 
We also give specialised training 
in COMMERCIAL ART, 
POSTER DESIGN, LETTER 
ING and SIGN WRITING 


Write for free book about our service 
and for detai!s of our Special Summer 
Term Offer 
DEPT. 2F, 
INTERNATIONAL CORRESPONDENCE 
SCHOOLS, Internationa! Buildings, 
Kingsway, London, W.C.2 


TENDERS 


Clacton Urban 
District Council 


Official Guide, 1956 


The Council invite Tenders for the 
printing, supply and delivery of 
27,500 copies of the 1956 Edition 
of the Clacton Official Guide 
Further particulars and Forms of 
Tender can be obtained from the 
Entertainments and Publicity 
Manager, Town Hall, Clacton-on- 
Sea 


CHARLES B. HEARN 
Clerk of the Council 
Town Hall, 
Clacton-on-Sea. 


SPECIAL ANNOUNCEMEN 


See July 14 issue of 
ADVERTISER'S WEEKLY, pages 
112, 113, for the Monthly 


Register of Trade and Special- 

ist Publications Section. 
August 11 will be the next 

issue containing this Register. 
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ADVERTISER'S WEEKLY 


| SOUTH YORKSHIRE 
TIMES 


| SERIES 


Average nett sales of the “(South 

Yorkshire Times” for the six 

months January to June, 1955, 
reached the 


RECORD FIGURE of 


48,54Il 


COPIES PER WEEK 


This new record underlines the mass coverage of 
industrial and rural South Yorkshire achieved by this 
newspaper and extending year by year. 

IN THE LAST SIX MONTHS AVERAGE 
WEEKLY SALES HAVE INCREASED BY 
998 COPIES 


The “ SOUTH YORKSHIRE TIMES ” sales figures are 
certified each half year by the Audit Bureau of 
Circulations. 


LONDON OFFICE 134 FLEET ST. E.C.4 


Really 
Experienced 


ACCOUNT 


EXECUTIVE 
REQUIRED 


Not less than 35 years old 


SALARY £1,750 to £2,500 


according to experience 


Box 1501 
Advertiser's Weekly 180 Fleet St EC4 


Publist 


July 21, 1955. Printed in England by St. Clements 


ved by the proprietors, BUSINESS PUBLICATIONS Lid, at ther 


Jury 21, 1955 


Every woman expects the last word—unless she is a lexico- 
grapher’s wife. 
Mrs. Webster (so the story runs) came unexpectedly into her 


husband's library and found him happily, and expertly, kissing the 
maid. 


*‘Noah!"’ she cried. ‘‘I am surprised.” 
“No, my dear,” he reproved her. “You are astonished: / am 


surprised.” 


As no situation, however compromising, could find the great 
man at a loss for words, so the GRANT PROJECTOR is never at a loss for 
a useful application. If you have not already discovered its capa- 
bilities, you will be astonished at the versatility of the service it 
offers. It would, maybe, be over-complacent to call it the “last 
word”’ in precision apparatus for the advertising studio but it is 
authoritatively described as ‘‘a very necessary piece of equipment 
in the production of accurate layouts.” 

The GRANT PRODUCTION CO. LTD. 4 Rathbone Place, London, W.1 
(Museum 8717), 47 Cornwall Street, Birmingham 3 (Central 4131) 
and 7 Little Park Street, Coventry (Coventry 64978) 


ER a 


— STOP PRESS — 


PEPSI-COLA 
ACCOUNT 
FOR CPV 


The Pepsi-Cola Bottling Co. 
(London) state that their advertising 
account will move to Colman, 
Prentis & Varley Ltd., early next 
year. 

The Pepsi-Cola Co. (London) is 
the trading name under which the 
Park Bottling Co., Ltd., a subsidiary 
of Schweppes bottle and market 
Pepsi-Cola in Britain under a fran- 
chise from Pepsi-Cola Ltd. the 
American firm's representatives in 
this country. 


Funeral of C. H. Sell (see page 
131) at Croydon Crematorium to- 
morrow (Friday). No flowers by 
request. 


Nationals drop 


National papers show slight drop 
in latest ABC returns. In each case 
the latest figure is given last: “Daily 
Express,” Jan.June, 1954, 4,069,211 ; 
July-Dec., 1954, 4,096, 106; 


June, 


7,971,020. 
Standard,” 761,292, 
755,311, 710,776. “Star,” 1,102,546, 
1,068,341, 1,010,809. “Birmingham 
Post,” 40,024, 40,589, 44,566. “Bir- 
mingham Mail,” 298,164, 290,313, 
302,542. “Western Evening Herald” 
Wfice at 18) Fleet Street 
Press Lid., Portugal St., 


London, EC4. (Phone 
Kingsway, London, W.C 2 


(Plymouth), 67,373, 68,293, 73,167. 
“Birmingham Weekly Post,”’ 35,178, 
35,133, 39,840. “Blackpool Gazette” 
series, 47,097, 47,851, 49,514. “South 
Yorkshire Times” series, 47,465, 
47,543, 48,541. 

“Economist,” 
54,162. “TV q 
246,116, 239,397. “Sporting Life” 
64,559, 67,842, 64,249. “National 
Newsagent, Bookseller and Sta 
tioner,” 19,312, 19,320, 21,883 (not 
yet certified). “Motherwell Times,” 
14,778 (whole of 1954), 15,233. 
“Manchester City & Suburban 
News,” 30,121 (whole of 1954), 
34,320. New journals: “Philatelic 
Exporter,” 3,558 ; “Transport 
World,” 4,646. 

Birmingham “Sunday Mercury” 
claims to have averaged for first 
time ever over 200,000 copies per 
issue in last six months. Average 
net sale for six months ended June 
30, 1955, was 203,573. 


Memorial services: to the late Sir 
Frank Newnes, president of George 
Newnes Ltd., at St. Dunstan-in-the- 
West next Wednesday at 12.30 p.m. ; 
to Philip Emanuel, former advertise 
ment director of Odhams Press Ltd., 
at Liberal Jewish Synagogue, St. 
John’s Wood Road, N.W.3, 6 p.m. 
to-day (Thursday). 


Bernard Charlies Sendall, ap- 
inted deputy director general of 
ndependent Television Authority. 


Hulton launching biggest ever 
campaign for “Eagle,” “Girl,” 
“Swift” and “Robin.” 


Chancery 5344) 
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